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Nationally | Quality 
Known Toys, 
Bicycles, 
Fishing Tackle, Wheel Goods, 
Guns and \ Housewares, 
Ammunition, — Hardware 
Golf Goods. xi Specialties. 






* Completely “ 
Remodelled and Air Conditioned 


FOR QUICK, COURTEOUS COMFORTABLE SERVICE 
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BUSINESS CONFIDENCE 





Built on Years of Service 


* Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 


1B87¢ nvev & ex 


Wholesale Hardware 


1872 © m. KAHN & co. 


Dallas’ Oldest Retail Store 
Apparel Shops for Men, Women 


and Boys 
WAPLES-PLATTER 


187 COMPANY 
White Swan Fine Foods 

1874 sotanz * 
Real Estate and Insurance 


1876 oe L. DEXTER 


Insurance 
Oldest Agency in Dallas 


187 


Banking 


NATIONAL BANK 
OF COMMERCE 


1879 ctarxe & courts 


Retail Stationers 
Lithographers, Printers and 
Engrovers 





Established 


18 Hy 5 — ER 


Manufacturers of Poultry and 
Stock Feeds 


LOG8 sriccetine  * 


Engineers and Manufacturers 
Specific Gravity, Electrostatic 
and Controlaire Separators 


188 WATSON 
COMPANY 
Contractors and Builders 


1851 parce Company 


“Everything in Paper” 


1892 a 


Lithographers and Printers 
18 1°) THE EGAN 
JL COMPANY 


Printing, Lithographing and 
Embossed Labels 


1893 eeerray town 


Finer Laundering, Sanitone 
Cleaning and Fur Storage 


1894 e2us,¢"em 


Designers of Men's Fine Clothes 




























Celebrating this year its seventy-fifth anniversary, E. M. 
Kahn & Co., Dallas’ oldest retail establishment, was first 
housed in the frontier frame building pictured in the sketch 
above, when Emanuel Meyer Kahn opened the store for 
business February 1, 1872. With a 25-foot frontage, the tiny 
structure was located on Main Street near the site where John 
Neely Bryan built his cabin on the bank of the Trinity River. 
In 1873, the concern moved up Main to a building with a 
50-foot front adjacent to where the Texas Bank Building 
now stands. Removal was made in 1874 to the present site, 
where the store began with a 75-foot frontage on Elm at 
Lamar and gradually expanded to its present building front- 
ing on Elm, Lamar, and Main. 


Established 


1858 LANG'S FINE 
FLOWERS 
The Southwest's Foremost Florists 


Decorators, Nursery Landscape 
Service 


1898 tne praetor’: 


Established 


1896 wachinery co. 


Industrial Machinery and 
Supplies 


189 SHUTTLES BROS. & 


LEWIS, Inc. . s 
Life Insurance Service 
Wholesale Jewelers 
Serving the Southwest for 49 HAVERTY FURNI 
anaes 1898 TURE CO. 
Furniture 


AUSTIN BROS. 
STEEL COMPANY 


Steel for Structures of Every Kind 


1897 finnirur: co. §=— 1.90] 


Dallas’ Oldest Furniture Store 
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To My “Uncle” | Leave $2222? 


Life insurance can be made to provide 


‘—~ you remembered your Uncle 
Sam in making your will? He may 
take a large slice of your estate, through 


the Federal estate tax. 


Will your estate have the cash to pay 
the tax, plus your debts, settlement costs 
and cash bequests? If not, your executor 
may have to sell some of your investments 
at a sacrifice to raise the money. That may 


be custly to your family. 


cash to pay these obligations, thus protect- 


at a low cost 





ing your estate and family 
for such a dependable safeguard against 


serious consequences. 


Without obligation, ask our Trust 
Officers to estimate the amount of taxes 
and costs that your estate may have to pay, 
and to explain how life insurance can 


solve this problem. 


FIRST NATIONAL BANK 


IN DALLAS 
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WASHINGTON 





By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 





Trinity Progress Report 


ONSTRUCTION of headwater res- 
Gorse on the Trinity—first step in 
the comprehensive plan for the develop- 
ment of the entire watershed of this im- 
portant river—will be under way on a 
broad scale before the end of this calen- 
dar year, with Benbrook Lake already 
begun and with work 
on Grapevine and 
Lavon Lakes sched- 
uled to start within 
the next few months. 
These great strides 
forward in the Trin- 
ity program became 
definitely assured on 
the night of July 26 
when the first ses- 
sion of the 80th Con- 
gress, in the last appropriations bill to be 
enacted before adjournment, provided 
construction funds totaling $2,600,000 
for the three vital reservoirs on the Trin- 
ity headwaters near Dallas and Fort 
Worth. 

Never before in the long history of 
patient promotion of the Trinity pro- 
gram has more substantial progress been 
made in the transformation of this per- 
sistent dream into reality. And the prog- 
ress was achieved at a time when politi- 
cal obstacles were perhaps more formid- 
able than in the past. Indeed, when Trin- 
ity supporters in Washington took stock 
of their prospects early this year, the sit- 
uation was scarcely conducive of opti- 
mism. Many factors combined to indicate 
strongly that the Trinity program, far 
from being likely to advance during the 
year, would probably be frozen in a more 
or less static condition for at least a year 
and perhaps longer. 

To begin with, the situation politically 
was unpropitious for projects on which 
construction was not well advanced. The 
long war years had necessarily inter- 
rupted work on river and harbor and 
flood control projects, resulting in the 
accumulation of a backlog of literally 
hundreds of authorized projects with cost 
estimates running into billions of dollars. 
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Under the circumstances, it would have 
been difficult indeed for the Administra- 
tion and Congress to select from such a 
long list of meritorious projects a rela- 
tive few on which to concentrate the ex- 
penditure of Federal funds during the 
ensuing fiscal year. Consequently, the 
Bureau of the Budget, which transmits to 
Congress the Administration’s request 
for appropriations, imposed a firm pro- 
hibition against the allocation of funds 
to any project on which construction had 
not actually begun by the start of the 
fiscal year on July 1. 

This criterion was a body blow to the 
Trinity. Although the Trinity is far ad- 
vanced. from the standpoint of a compre- 
hensive plan authorized for the whole 
basin, actual construction had nowhere 
begun at the time the Budget message 
was transmitted to Congress. The 79th 
Congress had appropriated $450,000 last 
year to begin construction on Benbrook 
Reservoir southwest of Fort Worth (the 
first unit in the Trinity system), and 
ground-breaking at Benbrook on June 
12 of this year brought this lake within 


the criterion established by the Budget 
before Congress began consideration of 
the bill. Consequently, 


the Civil Func- 


he a” 7 gee atur 
Beet 


LOCATIONS of Ben- 
brook Lake, southwest of 
Fort Worth, now under 
construction, and Grape- 
vine Lake, northwest, and 
Lavon Lake, northeast of Dal- 
las, due to be under construc- 
tion by the end of 1947, are 
shown on the map. The dot- 
ted line running from Fort 
Worth through Dallas south toward the 
Gulf represents the proposed canaliza- 
tion of the Trinity in accordance with 
the master plan of the Trinity Improve- 
ment Association. 


. ? Movotan Late 
BENBROOK 
ARRA NU Bue 


tions Appropriations Bill originally con- 
tained only one item for the entire Trinity 
—$1,600,000 to continue construction on 
Benbrook Reservoir. The door seemed 
firmly closed against the proposed lakes 
at Grapevine and Lavon, despite the im- 
portance of both and the particular urg- 
ency of the former. 

If the Trinity picture was gloomy 
when the Budget Bureau transmitted its 
message, it became even darker when the 
House Appropriations Subcommittee be- 
gan consideration of the bill. Though the 
Budget Bureau’s recommendations were 
none too liberal to begin with, they repre- 
sented the program of a Democratic Ad- 
ministration and were subject to attack 
by an economy-minded Republican Con- 
gress. Thus, supporters of public works 
projects were placed even further on the 
defensive. Instead of aggressively impor- 
tuning Congress to grant increases be- 
yond the Budget estimates, they were 
maneuvered into a position of trying to 
hold on to what the Budget modestly had 
allowed. For the Trinity this meant that 
not only was there scant hope of adding 
either Grapevine or Lavon to the bill, 
since the Budget had recommended noth- 
ing for either; it meant also that there 
would be considerable difficulty in pro- 
tecting the $1,600,000 recommended for 
Benbrook. 

Undismayed by the obstacles, how- 
ever, Trinity advocates pressed hard for 
full consideration of Grapevine and La- 
von on their merits. An effective case was 
presented before the House Subcommit- 
tee, despite only a limited time available 
to witnesses. It eventually became appar- 
ent during the days following the com- 


mittee hearings that it might be possible 
(Continued on Page 82) 
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FOODS THEME UNIT. This impressive 
structure decorates the rotunda of the State 
Fair's magnificent Hall of Foods. New this 
year, it was designed by Vic Klein to set the 
theme for the Foods Show. 
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ITHIN a few weeks the gates will swing open on the sixty- 

second anniversary State Fair of Texas, revealing to an antici- 
pated 2,000,000 visitors many wonders of the post-war world not 
available in 1946. 

Last year’s State Fair, first since beginning of World War II in 
1941, saw an all-time high of 1,639,986 visitors crowd the 187-acre 
park and two-score giant exhibit halls for the 16-day run. The 1947 
exposition, October 4 to 19, however, will present many spectacular 
exhibits of products not yet in production last October, as well as far 
larger agricultural and livestock shows and entertainment features. 

Some half a million dollars have been expended by the Fair and 
private concessionaires in the past 12 months on improvements which 
include a new $216,000 Cattle Barn, $40,000 worth of interior decora- 
tion for exhibit buildings, a new $100,000 roller coaster, $40,000 
worth of other thrill rides, a $25,000 picnic pavilion, and $25,000 
worth of Casino stage improvements. In addition, a mile of new side- 
walks have been laid, parking facilities have been doubled, utilizing 
22,000 yards of gravel, and lighting along the Midway has been com- 
pletely modernized. 

The State Fair directorate—48 Dallas business men, headed by 


SPIRIT OF TEXAS, above, is one of six mammoth statues facing colorful Esplanade 
of State at Fair Park, which are symbolic of the six major periods in the state's history 
when Texas was successively under the flags of France, Spain, Mexico, the Republic of 
Texas, the United States, and the Confederacy. State Fair attractions, shown at right, top 
to bottom, will include (1) fireworks nightly, (2) display of prize livestock, (3) White Horse 
Revue and Hippodrome Show before Grandstand, (4) fun for youngsters on State Fair's 
mammoth merry-go-round, (5) Bozo, Midway thrill-ride, (6) football, with Tailback Frank 
Payne starring for Southern Methodist University, and (7) amusement for all ages on 
State Fair's Midway, containing 26 rides and 46 concessions 
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STATE FAIR FOOTBALL, opening with a night game between Southern Methodist University 
and the University of Missouri, will give fans a pre-conference-play view of two of SMU'’s stars 
in action—Doak Walker, tailback, top, left, and Dick McKissack, fullback. State Fair's 1,639,986 
visitors last year included the huge night crowd shown at bottom, left, viewing a spectacular 
outdoor program. Covering nearly two acres of ground, the State Fair's new $216,000 cattle 
barn will be open for the Livestock Show this year. Shown at bottom, right, it will house 1,106 
head of the finest cattle of the nation. The Livestock Show is scheduled for October 8 to 17. 
Photographs on opposite page show: Top, Museum of Fine Arts, where Fair goers will see 
art worth millions. New York's Metropolitan Museum is sending the finest exhibition (valued 
at $1,250,000 and including greatest old masters) ever to be shown in the Southwest. Center— 
Looking a little coy in this picture, Elsie the Borden Cow, will again return to the State Fair 
this year as a part of the Borden Company exhibit. Last year more than 500,000 persons 
visited Elsie in her unique boudoir in Borden's Old Mill Building. Bottom, right—Free aerial 
acts, which thrilled hundreds of thousands of spectators last year, are again scheduled for this 
year's exposition. The acts will be sponsored by Pepsi-Cola at the entrance to the Midway. 
Bottom, left—Auction sale, always one of the big events of the State Fair's Junior Livestock 
Show, will take place October 7. Wiley Akins, right, general manager of the Burrus Feed Mills 
and chairman of the Agricultural and Livestock Committee of the Dallas Chamber of Com- 
merce, was high bidder last year for the Grand Champion junior steer. He paid $2.50 per 
pound to the steer’s owner, Ronnie Reed, 4-H Club boy of Colorado City, shown at center. 
Nathan Adams, chairman of the board of the First National Bank, pictured standing beside 
Mr. Akins, was high bidder on Ronnie's reserve Grand Champion. 


































Robert L. Thornton as president—and the Fair staff, with W. H. 
Hitzelberger at the helm, have been working on this year’s exposition 
since the minute the gates swung shut on the 1946 show. As a result, 
exhibitors began signing much earlier than usual, display designers 
have had more time in which to execute their handiwork, and the 
management has had better opportunity to scout the nation for top 
entertainment talent. 

The regional agricultural exhibits, supplanting the former indi- 
vidual county displays, will come to full bloom this year, according to 
Ben E. Cabell, Jr., chairman of the Fair’s agricultural committee. The 
73 counties of East Texas will employ “photoettes”, miniature photo- 
graphic cutouts, in dramatically presenting the agricultural and indus- 
trial wealth of an area stretching from Texarkana, through the piney 
woods, to include thriving Houston, Port Arthur, Beaumont, and other 
cities on the Gulf Coast. 

The 52 counties comprising South Texas will also join in telling the 
story of that region to Fair visitors. The famed Winter Gardens, the 
new chemurgic crops, the all-round agricultural abundance of this 
territory, will be paraded in an artistically designed exhibit covering 
2,800 square feet of space and costing more than $6,000. 

The Lower Rio Grande Valley, heart of the citrus industry, will 
come to the Fair with a spectacular exhibit, which will include actually 
bearing citrus trees, palm trees, and many other products. Every 
canner and frozen food processor of the Valley will participate in 
sponsoring this exhibit. 

Deaf Smith County in far West Texas will show its fine potatoes, 
onions, tomatoes, carrots and cabbages, and peaches and pears. The 
Deaf Smith exhibit “stole the show” in Dallas in 1946. 

The Livestock Show will be outstanding, with premium awards 
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amounting to $59,020, up $10,000 over last year’s figure. New this 
time will be showings of Brahman and Ayrshire cattle, Suffolk sheep, 
and Palomino horses. The show will make use of the newly completed 
Cattle Barn, covering two acres of ground and constructed of concrete. 
tubular steel, and all-aluminum roof. 

Poultry, turkeys, rabbits, and pigeons also will have their days at 
the 1947 Fair, with outstanding entries and top premiums. 

To insure smartness and uniformity of design, the Fair added to its 
staff this year an outstanding industrial designer, Vic Klein. Every 
exhibit and concession, as well as installations made by the Fair itself, 
now must pass the “Klein test”. Mr. Klein has incorporated into this 
year's exposition many new techniques of design and lighting, and is 
in the process of charting long-range plans to make the State Fair of 
Texas “the fairest of fairs.” 

Innovation this year is the “theme unit”—giant third-dimensional 
motifs around which have been built such shows as the Home Show, 
Electrical Show, Petroleum Show, and Foods Show. These theme units 
tend to tie the various exhibits into separate shows within the same 
building without losing their identities. 

A scientific realignment of exhibit space this year has resulted in 
improved appearance, increase of available display area, and better 
flow of traffic through aisles. 

Many new national concerns will be represented in the Foods Show 
this year for the first time. A model kitchen in this building will use 
products of exhibitors in preparing samples for distribution to visitors. 

Evidence abounds that exhibitors are becoming more sold on the 
idea of providing entertainment for Fair guests. Such spectacular 
shows as the Pepsi-Cola aerial performers and Borden’s famous Elsie 
in her boudoir will be back this year, joined by gigantic fireworks 














THE MERRY-GO-ROUND at the State Fair of Texas, pictured at top, left, is said to be 
the nation's largest. Each of its wooden horses, valued ot $750, was carved as a replica of 
some famous steed in Greek or Roman history. Target practice is in order on the Midway, 
where the young folks, pictured at left, center, are shown trying to improve their aim at 
clay pigeons, ducks, and other objects. State Fair's $750,000 Midway is also a paradise 
for kids including 6-year-old Wallace Chappell, who is pictured at left, bottom, puzzled 
over the correct change for the Kiddie Boat Ride. His little girl friend, Carolyn Herrin, 6, 
isn't much help. She's puzzled, too. Dallas’ Museum of Natural History, bottom, contains 
one of the largest collections of animals mounted in life-like reproductions of natural 
habitat in the Southwest. Texas animals and plant life will be shown during the State Fair. 


presented nightly by Southern Select Beer, Hal Horton and his Texas 
Round-Up Boys musical outfit presented by International Harvester, 
and numerous others. The State Fair is encouraging these free shows. 

The machinery and farm implements exhibits by nearly a score of 
the nation’s biggest manufacturers will take every square inch of 
available space. These shows long have held high interest among city 
dwellers as well as rural people. It was at the State Fair of Texas, in 
years gone by, that many a Texas farmer first was to see the reaper, 
tractor, combine, and hay-balers which were to transform his farm 
into the highly mechanized enterprise of today. 

International Harvester will present, among 100 pieces of new 
equipment, its “24-C”—a lightweight, speedy, two-row Farm-All corn- 
picker capable of harvesting corn from three acres per hour. Other 
machines to be displayed include the new power loader, self-propelled 
combine, Farm-All cub tractor, and hay baler. The International 
Freezer, with capacity of 11 cubic feet of storage space, will be on dis- 
play, and a home economist will be present to assist visitors through 
demonstrations. 

Allis-Chalmers will introduce its new “Roto-baler built by Allis- 
Chalmers.” It is a machine which picks up hay in larger than usual 
windrows and bales the hay in round bales. A new side-delivery rake 
and tedder, operating on power take-off from tractor, controls mois- 
ture content of the hay. 

Biggest space in the General Exhibits Building has been taken by 
Foley Bros., giant department store of Houston, which will be at the 
State Fair for the first time in 1947. 

The Fair also will present the finest art collection in its history, in 
the Museum of Fine Arts. More than $1,250,000 worth of great works 
of art have been loaned by New York’s Metropolitan for the 16-day 
season. Among noted masterpieces will be Rosa Bonheur’s original 





ROSE QUEEN ot /ast year's State Fair was Sarah Margaret Saunders of Tyler, shown at 
right, top, being crowned by John R. Alford of Henderson, left, then president of the East 
Texas Chamber of Commerce. Homer Eickner of Tyler, right, was then president of the 
East Texas Rose Growers’ Association. A display of East Texas roses will again be an 
attraction of this year's exhibit sponsored by the East Texas Chamber of Commerce. Pic- 
tured at right, bottom, is a section of a crowd jamming the gates of the 47,000-seat Cotton 
Bowl, where a dozen top-notch football contests will be held during the State Fair. The 
fine Hereford bull at bottom, left, is shown being groomed by a pretty ranch lassie ot last 
year's livestock show at the State Fair. This year the State Fair will sponsor one of the most 
complete and well-balanced livestock programs in its history. 





“Horse Fair”, valued at $85,000, and two Rembrants, “Portrait of an 
Admiral” and “Portrait of Admiral’s Wife.” 

The Fair is going heavier and heavier on entertainment, in line with 
what directors interpret as public demand. 

Headliner of an impressive array of attractions will be the Broad- 
way hit, “Annie Get Your Gun”, starring Weatherford’s Mary Martin. 
This big production will be presented in 22 performances in the State 
Fair Auditorium. Irving Berlin, who wrote the music, will be on hand 
for the opening show. 

The spectacular White Horse Revue and Hippodrome Show, made 
up of an all-albino horse aggregation, developed by Cal and Ruth 
Thompson, and ace riders will be presented matinee and evening 
throughout the Fair at the Grand Stand. 

Ice Cycles of 1947, a dozen football classics in the 47,000-seat 
Cotton Bowl, the Army Air Forces Band, and new thrill rides and 
carnival attractions on the Greater Midway are among other entertain- 
ment events on the calendar. The Southern Methodist University-Uni- 
versity of Missouri football game October 4, the Texas versus Okla- 
homa game on October 11, and two Negro -games—Texas College 
versus Sam Houston and Wiley College versus Prairie View, are top- 
notchers, sure to attract thousands of spectators. 

A record number of special days and special events are also in the 
cards for this year. 

Jaycees are spearheading the drive to sell a record number of 75,000 
opening day keys, confident that “as opening day goes so goes the 
Fair.” 

Opening day also will be Rural Youth Day, with some 45,000 farm 
and ranch youngsters expected here from all parts of Texas. They will 
be guests of the Fair at a barbecue luncheon. 

Opening day will see more than 1,000 newspaper men and radio 















































EVERYTHING GOOD TO EAT will be exhibited in some 
form or fashion in the Hall of Food, whose front will 
sparkle with new decorations at this year's State Fair. 


AERIAL VIEW shows portion of the 187-acre Fair Park, home of the “World's Largest 

State Fair."’ At left, center, stands the $2,000,000-Hall of State, built to honor Texas’ 

heroes. At right, center, is the Foods Building with its 150-foot tower. Shown to the rear 
of the Foods Building is the Cotton Bowl. 


men as guests for the annual Texas Press and Radio Day festivities. 

Souvenir Day, set for the first Tuesday of the Fair, October 7, 
promises to be a highlight of the entire exposition. Once traditional. 
distribution of souvenirs in recent years has become almost non- 
existent. Public demand and interest of General Manager Hitzelberger 
have combined to insure a souvenir day this year bigger than any- 
thing ever seen at the Fair. More than 80 per cent of all exhibitors 
have indicated they will participate, distributing tens of thousands of 
souvenirs to Fair visitors. 

No more concession space is available for this year’s exposition, 
either in buildings or on the grounds. Every square inch of space 
has been sold well ahead of the Fair’s opening by Fred E. Tennant, 
Jr., superintendent of concessions, largely as the result of the highly 
successful 1946 season which prompted concessionaires to sign up 
for space as early as last March. 

Included again among the Fair's major attractions will be Elsie, 
the Borden cow. who will have the newest member of the family 
with her, a baby bull calf born last month. Her visitors this year 
are expected to be well above the more than a half million callers 
at her unique boudoir in Borden’s Old 
Mill Building last year, because of her 
new son and the fact that the boudoir has 
been converted into a nursery by leading 
“psy-cow-logists.” Last year Elsie and 
her boudoir were flown to the State Fair. 

Last month, Elsie was whisked from 
her boudoir, then in Macy’s in New 
York, to the Borden Farms at East 
Schodack, N. Y., where she gave birth to a 
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“ANNIE GET YOUR GUN", the Broadway musical hit 
scheduled for the State Fair this season, will be presented 
in the Auditorium pictured above. The show, brought to the 
State Fair at a cost exceeding $200,000, will star Texas’ 


WONDERS OF TOMORROW'S WORLD will be dra- Mary Martin as Annie Oakley, the famed sharpshooter of 

matically presented in State Fair's electrical show, for the Gay Nineties. 

which this spectacular whirling sphere of the Dallas Power 
& Light Company is the theme unit. 













































bull calf. At present Borden’s is conducting a nation-wide $25,000 
+f prize contest in search of a name for the newest addition to the 
p Elsie family. 

The legend of Elsie, one of the world’s most famous trademarks, 
grew like Topsie. It all started during the New York World’s Fair 
when the Borden Company had a dairy herd of Jersey cows on ex- 
hibit in a model milking barn. Previous to the fair, advertisements 
had been run with a cow named “Elsie” commenting on how she 
loved to work for Borden’s. The cow could have been given any other 
name, but it so happened the copywriter used “Elsie.” A short time 
later a radio commercial in the form of a letter from a Borden cow, 
named Elsie, was read over the air. 

At the fair, visitors kept asking which cow was Elsie, so the at- 
tendants draped a blanket with “Elsie” on it over one of the regis- 
tered Jerseys. During the second year of the fair, a boudoir was 
designed for Elsie, complete down to an oversize telephone, four- 
poster bed, and milk bottle dressing table lamps. Meanwhile, Elsie THE HALL OF AGRICULTURE, above, will be the scene 
was being featured in all Borden advertising. winae yee ae —_ one ae 

The direction of preparations for the 1947 State Fair of Texas Sak disana, emia aaa tie Goenhe tlle erent ea 
stems from the executive offices in the Foods Building, where W. H. will be represented by the Hansford County exhibit. 
Hitzelberger, executive vice president and general manager, heads a 
staff busy at work on the hundreds of details involved in the ar- 
rangements for the opening. 

The State Fair will be illuminated by more than a million light 
bulbs and 30 miles of neon tubing. Testing of this gigantic system 
of lights has been a part of the final phase of pre-fair preparations. 

So it goes, through the entire list of promised attractions, enough to 
indicate that Fair visitors this year will witness the biggest and best 
State Fair they ever have seen, enough to keep them supporters of the 
Fair as have been their parents and grandparents for four generations, 
enough to retain “going to the Fair” as a “must” on the calendar of 
events for hundreds of thousands of Texans and Southwesterners. 









THE WHITE HORSE REVUE and Hippo- 
drome Show, featuring 25 Albino horses, will 
be the State Fair's Grandstand attraction. Pic- 
tured are two of the 20 trick riders who will 
perform in this unique show 





















GENERAL EXHIBITS BUILDING, above, facing the 
quarter-mile-long reflecting pool, will house the Home 
Show, Electrical Show, and Petroleum Show. 












in methods, machinery, and 
styles, Dallas manufacturer 
has record of turning out 
top quality men’s headwear 


for a quarter of a century 


By Mary Fletcher Cavender 


. P. WILLARD smiles whenever he 

hears someone comment that Dal- 
las “is becoming” a hat center, for he 
considers this has been a fact for more 
than a quarter of a century. 

Hats by Willard, turned out at the rate 
of 100 dozen a day, have been pace-set- 
ters for men’s headwear throughout the 
Southwestern and West regions since 
1922. 

Henry Willard launched his hat fac- 
tory in the year in which DALLAS began 
publication by buying the Kinsella Hat 
Company, then located on the site now 
occupied by Justin McCarty, Inc. He 
started with $60,000 of capital but 
quickly stepped this figure up to 
$100,000. 

In his first year, Mr. Willard produced 
more than $900,000 worth of hats. After 
this phenomenal beginning, the Willard 
label stamped on the leather band of a 
hat indicated one of the most popular 
brands on the market. Mr. Willard then 
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Keeping step with advances 


























bought the Davis Hat Company, and has 
been making Willard and Davis hats 
ever since. 

Expanding in the middle of the depres- 
sion of the 1930’s, he bought his pres- 
ent site, the corner of Commerce, Austin, 
and Jackson Streets. A modern, five-story 
plant became the Willard office, factory, 
and storeroom. Second-floor factory op- 
erations constitute in truth a production 
assembly line. The employees have mod- 
ern lighting over their work, which, how- 
ever, is shaded from their eyes. Where 
possible, they are seated to prevent 
fatigue. A cylindrical fan disects the room 
near floor level and cools the air near the 
heavy machines. Racks of smooth wood 
are pushed along beside the workers, 
each containing 12 hats in some stage of 
production. 

From the time it is merely a shapeless 
curve of felt until it is boxed ready for 
shipment, each hat has a number and is 


affixed with a slip of pink paper. On this 





piece of paper, each worker checks Ww hat 


he does to the hat and supervisors re- 
check each operation. As the hat pro- 
gresses along the assembly line, the pink 
slip is audited and the hat is examined 
carefully. After the hat has been boxed, 
the pink slip is marked as to the destina- 
tion of the hat and is then filed. . 

William E. Harper, plant foreman, be- 
lieves this system to be one of the best in 
operation today, for when a shop wants 
to re-order that exact hat, it is a simple 
matter to duplicate the order “cookbook 
style” even down to the shade of powder 
to be dusted into the felt and the grade 
of ribbon band to be put on. 

Mr. Harper is proud of the Willard 
hat resistant band which protects the fine 
felt against sweat and hair oil. It is an 
oil-rayon transparent strip which fits 
snugly under the leather band. Popular 
in its appeal also is the Willard cushioned 
leather band, which eliminates an un- 
comfortable ridge where the leather is 
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Using one of Willard's new, giant body molds, O. H. Witherspoon carefully starts fine pieces of Dan- 
bury felt on their way down the assembly line. 


sewn together in the back of the hat. 

The Willard Hat Company factory is 
equipped with the latest-type equipment 
used in hat making. More than $3,000 
was spent last year to bring in additional 
electrical lines to carry the added load of 
the heavy machinery. 

To the question, who determines the 
style of men’s hats and what colors will 
predominate, Mr. Harper answers, the 
“body people” or those persons engaged 
in making suits and dresses. 

“They meet and discuss the trends of 
men’s and women’s clothing, and then 
decide which colors will be dominant 
during the particular season,’ Mr. Har- 
per explained. “We get the word imme- 
diately, and order our felt from Danbury, 
Conn. If brown is to be the main dark 
color in women’s dresses and in men’s 
suits—as it will be this winter 
stock up brown felt for hats. If it is to be 
black or grey, that is our choice. Of 
course, we carry all colors at all times, 


—then we 
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but you’d be surprised how closely quan- 
tity is determined in relation to the fash- 
ion shows in New York and even Paris.” 

The Willard company makes all styles 
of hats but is constantly looking for 
something that will further improve or 
distinguish the product. One of Willard’s 
main styles is the western, not so much 
the noted “ten-gallon” as the medium or 
“five-gallon” hat. Western ranchers are 
some of Willard’s best customers, and so 
is the gigantic motion picture industry. 
Hollywood’s constant stream of stage- 
coach and ranching sagas makes a steady 
market for Willard and Davis western 
hats. 

The Willard hat factory is considered 
unique in two ways. First, it boasts that 
it has never had labor difficulties of any 
sort. Mr. Willard believes in the open 


shop, and his employees have backed 


him up by averaging 10 years of con- 
tinuous service. The Willard organiza- 
tion is also regarded as unique in that, 


—Photographs by Thomas J. Cone, Jr. 


while this year celebrating its twenty- 
fifth anniversary, it has never lost the 
personal touch in advertising and public 
relations. 

Mr. Willard’s niece, Mrs. M. R. Wil- 
lard, handles most of the advertising, 
which consists principally of newspaper 
copy and radio announcements. 
Long before the larger advertising agen- 
cies had learned the merits and methods 
of “beating the bushes” for business, Mr. 
Willard had built up a trade of astound- 
ing proportions in the small and middle- 
sized towns. Most of this was done by 
the crew of alert salesmen who travel 
throughout the Southwest proclaiming 
the merits of Dallas-made Willard and 
Davis hats. 

Unpretentious in his claims, Mr. Wil- 


spot 


lard has always kept his plant in the 
“black” and his hats in the middle of 
the price field. Associated with him in 
the hat operations are a son, H. P. Wil- 
lard, Jr., vice president, and R. Tob- 
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olowsky, secretary-treasurer of the com- 


pany. 

Mr. Willard wants to keep on making 
good hats and gradually to increase his 
line of by-products. He has already begun 
the manufacturing of caps, sweaters, 
raincoats, and many other articles of 
clothing. Plans for the future include 


bringing into the business another son, 
Robert Willard, who is majoring in 
marketing at Southern Methodist Uni- 
versity. In the meantime, the 150 em- 
ployees of the Willard Hat Company will 
continue to turn out hats at better than 


100 dozen a day. 


FATHER AND SON—4. P. Willard, president of 
the Willard Hat Company, right, and Robert Wil- 
lard—are shown in photo at top, left, examining 
one of the famous Willard westerns. Three genera- 
tions of this family, shown at top, right, make their 
living by sewing linings into Willard classic and 
western hats. Left to right, Mary McBride; her 
mother, Mrs. Pauline McBride; her grandmother, 
Mrs. Willie Dickerson; and William Harper, plant 
foreman, are shown inspecting one of the hats 
ready for a silk lining. At left, Mrs. M. R. Willard, 
advertising manager, and R. Tobolowsky, company 
treasurer, are pictured going over the budget ‘<+ 
a sales promotion program for Willard hays. At 
bottom, left, Jacob White and Bill Brantley are 
shown carefully ironing the hat brims into perfect 
shape with heavy automatic, hot-sand irons. Stitch- 
ing the ribbon band around a Willard crown is 
one of the finishing touches. At bottom, right, 
Seamstress Zelda Crump, left, is being shown how it 
is done by Miss Roosevelt Stanley, seated, while 
Chester Bruce, foreman, and Mrs. Christine Mc- 
Cormack, forewoman, look on. 

















Dallas’ Largest Wholesale Meat Fabricator 
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co) For many years it has been our privilege to serve res- 
Beef taurants and eating places at the Texas State Fair. We 
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Pork are proud to serve these customers as well as outstand- 
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ARCHIE SLOAN, Owner 
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S Dallas strengthens its position as the dominant metrop- 
olis of the Dallas Southwest, there arise many problems 

to which the civic leaders must supply the answers. Proper 
zoning, sufficient housing, and ample traflic routes are foster 





sisters of a progressive city. 

A central highway dissecting the city from north to south 
and an east-west corollary are considered first steps in ex- 
panding Dallas’ traffic lanes. These two expressways, to be 
followed by a web of secondary highways fanning out from 
the business sections, would have three circumferential loops 
to facilitate the movement of traffic from one highway to an- 
other. The loops would be the proposed Memorial Boulevard, 
which would encircle the downtown business area; State Loop 






By Mary Fletcher Cavender 






































Central Boulevard 

















Construction Work on 10.21-Mile Expressway 
Giving Reality to Quarter-Century-Old Dream 


12, a four-lane highway closely following the city limits; and 
the Dallas County Belt Line Road. 

To give reality to one of the two expressways—Central 
Boulevard—after 25 years of planning, Southern Pacific 
Lines workmen last month began removing from the right-of- 
way the tracks of the old Houston & Texas Central, first rail- 
road to reach Dallas. Clearing of the trackage was the signal 
for the start of dirt removal, building of under and overpasses, 
and other phases of the construction of the highway, which 
when completed, probably within three years, will extend 
north and south across the city for 10.21 miles. 

Contracts awarded to date for the construction of Central 
Boulevard total $1,870,300. Additional contract awards in the 
amount of $4,605,300 are expected to be made by the end of 
1947. Contingent upon the progress of track removal is the 
proposal that contracts be awarded also this year in the 
amount of $1,400,000 for work from McCommas Street to 
Northwest Highway (Loop 12), which would bring the total of 
contract awards for Central Boulevard in 1947 to $7,875,600. 

Total cost of the entire Central Boulevard project is expect- 
ed to be approximately $18,000,000, with Dallas assuming 
one-half of the amount. Texas and the Federal Government 
will split the other half. 

The proposed system of arterial routes, of which Central 
Boulevard will be a part, is regarded as close to the ideal for 
large metropolitan areas. The term expressway, as contrasted 
to highway, is defined as a thoroughfare with no traffic lights, 
no intersections at grade, and with opposing traflic streams 


THE FIRST RAIL came up last month from the Central Boulevard right-of-way as 
railroad, highway, and city officials looked on at a point just north of Haskell 
Avenue. Pictured, left to right, are: A. P. Reese, Ennis, division engineer for the 
Southern Pacific Lines; Tom E. Huffman, engineer-manager of the Dallas express- 
ways for the State Highway Department; Roderic B. Thomas, city manager; J. C. 


Bisset, director of public works; and H. J. McKenzie, Houston, chief 
engineer of the Southern Pacific. 























separated either by parks or a cement curbing. Entry and 
exit is limited to a few chosen points where safety can be 
assured. Cross traflic is provided for at reasonable intervals 
by overpasses and underpasses, and drivers wishing to travel 
only a few blocks, or to reach property near the expressway, 
may use the parallel service streets. These two-lane service 
streets also become receiving streets to carry traflic from sec- 
ondary intersecting streets to those which cross the express- 
way by means of overpasses or underpasses. 

Although built to expedite travel of passenger and com- 
mercial vehicles, express highways in urban areas also benefit 
mass transportation carriers. They offer quick, non-stop ex- 
press routes for bus service, with the parallel streets available 
for local bus service. 

Central Boulevard probably dates back to George E. Kess- 
ler, whose report submitted under the title of “A City Plan 
for Dallas” to “The Honorable Board of Commissioners and 
the Honorable Park Board of the City of Dallas” in 1911 ap- 
parently made the first reference to the project. Sixteen years 
later, the Ulrickson Committee Report mentioned such a 
project and first called it Central Avenue. In 1937, the Texas 
Highway Commission ordered its engineers to make location 
surveys and prepare right-of-way maps and deeds for the 
“proposed Central Boulevard.” In 1939, the City of Dallas 
engaged W. J. Powell, consulting engineer, to prepare a plan 
of development and estimate of cost for the Central Boulevard 
project. On January 26, 1943, the City of Dallas and the Texas 
Highway Department entered into a contract for the con- 
struction of this highway. Plans provided that 6.23 miles of 
the project be an expressway, hence the name Central 
Boulevard-Expressway. 

Since the time of George EF. Kessler’s plan, many men have 
been interested in this ambitious undertaking. Former Mayor 
J. Woodall Rodgers was active in support of the project dur- 
ing his eight-year tenure as a city official and is recognized 
as having been largely instrumental in the shaping of the 
one-time dream into blueprints for actual construction. 

The group of men who are planning and directing Central 
Boulevard-Expressway at present include John S. Reddick, 
chairman of the Texas State Highway Commission; Tom E. 
Huffman, engineer-manager in charge of all urban express- 
ways; Q. G. Rayner, urban design engineer, who is in charge 
of all construction on the boulevard-expressway; Douglas A. 
Nettleton, urban design engineer who is planning and super- 
vising the construction of all overpasses and underpasses: 
DeWitt C. Greer, state highway engineer; and J. A. Elliot, 
district engineer of the Public Roads Administration for the 
Federal Government. 

Mr. Reddick, who will be in charge of all similar projects 
throughout the state, points out that Dallas has not yet begun 
to realize fully the potentialities of such a project. He added 
that “Central Boulevard-Expressway will be one of the most 
modern expressways in the United States.” 

More than eight miles of track will be removed for the 
Central Boulevard right-of-way which will extend from South 
Dallas to Northwest Highway, mostly along the route of the 
old H. & T. C. About three miles of the expressway—the sec- 
tion from Bryan to Fitzhugh—is expected to be completed 
and open to traffic within 12 months. Over two and a half 
miles of the 10.21-mile project are already under construction. 

The H. & T. C. tracks are being removed from near Haven 
Street to Grand Avenue and from Main Street to near Lovers 
Lane. Central Boulevard will then either occupy or closely 
follow the present right-of-way of the railroad through the 
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AERIAL VIEW shows how Central Boulevard will look at the 
Knox Street underpass. 


FITZHUGH AVENUE BRIDGE is pictured as it will look when completed, 


providing an underpass for Central Boulevard. 


EXPRESSWAY OVERPASS at Washington Avenue will appear, when com- 
pleted, as pictured in the sketch reproduced above 


city from the Trinity River to State Loop 12, more frequently 
called Northwest Highway. 

There are four sections in Central Boulevard. The first is 
from the Trinity River to Park; the second from Park Row 
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to Bryan; the third from Bryan to Mock- 
ingbird Lane; and the fourth from Mock- 
ingbird Lane to the Northwest Highway. 


The first section, following the route of 
the railroad, will be a four-lane express- 
way with a two-lane service street on 
both sides. The downtown section— Park 
| | coves cane | \ Row to Bryan—will comprise two ap- 

i \ proximately parallel streets, located on 

each side of the railroad tracks. The route 
west of the tracks, 1.95 miles long, will 
be known as the Preston Street route. 
The eastern route will be known as the 
Good-Latimer Street route. It is proposed 
that in time these streets will become 
service streets to the expressway when 
traffic increases sufficiently to warrant 








such a project. 

The Bryan-to-Mockingbird section, ex- 
tending more than 314 miles, will be a 
six-lane expressway similar to the section 
from the Trinity River to Park Row. It 
will also have two-lane service streets 
parallel to it. 

The section to be known as a boule- 
vard will extend from Mockingbird Lane 
to Loop 12. It will be 2 miles long and 
will follow Coit Road. There will be two 
streets 32 feet wide, separated by a 125- 
foot parkway. It is planned that when 
trafic increases enough to justify the ex- 
pansion, the center portion will become 
an arm of the expressway, with the two 
streets on either side becoming the service 
streets. 


SS AN 


To arrive at some estimate of the value 
of Central Boulevard to Dallas, it is sug- 
gested that consideration be given to the 
time saved by traveling such an express- 
way instead of present routes. On the 
basis of a car traveling 50 miles per hour 
on the expressway portion of Central 
Boulevard and 20 miles on the boulevard 
section, it is estimated that there will be 
a saving in time of 18 minutes or 49 per 
cent in traveling, for example, from the 
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LOCATION of Central Boulevard's eighteen over- 
passes and underpasses are indicated on the map 
reproduced at left. The sections are numbered ap- 
proximately as the expressway will be constructed. 
Under construction already are Sections 1 and 2, 
between Ross and Haskell, and a 10-block stretch 
of Section 3 between Corinth and Taylor, with the 
remainder scheduled for construction as soon as 
all right-of-way is cleared. Contracts are due to 
be let in October for the two sections numbered 4, 
from Haskell to Fitzhugh and from Bryan to Ross. 
Bids are expected to be asked in November for 
Section 5, from Fitzhugh to McCommas. Plans for 
Section 6, McCommas to Northwest Highway, are 
expected to be ready for letting of contract before 
the end of the year. Expensive right-of-way yet to 
be purchased is making indefinite construction plans 
for the west leg of the city section, No. 7. It ap- 
pears that letting of the contract for the south 
section, No. 8, will be delayed a year or more be- 
cause alternate trackage must be built by the city 
for the Texas and New Orleans Railroad. 
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LIFETIME FINISH 


ON EVERY TEXLITE PORCELAIN ENAMEL SIGN 


Texlite’s vast experience in porcelain 
enameling is a positive guarantee of 
uniform quality, color and design.. 
regardless of quantity! Each sign, each 
letter is rigidly inspected to assure a 
lustrous, lifetime finish .. weather-tested, 
weather-perfected to protect its original, 
brilliant color .. forever! For maximum, 
low-cost, service-free performance . . buy 


Texlite! 


Makers of porcelain enamel signs, neon : 
faces, letters, and architectural porcelain. Spraying lifetime porcelain enamel on individual letters. 


\ TE XE RE 
TEXLITE, INC. »- PORCELAIN ENAMEL PRODUCTS : 


Branch Offices: 500 Fifth Ave., New York 18; 320 West Buiiding, Houston 2, Texas 





Main Office: 2900 Factory St., Dallas, Texas 








Trinity River to the Northwest Highway. 
This is figured on the basis of the present 
route of 11 miles requiring 37 minutes 
of travel time as against 19 minutes along 
the 10.1-mile Central Boulevard. 


Take another example, from the Trin- 
ity River to Elm and Preston. On the 
basis of the same car speed, it is esti- 
mated that Central Boulevard will afford 
a saving of 12.1 minutes or 60 per cent 
in travel time. This is based on the pres- 
ent route of 5.5 miles requiring 20 min- 
utes of travel time as against 7.9 minutes 
for the 4.2-mile stretch of Central Boule- 
vard., 

Contracts have already been let on 
four portions of the expressway. The 
section from Corinth Street to Taylor 
Street is under construction by the Uvalde 
Construction Company. The-Austin 
Bridge Company has the contract for the 
Hall Street overpass. The contract for the 
section from Ross Avenue to Haskell has 
been awarded to the Texas Bitulithic 
Company. Contract for the horseshoe- 
shape storm sewer from Ambrick Street 
to a point just south of Knox Street has 
been let to McKenzie Construction Com- 
pany. 

Central Boulevard-Expressway is a co- 
operative Federal, State, county, and city 
project. The agreement between the four 
agencies for financing the construction of 
the project provides that (1) the City of 
Dallas will furnish all right-of-way within 
the city limits of Dallas; (2) Dallas 
County will furnish all right-of-way 
within the county outside the city limits 
of Dallas; (3) preparation of plans for 
and construction of the downtown sec- 
tion is the responsibility of the City of 
Dallas, which will receive State aid not 
to exceed 50 per cent of the cost of con- 
struction; and (4) the Federal Govern- 
ment, through the Public Roads Admin- 
istration, and the Texas Highway Depart- 
ment will share equally the cost of the 
preparation of plans for and construc- 
tion of all remaining portions of the 
highway. 

When Central Boulevard was origi- 
nally recommended in the Ulrickson Plan 
of 1927 as the No. 1 street project, $450,- 





NEWEST TRAFFIC CIRCLE for Dallas County will look as pictured above when it is completed 
east of Dallas near Buckner Orphan's Home as a part of the new $3,000,000, four-lane divided High- 
way 67 to Rockwall and Greenville. A smooth flow of traffic in all directions will result from the two 
grade separations and cloverleaf roadways. Work is already under way on the project. Contracts awarded 
on U. S. 67 in Dallas County from just east of Loop 12 to the Rockwall County line now total $1,202,200. 
Additional projects proposed for the receiving of bids during 1947 will, if let, increase the contracts 
awarded for U. S. 67 by approximately $907,000. 


000 of bonds were voted for the roadway. 
Since that time, however, the plans for 
Central Boulevard have been greatly ex- 
panded, with the result that as it is de- 
signed now the thoroughfare will be one 
of the best in the nation. 


While obtaining the old H. & T. C. 
right-of-way has removed the reason for 
much of the delay through the years in 
giving reality to the plans for Central 
Boulevard and has been the signal for full 
speed ahead in its building, work on the 
boulevard has actually been under way 
for some months. Construction of a storm 
sewer involving a tunnel through solid 
rock 90 feet below the surface was begun 
several months ago by the State Highway 
Department. 


At the time the old H. & T. C. rails 
began coming up, work had been under 
way for several weeks on the paving of 
a 10-block section of the Latimer-Good 
leg of the divided city portion of the ex- 
pressway, from Corinth to Taylor. 

It is estimated that actual construction 
cost of the boulevard-expressway now 


FURNITURE AND WOODWORKING PLANT FOR SALE 


Well-equipped woodworking and furniture plant. Complete fabrication, assembling, 
and finishing facilities. Approximately 20,000 square feet of factory area. Dry 
kiln, cooling sheds, and lumber storage sheds. Assured supply of Ponderosa white 
pine, oak, and gum lumber. Spur trackage at loading docks. Large expansion area. 


Skilled personnel. Plant located just outside of Dallas city limits in rapidly growing 


industrial area. 


KAY BAR MANUFACTURING COMPANY 


1¥% miles north of Highway 80 on Chalk Hill Road in Eagle Ford. 
Mailing address: Route 6, Box 410K, Dallas, Texas. Telephone Central-2028. 
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will be $10,000,000 as against $6,500,000 
just before the war. It is estimated that 
the city’s share of the construction cost 
will be about $1,125,000 or one-half the 
city section from Bryan to Park Row. 
Major part of the city’s cost of an esti- 
mated $9,000,000 will be the expense cf 
obtaining the right-of-way. A total of 
$2,087,000 has already been spent in the 
purchase of property for the 200-foot 
right-of-way, with property remaining to 
be bought in the amount of some $3,050,- 
000. The city’s expense will also be in- 
creased by the cost of providing an alter- 
nate route for the Texas & New Orleans 
Railroad to clear the south sections of the 
old H. & T. C. tracks, It is estimated this 
will cost about $1,528,000, in addition to 
$50,000 already paid the T. & N. O. for 
its tracks. Thus total right-of-way costs 
will add up to some $6,715,000. The city’s 
cost will also be increased by another 
$1.173,000 for storm sewer construction. 

Plans call for the relocation of the 
T. & N. O. over the right-of-way of the 
Santa Fe so that the railroad rav reach 
its freight yards after its tracks are re- 
moved from the south section of Central 
Boulevard. Rearrangement of the entire 
signal system of the railroads using the 
Union Station is involved in the T. & N. 
O. relocation as well as the relocation of 
Lamar from Buffalo into Wall Street, 
construction of underpasses to carry 
Wall-Lamar, Ervay, and Harwood under 
the Santa Fe and T. & N. O. tracks, and 
the construction of a storm sewer to drain 
the three underpasses. 
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In furthering the development of Texas 
industry, business and agriculture, The 
State Fair of Texas merits the acclaim 
and cooperation of all Texans interested 
in promoting the expansion of our pro- 
ductive area. As the foremost transpor- 
tation agency in Texas since pioneer 
days, Southern Pacific has always taken 
a large and active part in this program. 





For sixty-one years, South- 

westerners have put “going to the 

fair” topmost on their annual calendar 

of events, for the progress of this Texas 

institution reflects the spirit of Dallas 
and the great Southwest 


Passenger traffic demands are met with 
fast, comfortable trains . . shippers’ 
requirements are accommodated by a 
constantly increasing fleet of freight cars 
and other equipment. . . a constant pro- 
gram of improvement is evidence of our 
intention to serve our territory with the 
finest rail transportation possible. 


Southern Pacific 


Pioneer in Railway Service to Dallas for 75 Years 


DALLAS ©@ SEPTEMBER, 1947 





ae 
> 


25 

















IRVING 
STONE 


The author of LUST FOR 
LIFE and IMMORTAL WIFE 
now writes his greatest bio- 


graphical novel... 





Adversary 
in the 
House 


the story of Eugene Debs 
$300 


Published Sept. 26 
Reserve your copy now! 
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Wetback 
By Claud Garner. Published by Cow- 
ard McCann. 216 pages. $2.75. 


HAT old saying that “the grass is 

always greener on the other side of 
the street” has been the underlying force 
pushing the Wetback across the Rio 
Grande for many generations. His story 
is told in this novel by Claud Garner of 
Weatherford, Texas, who portrays the 
sufferings of a Mexican alien in his strug- 
gle to become an American citizen. En- 
tering the United States illegally, he ac- 
quired the name of Wetback by reason 
of his usual mode of entry—swimming 
the Rio Grande. 

Dionisio Molina, the illegitimate son 
of a Mexican woman and a Yankee engi- 
neer, was just one of the thousands who 
swim the river every year. Only Dionisio 
had more determination, more ambition 
to accomplish his goal than the majority. 
Twice he was deported. The first time it 
was not so bad, for it was VR—Volun- 
tary Return—but the second time it was 
the real thing, finger prints and ll, 
which meant that should he attempt to 
get into Texas again and be caught, he 
would be subject to a two-year prison 
sentence. That prospect failed to stop 
him, however, for he returned in a short 
time to work on a goat ranch far back 
from the border patrol and out of view 
of the Texas Rangers. He was learning 
now for he had known unscrupulous 
bosses who worked him for practically 
nothing, and then threatened him if he 
rebelled. 


A Texas A. and M. College professor, 
whom he chanced to meet, suggested 
that he replace with Angoras the scrub 
goats he was herding. This advice, even 
though turned down by his employer, 
marked his start on the road to prosperity 
and citizenship. From then on it was an 
upward pull with a future. A girl natu- 
rally had been in the picture for some 
time, and his persistence in seeking to 
overcome all obstacles enabled him fi- 
nally to achieve his dream of becoming 
an accepted American and to build a life 
with the girl he loved. 

Truly, this is a strange and dramatic 
story of unusual people, and Mr. Garner 
has presented their case in a fine and sym- 
pathetic manner. This method of cross- 
ing the Rio Grande is still employed, and 
recently an editorial in a Dallas news- 
paper stated, “One would like to assume 
that the conditions depicted by Claud 
Garner of Weatherford in his new Texas 
novel, ‘Wetback,’ belong only to the past. 
Unfortunately such an assumption would 
be wishful thinking.” In his plea for jus- 
tice for the Wetback, the writer suggested 
a simplification of the lawful entry of 
seasonal farm workers, and urged penal- 
ties for the “farmer or labor boss who 
reports a Wetback for deportation to get 
out of paying him.” 

Surely, this should be the case, for the 
Wetback risks his life only because of 
the promise of a job with good wages 
from a ring leader who goes into Mexico 
to round up cheap labor. The story of 
Dionisio Molina climbing to success over 
his many hardships is the exception 
rather than the rule. As Mr. Garner said, 
this is his first and perhaps only book, 
but it is a story that he had to tell. 

JERRY Porter. 
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MRS. LARRY NABHOLTZ has been 
appointed to the Dallas City Plan Com- 


mission. 
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Reflection of Customer Satistaction 
The men at your mirrors like what they see when you fit them in HAGGAR TROUSERS. They like the perfect 


fit assured by right styling and expert tailoring. They like the look and feel* of the choice fabrics that 
distinguish the Haggar line. They like you for providing so much for their money. In trousers, good buying 


judgment says... HAGGAR 


HAGGAR CO. DALLAS 


*Haggar Trousers look and feel better because all worsteds are decated in our own plants. «* 


‘““A NAME THAT WEARS WELL “”’ 















Donough, right. 


Dallas Trade Conferences 


Conducted by David M. Clark 


N Dallas last month for a three-day 

visit while making a trade conference 
tour throughout the United States, David 
M. Clark, second secretary of the Ameri- 
can embassy in Buenos Aires, Argen- 
tina, met with exporters interested in the 
Latin-American market, held a round of 
conferences with business leaders, and 
was honored at several luncheons and 
dinners. 

Principal speaker at a dinner at the 
Dallas Athletic Club given by the Dallas 
International Trade Association, Mr. 
Clark pointed out that the United States’ 
balance of trade with Argentina is fa- 
vorable for the first time in several years. 
America’s exports to Argentina for the 
first five months of this year totaled 


$255,612,000 as against Argentina’s ex- 
ports to the United States totaling $74,- 
182,000 for the same period, he said. 

He explained that the Argentine im- 
ports represent productive and transport 
equipment in the main which is helping 
the country to launch a five-year plan 
aimed at economic self-sufficiency. 

“Argentina is interested chiefly in pur- 
chasing abroad equipment for transporta- 
tion, engineering, hydro-electrical proj- 
ects, irrigation, and housing,” he said. 
“The plan, if carried to completion, will 
cost an estimated $1,655,000,000.” 

He said that principal Argentine ex- 
ports this year have been wool, vege- 
table oils, quebracho extract, hides and 
skins, casein, manufactured leathergoods 
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STATE FAIR OF TEXAS 


AMERICAN BEAUTY the Flour 


THAT BLOOMS IN YOUR OVEN 


RUSSELL-MILLER MILLING CO. 


Welcome 


TO THE 


AND TO 
DALLAS 


THE HOME OF 














DURING DALLAS STOP, Dovid 
M. Clark, center, above, visited with 
H. J. Blackwell, left, and Wilbur H. 
Roberts; top, left, Ashley DeWitt, left, 
and S. H. Lynch, right; bottom, left, 
Jacques Villere, left, and H. A. Wid- 
decke, right; and bottom, right, Ray 
L. Miller, left, and J. Kirby Mc- 


and fish liver oil, and that the Argen- 
tine Trade Promotion Institute, which 
forms a part of the Central Bank system, 
has been given the sole right to market 
and sell abroad the nation’s principal 
agricultural and livestock products. It 
has been announced that the profits will 
be earmarked towards financing the Ar- 
gentine “Five-Year Plan for Economic 
and Social Development and Industrial 
Expansion,” he added. 

During his conferences with Dallas ex- 
porters, including several new firms seek- 
ing advice on contracts to be made pre- 
paratory to engaging in trade with Ar- 
gentina, Mr. Clark discussed the general 
economic situation in Argentina and 
shipping problems involved in interna- 
tional trade. 

Mr. Clark was the guest of honor at 
a luncheon in the Mercantile National 
Bank penthouse given by officials of the 
bank, including H. A. Widdecke, Mer- 
cantile National vice president, and 
Jacques Villere, manager of the bank’s 
foreign trade department. 

He was also honored with a luncheon 
at the plant of the Murray Company, with 
J. Kirby McDonough, Murray president 
and consul for Brazil, as host. He was 
conducted on a tour of the plant by Har- 
old M. Young. assistant to the president 
of the Murray Company and vice consul 
for Brazil. 

A trade conference participated in by 
Dallas businessmen was also conducted 
by Mr. Clark in the board room of the 
First National Bank. 

During his stop in Dallas, Mr. Clark 
had headquarters in the Dallas regional 
office of the United States Department of 
Commerce, headed by Ray L. Miller as 
regional director. 

At the First National Bank, Mr. Clark 
conferred with H. J. Blackwell, vice pres- 
ident, and Wilbur Roberts, assistant vice 
president and foreign department man- 


ager. 
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OUR property, life and happiness 

are dependent, ina large meas- 
ure, on the character-building activi- 
ties of the Chest agencies. Likewise 
your health, and the health of your 
loved ones, is dependent, in a large 
measure, on the activities of the 
health agencies of the Chest. You 
cannot insulate your family, your 
business, yourself, from the commu- 
nity. What hurts the community, 
hurts you and me. What helps the 
community, helps you and me. For 
selfish reasons—if no other—you and 
| should be enthusiastic supporters of 


the Community Chest. 


JOHN E. MITCHELL, JR. 


General Campaign Chairman 


This Space Contributed to Success 
of Community Chest Campaign 
by Lone Star Gas Company 
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Your 


Community 
Chest... 


By John E. Mitchell, Jr. 


General Campaign Chairman, 
Community Chest of Dallas County 


HE Dallas Community Chest cam- 
paign for $1,263,726 is a project 
every thinking citizen—especially every 
thinking business man—will take to his 
heart. 
The goal is the minimum amount with 
which the 34 health and social welfare 
agencies affiliated with the Chest can get 











Needs $1,263,726 to Finance 
Services in 1948 of 34 Health 
And Social Welfare Agencies 


by in 1948. When we compare it with the 
amount of services it can and must 
finance next year, we can see how small 
it actually is. 

The Chest budget committee, made up 
of 23 of the soundest-thinking business 
men in the city, with Austin F. Allen as 
their chairman, has examined the budget 
with a fine screen, making every effort 
to reduce expenditures whenever pos- 
sible. 

Agencies, in their proposed 1948 
budgets, asked for increases averaging 
19.3 per cent over last year. The budget 
committee was able to pare increases to 
8.1 per cent. Its job was difficult because 
it considered wholly worthwhile most of 
the proposed items. 

The goal is $32,472 above last year’s 
goal of $1,231,254. 

Since last fall, however, additional 
allocations from an emergency fund have 
been necessary for our agencies to meet 
rising costs of food and clothing—allo- 
cations which are recurring items and 
therefore must be provided for in this 
year’s goal. 

For example, the Dallas Needy Chil- 
dren’s School Lunch Fund was allocated 
$5,500 last year. But it took $19,000 to 
operate because of rising food costs and 
increased need for the service. The Chest 
had to go into the emergency reserve to 
meet this need. 

This year the Chest has included $30,- 
000 in its budget to make sure that no 
dependent school child will go hungry at 
lunch time. 

Dallas County’s population has in- 


HOPE COTTAGE cares for abandoned 
and neglected infants while formulating 
permanent plans for them, and super- 
vises their placement in adoptive and 
foster homes. 


creased, and the cost of living, all over 
the nation, has gone almost out of sight. 
These conditions also have contributed 
to the comparatively slight increase in 
the goal. 

In short, it is costing more people more 
money to live than in many years. It 
follows logically that it will cost more 
money next year to help others to live. 
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financing organization. Actually, less than one-third of Chest 
funds are used for direct or indirect relief. On the contrary, 
more than two-thirds are used to finance preventive measures 
to make relief unnecessary by stemming its sources—poverty, 
sickness, ignorance, and maladjustment. 

The cost of operating the Chest—including year-around 
administration and the campaign—will amount to only 7.2 
per cent of the total budget. Better than 92 cents of every 
Chest dollar will be channeled to support agency operations. 
Any business man would be happy with such a low overhead. 

The Chest subsidizes agencies’ operating budgets only, 
making up the difference between what the agencies take in 
through fees and other sources and the total amount they 
need to operate. Many agencies, of course, have no other 
source of support than the Chest. No funds are raised for 
building purposes or other capital expenditures. 

All the money raised this year will be spent in Dallas 
County. For the first time since the war no national agencies 
are included. This is a campaign conducted by Dallas County 
for Dallas County. 

Services made possible through the annual Chest campaign 
are of benefit to everybody in the community. Studies indi- 
cate that four out of ten Dallas families benefit directly each 
year through Red Feather services. 

Surely everybody in the community benefits when sickness 
is cured or prevented, when young people are provided with 
wholesome activities and guided away from delinquency, 
when dependent children are provided for, when families are 
held together. 


If there is a doubt of the truth in the statement that every- 
body benefits, one has only to consider the effect of a neigh- 
bor’s sick child on one’s own child; the effect of an idle bored 
youth, seeking some form of entertainment, on the safety of 
one’s home or one’s business; the effect on everyone in the 
community of a homeless child, growing up unloved and 
untended, becoming finally a liability and a burden to society ; 
the effect on the community of a family broken and aimless, 
without purpose or goal. 

We cannot insulate ourselves from the community. Its 
health, good or bad, its juvenile delinquency, its general wel- 
fare, affect the health and welfare of our own families and 
our homes. We cannot insulate our families and homes, but 
we can safeguard them by safeguarding the entire community 
through the health and social welfare agencies of the Com- 
munity Chest. 

Since everbody does benefit, then everybody has a respon- 
sibility to help support Red Feather services. 

The Community Chest itself is simply a means to an end. 
Nobody gives to the Chest but only through the Chest to the 
Red Feather services. The Chest produces nothing and. has 
nothing to sell except the services of its members. The agen- 
cies produce and deliver the services to the public, which, if 
satisfied, supports them through the Chest. The Chest acts as 
middleman, representing on the one hand community sup- 
port and on the other hand the member agencies. 

Deprived of community support, the Chest would be as 
useless as if it were deprived of the agencies. It takes both to 
make it work. 

It is hoped every Dallasite will respond this year—to the 
limit of his ability —to the Chest’s annual call for aid, 
“Give Now!” 
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And yet, the Community Chest is not strictly a charity- 


WELL BABIES stay well, with careful checkups at Infant 
Welfare Association clinics. This organization also provides 


followup nursing service in the home. 





EDUCATIONAL CRAFT WORK is among the many activ- 

ities for girls at the Young Women's Christian Association, 

above. Wholesome recreation for West Dallas children is 
provided at the West Dallas Social Center, below. 
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Community Chest Dollars Go to st 


HIRTY-FOUR Dallas health and social welfare agencies 

will share in the $1,263,726 to be sought by the Com- 
munity Chest of Dallas County in its campaign opening 
October 7. 

These “Red Feather Services,” so-called because a red 
feather is the national emblem of Community Chests of 
America, embrace four broad fields of activity: Health, child 
welfare, family welfare, and youth or character-building 
services. These divisions overlap, however, since, for example, 
medical care for a sick baby inproves the status of the infant’s 
entire family, and placing a dependent child in a foster home 
or in an institution is also indirectly a character-building 
service. 

The Community Chest frequently points out that it is a 
“deficit” financing organization; that is, it subsidizes agen- 
cies’ operating budgets by making up the difference between 
agencies’ incomes from fees, donations, and other sources 
and what they actually must have in order to operate. Numer- 
ous Red Feather services are financed virtually 100 per cent 
through the Community Chest. 


Health. Community Chest agencies listed in the health cate- 
gory include: 

Bradford Memorial Hospital for Babies, where last 
year 1,069 babies under two years of age received hospital 
care and treatment. 

Children’s Hospital of Texas, which last year provided 
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general hospital service for 1,675 children from 2 to 14 
years of age. 

Dallas Child Guidance Clinic, which last year provided 
psychological, psychiatric, and pediatric advice and consulta- 
tion for 582 children with emotional disturbances and mal- 
adjustments. 

Richmond Freeman Memorial Clinic, which gave 
free diagnoses and treatment to 3,094 patients from infancy 
to 14 years of age during the past year. 

Infant Welfare Association, which conducts -a clinic 
and nursing service for “well babies” and children of low- 
income families, serving last year 1,615 young patients. 

Visiting Nurse Association, whose nine graduate nurses 
last year made 25,103 calls into the homes of 4,038 patients 
to provide bedside care. 


Child Welfare. The Community Chest’s child welfare agen- 
cies are: 

Children’s Bureau, a child placement service which in 
1946 supervised foster home care for 228 of the 345 home- 
less youngsters it looked after. Others were placed in institu- 
tions or remained in temporary residences while caseworkers 
sought foster homes for them. 

Dallas Big Brothers, an organization of local young 
business men who work with young boys needing fatherly or 
“big brotherly” influences for their proper development as 
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citizens. Last year the members of this organization had 280 
“little brothers”. 

Dallas Day Nursery Association, which last year pro- 
vided daytime care for 670 children whose mothers were 
obliged to work. 

Dallas Needy Children’s School Lunch Fund, which 
financed approximately 23,000 free lunches last year for 
1.150 children. 

Dr. John H. Dean Memorial Home, which last year 
provided temporary care for 44 homeless children from 3 
to 12 years old. 

Dunne Memorial Home for Boys, which last year gave 
protective care and education to 66 homeless boys from 6 
to 14 years of age. 

Hope Cottage, where temporary care was provided for 
208 babies last year, 150 in the institution and 112 under 
supervision in foster homes. Most babies at Hope Cottage 
are cared for both in the institution and in foster homes over 
the period of a year. 

St. Joseph’s Home for Girls, where 67 homeless girls 
from 5 to 18 years of age received protective care and educa- 
tion last year. 


Family Welfare. Agencies in the Community Chest devoted 
to family welfare are: 
Catholic Woman’s League, which provided emergency 
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DAYTIME CARE for children of working mothers is pro- 
vided at Dallas Day Nurseries, top, left. Girl Scouts, top, 
center, learn how to work, play, and serve together. Boy 
Scouts, top, right, get character-building activity and training. 
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em 


NEW SHOES FOR OLD for dependent children are made 
available at the Children’s Bureau, which places homeless 
children in foster homes or institutions. 


relief last year for approximately 45 families in the form of 
food and clothing. 


Dallas Hearing Society, formerly the League for the 
Hard of Hearing, which has an average monthly member- 
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BESIDE CARE for old or young by visiting nurses is made 
possible by dollars given through the Community Chest to 
support the activity of the Dallas Visiting Nurse Association, 
which offers nursing care and health supervision to the sick 
who cannot pay for nursing service. 








SOMEONE WHO CARES is always available to the aged 
and homeless at Salvation Army’s Red Shield Lodge, above. 
The Salvation Army offers a group work service for adults and 
children, religious programs, lodging for unattached men and 
transients, a boarding home for young women, and parole 
service. Not charity but a chance for handicapped men and 
women is the service made available by Goodwill Industries, 
below. The program of this agency provides financial as well 
as psychological boosts for handicapped workers. 


ship of 209 persons taking part in a program of lip-reading 
classes and rehabilitation. 

Family Service, which counseled in 1946 with 2,078 
families regarding emotional problems affecting their health, 
employment, and social relationships. 

Goodwill Industries, where 185 physically handicapped 
men and women, unemployable in other industries, received 
employment last year. 

Jewish Welfare Federation, which counseled with 588 
Jewish families last year. This agency maintains the Jewish 
Community Center, which had a total attendance of 10,058 
last year. 

Lighthouse for the Blind, which not only gave gainful 
employment to 33 sightless persons last year but also made 
advice and rehabilitation work available to more than 300 
other blind persons in the county. 

Salvation Army, which last year furnished an average 
of 514 meals and 319 lodgings a month to transient men, 
conducted at Compton Citadel a recreational program with 
an average attendance of 3,235 youngsters a month, carried 
on a summer rest camp for 473 children and mothers of low- 
income families, maintained a low-cost young women’s resi- 
dence for 34 working girls, and acted as the official parole 
agency in Dallas County for 276 parolees a month. 

Veterans’ Service Center, which last year gave aid on 
housing and other problems to 52,035 veterans. 


Character Building. Youth or character-building agencies 
in the Community Chest include: 

Boy Scouts of America, Circle 10 Council, with 7,975 
Dallas County boys as members and 2.427 Dallas County 
adults as leaders last year. A total of 1,775 boys attended 
summer camp. 

Camp Woodland Springs, formerly the Children’s 
Recreation Camp, with a program, revised since last year. 
under which 359 underprivileged boys attended camp in 
the six months from November 1, 1946, to April 30, 1947. 

Camp Fire Girls, with 2,389 girl members and 17] adult 
leaders last year. A total of 737 girls attended summer camp. 

Dallas Girl Scouts, with 4,342 girl members and 53] 
adult women volunteer leaders last year. Three hundred and 
eighty-seven girls attended summer camp. 

Marillae Social Center, community center for Latin- 
Americans, which served 340 children last year. 

Neighborhood Recreation Association, Love Field 
social center with a membership of more than 400 children 
and young persons. : 

West Dallas Social Center, reaching more than 5,000 
citizens of West Dallas with a recreational and educational 
program. 

Young Men’s Christian Association, with an average 
monthly membership last year of 15,549. Five hundred and 
ninety boys attended summer camp. 

Young Women’s Christian Association, with a total 
membership last year of 17,619 girls. A total of 1,460 girls 
attended summer camp, and 1,364 young women were housed 
during the year in Proctor Hall. 

Included also among Community Chest agencies are the 
Council of Social Agencies, a research and planning bureau: 
the Central Office of Catholic Charities, administrative office 
for Catholic agencies: and the Servicemen’s Emergency 
Fund, handled through Family Service. 


DALLAS @ SEPTEMBER, 1947 



































































Chest Campaign 
Guided by City’s 
Ablest Leaders 


HE twenty-fifth annual campaign of 

the Dallas Community Chest for 
$1,263,726 will be spearheaded by many 
of the city’s ablest, most civic-minded 
citizens. 

General campaign chairman is John 
E. Mitchell, Jr., president of the John 
E. Mitchell Company, who will work 
closely with Chest President George L. 
MacGregor, chairman of the board, pres- 
ident, and general manager of the Dallas 
Power & Light Company. 

Heading the Big Gifts Division are 
three prominent Dallas bankers: Nathan 
Adams, chairman of the board of the 
First National Bank; Fred F. Florence, 
president of the Republic National Bank ; 
and R. L. Thornton, chairman of the 
board of the Mercantile National Bank. 
This division began solicitation August 
27 of prospective donors of $1,000 


or more, 


B. F. McLain, general manager of the 
Hart Furniture Company and immediate 
past president of the Dallas Chamber 
of Commerce, is head of the Special Gifts 
Division. Vice chairmen are DeWitt T. 
Ray, president of the National City Bank. 
and R. L. Thornton, Jr., vice president of 
the Mercantile National Bank. 

L. L. Hotchkiss, executive director of 
Circle 10 Council of the Boy Scouts of 
America, and Jacob Kravitz, executive 
director of the Jewish Welfare Federa- 
tion, will serve as coordinators in the 


BUSINESS GIRLS learn how to stay healthy at the Young 





GEORGE L. MacGREGOR 


Special Gifts Division, which will solicit 
Dallas firms and other donors of $100 
or more. 

Within the Special Gifts Division, 
Charles F. Wilson, purchasing agent for 
the Lone Star Gas Company, will serve 
as chairman of the Purchasing Agents’ 
Association Division for the solicitation 
of national firms. Solicitation by the en- 
tire division was to begin September 11. 

R. B. Monson of Sears, Roebuck & 
Company will lead the Employee Divi- 
sion, assisted by William S. Henson of 
W. S. Henson, Inc., and Ray Dixon of 
the Dallas Power & Light Company. This 
division will solicit employees of approx- 
imately 1,400 Dallas firms, beginning 
September 17. 


Women's Christian Association. 
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JOHN E. MITCHELL, JR. 


Mrs. J. C. Vanderwoude is chairman 
of the Women’s Division, with Mrs. 
Joseph L. Higginbotham serving as chair- 
man of the women’s Special Gifts Sec- 
tion. Leading the five units of the 
Women’s Division will be Mrs. Martin B. 
Campbell, Mrs. Ernest Wadel. Mrs. Wil- 
fred F. Waters, Mrs. Sam McCorkle, and 
Mrs. O. G. Satterlee. 


Colonels for the Women’s Division are 
Mrs. R. E. Williams, Mrs. Jasper Barron, 
Mrs. Alex Weisberg, Mrs. U. J. Rosen- 
thal, Mrs. Neal Mancill, Miss Mary 
Shields. Mrs. R. W. Lowe, Mrs. Sam E. 
Lee. Mrs. Dorris Preddy, Mrs. C. FE. Me- 
Duffie, and Mrs. Harvey Pearson. 


Beginning September 18, the women 


{Continued on Page 79) 


Y.M.C.A. TRAINING helps boys grow healthier and be- 


come better citizens. 
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BESIDE CARE for old or young by visiting nurses is made 
possible by dollars given through the Community Chest to 
support the activity of the Dallas Visiting Nurse Association, 
which offers nursing care and health supervision to the sick 
who cannot pay for nursing service. 








SOMEONE WHO CARES is always available to the aged 
and homeless at Salvation Army's Red Shield Lodge, above. 
The Salvation Army offers a group work service for adults and 
children, religious programs, lodging for unattached men and 
transients, a boarding home for young women, and parole 
service. Not charity but a chance for handicapped men and 
women is the service made available by Goodwill Industries, 
below. The program of this agency provides financial as well 
as psychological boosts for handicapped workers. 
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ship of 209 persons taking part in a program of lip-reading 
classes and rehabilitation. 

Family Service, which counseled in 1946 with 2,078 
families regarding emotional problems affecting their health, 
employment, and social relationships. 

Goodwill Industries, where 185 physically handicapped 
men and women, unemployable in other industries, received 
employment last year. 

Jewish Welfare Federation, which counseled with 588 
Jewish families last year. This agency maintains the Jewish 
Community Center, which had a total attendance of 10,056 
last year. 

Lighthouse for the Blind, which not only gave gainful 
employment to 33 sightless persons last year but also made 
advice and rehabilitation work available to more than 300 
other blind persons in the county. 

Salvation Army, which last year furnished an average 
of 514 meals and 319 lodgings a month to transient men, 
conducted at Compton Citadel a recreational program with 
an average attendance of 3,235 youngsters a month, carried 
on a summer rest camp for 473 children and mothers of low- 
income families, maintained a low-cost young women’s resi- 
dence for 34 working girls, and acted as the official parole 
agency in Dallas County for 276 parolees a month. 

Veterans’ Service Center, which last year gave aid on 
housing and other problems to 52,035 veterans. 


Character Building. Youth or character-building agencies 
in the Community Chest include: 

Boy Scouts of America, Circle 10 Council, with 7,975 
Dallas County boys as members and 2.427 Dallas County 
adults as leaders last year. A total of 1,775 boys attended 
summer camp. 

Camp Woodland Springs, formerly the Children’s 
Recreation Camp, with a program, revised since last year. 
under which 359 underprivileged boys attended camp in 
the six months from November 1, 1946, to April 30, 1947. 

Camp Fire Girls, with 2,389 girl members and 171 adult 
leaders last year. A total of 737 girls attended summer camp. 


Dallas Girl Seouts, with 4.342 girl members and 53] 
adult women volunteer leaders last year. Three hundred and 
eighty-seven girls attended summer camp. 

Marillae Social Center, community center for Latin- 
Americans, which served 340 children last year. 

Neighborhood Recreation Association, Love Field 
social center with a membership of more than 400 children 
and young persons. 

West Dallas Social Center, reaching more than 5,000 
citizens of West Dallas with a recreational and educational 
program. 

Young Men’s Christian Association, with an average 
monthly membership last year of 15,549. Five hundred and 
ninety boys attended summer camp. 

Young Women’s Christian Association, with a total 
membership last year of 17,619 girls. A total of 1,460 girls 
attended summer camp, and 1,364 young women were housed 
during the year in Proctor Hall. 

Included also among Community Chest agencies are the 
Council of Social Agencies, a research and planning bureau; 
the Central Office of Catholic Charities, administrative office 
for Catholic agencies: and the Servicemen’s Emergency 
Fund, handled through Family Service. 
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Chest Campaign 
Guided by City’s 
Ablest Leaders 


HE twenty-fifth annual campaign of 

the Dallas Community Chest for 
$1,263,726 will be spearheaded by many 
of the city’s ablest, most civic-minded 
citizens. 

General campaign chairman is John 
E. Mitchell, Jr., president of the John 
E. Mitchell Company, who will work 
closely with Chest President George L. 
MacGregor, chairman of the board, pres- 
ident, and general manager of the Dallas 
Power & Light Company. 

Heading the Big Gifts Division are 
three prominent Dallas bankers: Nathan 
Adams, chairman of the board of the 
First National Bank; Fred F. Florence, 
president of the Republic National Bank ; 
and R. L. Thornton, chairman of the 
board of the Mercantile National Bank. 
This division began solicitation August 
27 of prospective donors of $1,000 
or more, 

B. F. McLain, general manager of the 
Hart Furniture Company and immediate 
past president of the Dallas Chamber 
of Commerce, is head of the Special Gifts 
Division. Vice chairmen are DeWitt T. 
Ray, president of the National City Bank. 
and R. L. Thornton, Jr., vice president of 
the Mercantile National Bank. 


L. L. Hotchkiss, executive director of 
Circle 10 Council of the Boy Scouts of 
America, and Jacob Kravitz, executive 
director of the Jewish Welfare Federa- 
tion, will serve as coordinators in the 


BUSINESS GIRLS learn how to stay healthy at the Young 





GEORGE L. MacGREGOR 


Special Gifts Division, which will solicit 
Dallas firms and other donors of $100 
or more. 

Within the Special Gifts Division. 
Charles F. Wilson, purchasing agent for 
the Lone Star Gas Company, will serve 
as chairman of the Purchasing Agents’ 
Association Division for the solicitation 
of national firms. Solicitation by the en- 
tire division was to begin September 11. 

R. B. Monson of Sears, Roebuck & 
Company will lead the Employee Divi- 
sion, assisted by William S. Henson of 
W. S. Henson, Inc., and Ray Dixon of 
the Dallas Power & Light Company. This 
division will solicit employees of approx- 
imately 1,400 Dallas firms. beginning 


September 17. 


Women's Christian Association. 
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Mrs. J. C. Vanderwoude is chairman 
of the Women’s with Mrs. 
Joseph L. Higginbotham serving as chair- 
man of the women’s Special Gifts See- 
tion. Leading the five units of the 
Women’s Division will be Mrs. Martin B. 
(Campbell, Mrs. Ernest Wadel. Mrs. Wil- 
fred F. Waters, Mrs. Sam McCorkle, and 
Mrs. O. G. Satterlee. 


Division, 


Colonels for the Women’s Division are 
Mrs. R. E. Williams, Mrs. Jasper Barron, 
Mrs. Alex Weisberg, Mrs. U. J. Rosen- 
thal, Mrs. Neal Mancill, Miss Mary 
Shields. Mrs. R. W. Lowe, Mrs. Sam E. 
Lee. Mrs. Dorris Preddy, Mrs. C. FE. Me- 
Duffie, and Mrs. Harvey Pearson. 

Beginning September 18, the women 

(Continued on Page 79) 


Y.M.C.A. TRAINING helps boys grow healthier and be- 


come better citizens. 
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MORTON H. SANGER 


L. N. BROMBERG 


Staff Promotions Mark 75th 
Birthday of E.M. Kahn & Co. 


iti in 1872 when Dallas’ pop- 
ulation was less than 2,000, E. M. 
Kahn & Company is currently observing 
its seventy-fifth anniversary, its opera- 
tions being directed by a staff of newly 
advanced officers. 

New president of Dallas’ oldest retail 
store, the third in the firm’s history and 
the first not to have the Kahn name, is 
L. N. Bromberg, former executive vice 
president, who has served the Kahn 
organization for more than 23 years. He 
succeeds the late Laurence S. Kahn, son 
of the founder, who was president from 
1923 until his death last May. 

Officers elevated with Mr. Bromberg 
by the E. M. Kahn & Company board of 
directors are: Eugene Kahn Sanger, first 
vice president; Morton H. Sanger, execu- 
tive vice president; A. Robert Beer, treas- 
urer; H. M. Tobolowsky, secretary; H. F. 
Elliott and W. L. Robertson, assistant sec- 
retaries; and Miss Edith Bearden, assist- 
ant controller. 

Mr. Bromberg, Kahn’s new chief exec- 
utive, is a former president of the Dallas 
Retail Merchants’ Association, a division 
of the Dallas Chamber of Commerce, and 
is currently a director of the retailers’ 
group. Long active in Dallas civic and 
business life, he is a director of the 
Texas Bank & Trust Company and the 
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Better Business bureau, and is a co- 
founder and a former vice president of 
the Dallas Art Institute. 

Eugene Sanger, Army Air Forces vet- 
eran and grandson of the store’s founder, 
has been with the firm 13 years. Formerly 
secretary, he supervises the merchandis- 
ing of the men’s clothing department and 
directs the company’s promotional activ- 
ities. Morton Sanger, who has been with 
the Kahn organization for 20 years, was 
formerly treasurer and controller. He is 
a past president of the Columbian Club. 

A Navy veteran, Mr. Beer formerly had 
merchandising duties with R. H. White 
& Company, Boston, and the Bailey Com- 
pany, Cleveland. In his new position, he 
will supervise personnel and the mer- 
chandising of the women’s section. Mr. 
Tobolowsky, credit manager of the firm 
for the last 20 years, will continue in this 
capacity and as director of credit promo- 
tion and will assume additional adminis- 
trative duties. He is vice president of the 
Retail Merchants’ Association of Texas. 

An employee of the Kahn store for 28 
years, Mr. Elliott is manager of the hat 
department. He is a former president of 
the Dallas Retail Hat Men’s Association. 
Mr. Robertson, an employee of the firm 
for 25 years, is manager of the men’s 
clothing department. Miss Bearden has 


EUGENE KAHN SANGER 


been in charge of the auditing depart- 
ment for the last 20 years. 

KE. M. Kahn & Company has marked its 
seventy-fifth birthday with the opening 
of a Town and Campus Shop, comprising 
a remodeled section of 1,400 square feet 
devoted entirely to young men’s clothing, 
furnishings, and sportswear. Woody Dea- 
son has been named manager of the new 
shop, which will operate under the super- 
vision of W. L. (Bill) Robertson, buyer 
of men’s clothing. Mr. Deason served for 
six years in the Kahn Student Shop and 
since his return from the Armed Forces 
has been a salesman in the men’s clothing 
department. K. J. Ashford, who has 
served several years in the Student Shop, 
will assist in the Town and Campus Shop 
both in selling and in selecting merchan- 
dise for the department. 

The new shop, set up adjacent to the 
men’s clothing department in order to 
concentrate clothing and furnishings for 
young men in one area, is modern in de- 
sign and appointments. Soft chairs and 
sofas in canary russet are complimented 
by a tufted leatherette trim around the 
mirrored alcoves. Features of the new 
shop are the unusual type of entrance 
and the tufted leatherette show cases, 
which match the furniture and the wall 
trim. The department was designed for a 
capacity of 600 suits, 150 top coats, 150 
sports coats, and 750 pairs of slacks. 

The seventy-five-year history of E. M. 
Kahn & Company dates back to February 
1, 1872, when Emanuel Meyer Kahn 
opened Dallas’ first exclusively men’s 
store in a little frame building on Main 
Street, across from the town square and 
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OPENING DAY CEREMONIES for the new Town and Campus Shop of E. M. Kahn & Company last 


month included two broadcasts from the department over Radio Station KIXL. Pictured at the microphone 


at left is Ed Smith, KIXL announcer, interviewing some of the first-day customers of the shop devoted 

wholly to young men's clothing, furnishings, and sportswear. Behind the counter is Edward Schwartz, 

manager of the men's furnishings department. Shown in photograph at right are Woody Deason, left, 
manager of the new shop, and Ted Straus, a KIXL staff member and an opening day shopper. 


the new white stone courthouse then 
under construction. He had selected Dal- 
las for his business, confident that the 
town would grow, because, having toured 
the South he had come to Dallas in 1871 
as a young man of 21 to discover that 
“the people walked faster, talked faster, 
and thought faster than in any commu- 
nity he had seen.” 

The Kahn store soon outgrew the fron- 
tier structure of 25-foot frontage and in 

873 moved up Main to a building with 
double the frontage between Austin and 
Lamar. On October 12, 1874, E. M. Kahn 
moved again to Elm and Lamar, occupy- 
ing part of the store’s present site. 
Through the years it has expanded to its 
present metropolitan size, fronting on 
Elm, Lamar, and Main, with total floor 
area of 35,000 square feet. 

Having grown by units, the Kahn firm 
gave unified appearance to its various 
buildings, inside and out, with a modern- 
ization program in 1926. A Woman’s 
Shop was added in 1936, when the store 
was again brought up-to-date by fixture 
and interior modernization. Flourescent 
lighting was installed in 1941. 

E. M. Kahn & Company has been fam- 
ily owned and operated from its begin- 
ning. Management of the business was 


H. F. ELLIOTT 








under the direction of the store’s founder 
until his death in August, 1923. His son, 
Laurence S. Kahn, who had been associ- 
ated with his father for a number of 
years, then took over management of the 
concern. As was his father, Mr. Kahn 
was active in many of Dallas’ civic and 
cultural projects. Under his direction 
until his death last May, the store con- 
tinued to expand. 

In contrast with the one employee the 
store had when it opened for business in 
1872—a young boy, Johnny Goodsel, 
nephew of Mayor Ben Long—E. M. Kahn 
& Company today employs an average of 
125 men and women in all of its opera- 
tions. Kahn’s employees have outstand- 
ing records of service. Many have been 
with the concern 20 or more years, and 
some have been with the firm for 50 years. 

Members of the board of directors of 
E. M. Kahn & Company are Dr. I. S. 
Kahn, son of the founder; Alex F. Weis- 
berg, L. N. 


Sanger, and Morton H. Sanger. 


Bromberg, Eugene Kahn 


Many of the original families who 
were customers of the Kahn store in 
the early years are still on the firm’s 
hooks today. In some instances the store 
is serving the fifth generation of the 
original customer. 


MISS EDITH BEARDEN 
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Gt The Dunne WMemonal Home 


Your COMMUNITY CHEST CONTRIBUTION helps to provide 
a home and a school for homeless and dependent boys like 
these at the Dunne Memorial Home. Here, in a normal, happy 
environment, boys are given the security of a home as well 
as a thorough graduation in the grammar school grades and 
a program of recreation and exercise including all sports dear 
to the heart of a boy. No distinction as to religious faith is 





made in admitting boys to this institution. 


This Message is Sponsored as a Community Service by 


FLEMING & SONS, INC. 


DALLAS 
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IN DALLAS Last Month 


C. G. STUBBS, SR., Dallas grocery- 
man and city councilman, has been 
elected to the board of directors of the 
Texas Retail Grocers’ Association. 








Transferred to Dallas. Merwin R. 
Peake has been appointed general agent 
at Dallas for the Minneapolis & St. Louis 
Railway, with offices in the Kirby Build- 
ing. Having been associated with the 
Minneapolis & St. Louis for 18 years, Mr. 


Peake was formerly general agent at Du- 
luth, Minn. 
a ee 
HARRY B. HEUTEL, who served 
three years in the Navy, has returned to 
active status in the management of the 
Dallas-Fort Worth Brewing Company, 
Dallas, as secretary-treasurer. 
ae 
JOHN C. BRICKER, formerly office 
manager for Henry C. Beck Company 
and before that auditor for the Grafe- 
Callahan Construction Company, has 
been named auditor for Southwest Air- 
motive Company. 
+ 9 
L. BRUCE HILL, formerly associated 
with the Retail Furniture Association of 
Texas, has joined the staff of the mem- 
bership extension division of the Dallas 
Better Business Bureau, which recently 
moved to new quarters at 2208 Main. 
447 
Formerly an employee of the Dallas 
Railway & Terminal Company, W. W. 
VANDERSLICE has assumed his new 
duties as property manager for the City 


of Dallas. 








SHOW CASE AND FIXTURE 
MANUFACTURING CO. 


1914 CEDAR SPRINGS @ DALLAS, TEXAS 


DESIGNERS & MANUFACTURERS 


BAN K 


INTERIORS 





OF STORE AND 





Directs Sears Advertising. New retail 
group advertising manager in Dallas for 
Sears, Roebuck & Company is D. C. Caul- 
field, who has been transferred from 
Cleveland, where he held a similar post. 
Mr. Caulfield, who has been with the 
Sears organization for 12 years, succeeds 
B. J. Hoopingarner, who resigned. 
2 


HAL BAIRD has been named Dallas 
branch manager for the Sylvania divi- 
sion of American Viscose Corporation. 





**58 Years in Dallas"’ 


J. W. LINDSLEY & CO. 


Realtors 


Our 58 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. * Phone C-4366 

















BIGGER 
BETTER 


BOTTLED RIGHT, 
RIGHT IN DALLAS 


Pepsi-Cola Bottling Co. of Dallas, 2108 N. Harwood: R-4833 
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Its 
GOOD BUSIN 


10 Give 10 THE 
WX ithin the territory of our Greater Dallas com- 
munity live well over half a million people of all 


creeds, races, all degrees of economic condition, all 


shades of political opinion—but all with the same 
fundamental human needs. Every one of the half 


a million has his or her problems. But many have 





problems which they alone cannot solve and health 
and social services are required to help them solve 


their problems and to meet their needs. 


In a civilized community, the welfare of each 
and every one is the concern of all. The more civil- 
ized the community, the greater is that concern. The 
larger the community and the more complex its life, 
the more the organization and the support of work 
for the common welfare must be systematized. The 
task of the common welfare must be carried on 
more and more as a common project as Dallas 


grows and expands and progresses. 


The goal for the 1948 Community Chest Cam- 
paign is $1,263,726.00. This represents a budget 
increase of only $32,000. In the face of popula- 





tion increases and rising living costs this repre- 
sents efficient operation and sound management. 
The work of individual Chest Agencies and the 
low overhead expense involved in Chest manage- 
ment proves again—“It’s Good Business to Give 


to the Community Chest.” 


THIS MESSAGE IS SPONSORED AS A COMMUNITY SERVICE BY 
SOUTHWESTERN BELL TELEPHONE COMPANY 
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Vice President. J. T. Martin has been 
advanced to vice president of the Em- 
ployers’ Casualty Company, which he has 
served for 27 years. He will have charge 
of the organization’s new title guaranty 
department while continuing to handle 
reinsurance contracts. Having joined the 
Employers’ Casualty in 1920 in the claim 
department, Mr. Martin has most recent- 
ly been serving as administrative assist- 
ant to Secretary Ben H. Mitchell. 
... 2 

New member of the board of directors 

of the Southwestern Drug Corporation is 


GEORGE T. BREWER, vice president - 


and manager of the firm’s Dallas divi- 
sion. 
7 if ty 
JIM DREW, Dallas poultry and hatch- 
ery owner, has been appointed special 
consultant on poultry to the Mexican 
government. 





TELEPHONE C-5721 


Photographs 


THOMAS K. CONE, JR. 
2027 2 Young Street Dallas 








Consulting Engineers 


City Planning 
and 
Municipal Engineers 


KOCH & FOWLER 


Riversipe 2533 
Great National Life Bldg. 





Dallas 








GOOD SALES EXECUTIVE 
WANTS PERMANENT POSITION 


Sales Executive: earnings record of $12,000 per year; highest production and 
personal references; ex-Army officer, 38 years old; financially independent; 
tried retirement unsuccessfully; wants connection having interest and requir- 
ing eight hours sustained effort daily. Interesting hard work more important 
than remuneration. Texas and/or Southwest territory. 


ADDRESS D. R. B., 2200 ALAMO NATIONAL BLDG., SAN ANTONIO 














HE'S ACT/VE IN YOUR CIVIC AFFAIRS... 


e For he’s a good fellow and a leader among his fellows... genial 
and forthright in his friendships, sagacious and trustworthy in his 
business dealings. 


e He’s a mainstay in the cultural and civic affairs of your town; his 
sound judgment is sought in its politics and its progress, and he serves 
his community faithfully and well. 

e He’s a man of importance, yet withal an humble, law-abiding citi- 


zen with the same high ideals and hopes and everyday problems to 
solve as you have. 


e He’s your SOUTHLAND LIFE REPRESENTATIVE...a man 
whose most important job is to help YOU solve the problem of ade- 
quately. protecting those dear to you and providing for your own 
security... and it’s a job he’s particularly well-equipped and trained 
to handle. 


e He’s a FRIEND of yours, and always at your service. 


Southland life 


INSURANCE COMPANY 
\ ( McCord, President tone oie: bes 
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With the Magnolia Petroleum Com- 
pany for 20 years, BRANTLEY JACK- 
SON has been transferred from Garden 
City, Kan., to Dallas as a member of the 
staff of Magnolia’s land and lease depart- 
ment, succeeding H. V. LILLEY, who 
has been moved to Lake Charles, La. 


John L. Burke 


AND COMPANY 


7 7 7 
ELMER SCOTT, executive secretary 
of the Civic Federation of Dallas, has 
been appointed to a Congressional ad- 





Fire, Automobile, Liability, Life, 
Accident, and Miscellaneous Lines 


2109 Tower visory committee to prepare plans for 
Petroleum : improving the municipal government in 
Building Washington. 








BUSINESS AND | 
COMMERCIAL BUILDINGS 


Our construction record includes almost every type of 
business, commercial and industrial building. The new 
Sears-Roebuck Retail Store now building in the Green- 
ville Avenue Shopping District is an example of the type 
of work entrusted to us. 











ROBERT E. McKEE 


GENERAL CONTRACTOR 
CONSTRUCTION ENGINEER 


DALLAS - EL PASO SANTA FE 
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New Ford Official. A. Y. Edwards, 
who joined the Ford Motor Company in 
Dallas in 1932 as a time study clerk, and 
has been serving as manager of Ford’s 
business management department, has 
been advanced to assistant district man- 
ager at Dallas. Mr. Edwards, who also 
served for a time as special assistant to 
Regional Manager I. B. Groves at Kansas 
City, succeeds L. H. Ridout, Jr., who re- 
signed recently to become president and 
general manager of Ridout Motors, Inc., 
Dallas Ford dealership. 
7 7 t 

New president of the Speakers’ Club 
of the Dallas Chapter, American Insti- 
tute of Banking, is MISS LA VITA 
FORESTER, Southland Life Insurance 
Company. Other officers are: JAMES 
BARBOSA, First National Bank, vice 
president; and OLITA RICHARDS, 


National City Bank, secretary-treasurer. 





Typewriters 
Adding Machines 
Repairs and 
Supplies 





1919 Main Street C-5401 








Fully-Paid Investmen: 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET B-5103 
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Custodian Ser 


All orders for sale 
or purchase of se- 
curities may be 
placed through the 
security dealer of 


your own choosing. 
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Republic National Bank offers a complete 
agency and advisory service which pro- 
vides continuing, watchful care of a// your 
investments—listed or unlisted stocks and 
bonds. For busy men and women who are 
building as well as conserving resources, 
this is a vitally important service. 

The same information which guides 


our own investments is placed at your dis- 


IS THIS 
WHAT YOU HAVE 


BEEN LOOKING FOR? 


vice... 





posal. You make all the decisions—and in 
doing so, you are provided with all the 
necessary facts that are pertinent and 
current. In effect, you provide yourself 


with a trained financial secretary. 


Fees for this Custodian Service are so 
moderate that you will wish you had used 
it before. Any of our Trust officers will be 


glad to give you complete details. 


FOR INDIVIDUALS—wWe offer many services for estate conservation: Living Trusts— 
Business Trusts —Insurance Trusts —Testamentary Trusts—-Agency and Safekeeping 


FOR CORPORATION—We serve as: Paying Agent for Dividends—Trustee for Bond 
and Note Issues—Transfer Agent—Registrar of Stock 


REPUBLIC 


NATIONAL BANK of DALLAS 


CAPITAL AND SURPLUS $20,000,000 





memeee 
FEDERAL DEPOSIT 
INSURANCE CORP 


LARGEST IN THE SOUTH 
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The Dallas advisory public health 
board has been expanded to include four 
lay members: C. M. BILES, MRS. KIRK 
HALL, DR. R. A. SELF, and J. HART 
WILLIS. 


NIGHT SCHOOL 
eins 


For Employed People 





@ SECRETARIAL TRAINING 
Monday ® Thursday 


@ ACCOUNTANT TRAINING 
Resident Night School 
Tuesday * Friday 

or 
Supervised Home Study 


Class 5:30 to 8:30 P.M. 


IRUTAERFORD 
chool of Bu siness 


Commerce at Field « DALLAS 1, TEXAS 








PRESENTING 
DALLAS’ 
FINEST 


A 


R. 3426 % recica 


Time Saved in Finding Right Employee 


With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





1102 
GULF STATES BLDG. 


EMPLOYMENT SERVICE 
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New Officers of Oak Cliff Bank & Trust. Robert Gibson, right, who joined ihe 
Oak Cliff Bank & Trust Company eight years ago as a teller, has been advanced to 
vice president, with duties in the loan department. Sam H. Busby, left, Army veteran, 
who was formerly with the Republic National Bank, has been appointed assistant vice 
president of the Oak Cliff Bank & Trust Company, with duties in the credit department. 


A former testing engineer for the  pervisor of sales and service for the 
Pittsburgh Testing Laboratory in Dallas, South Wind “Sealed Heat” residential 


KEY W. RYAN has been appointed su- _ heating unit. 





Give oe oe ® 


to YOUR 
Community 
Chest? 








DALLAS © SEPTEMBER, 1947 





w%& TRADE IN 


ew) 


-M. Ann es 
Ge? M iz / > » b’ 
Age GLO’ x P 
KA, a 7¢ {\)) Your Motorbike 


SP , Bi M/ t/* or Motorscooter 
~ ee y 0 > eI. 
We QVeL St a % : a , , 


/ 
@ « 
i ( 
HS A\ 
LIN) /F 
9) — J 
Wa "Ai = 
. 7) mS em ad. : 
et oie * \ = 


‘a eg 





* Weighs 150 pounds Most exciting transportation 
* Powered by Villiers ever! Safe .. with auto-type, 2-wheel 
* 2.cycle motor 

* Kick starter 

* 3-speed gear shift 

* 120 miles per gallon 
* Throttle-twist grip 

* 2-wheel brakes 


brakes. Easy to ride. . light, low and 
streamlined . . touch the ground with your 
feet at will. Never need the family car! 


Priced at $347.75 delivered, tax included. 








NEW EASY TERMS #700 Dowu 
BALANCE 10 MONTHS 


S. H. LYNCH & CO, ci, Complete Seruice & Parts Dept. 
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Loma 
Tubing 
Acme Trans 


at showcase 


Skillern's Store Number 25; 
Loma Alto Shopping Center 


Skillern's Store Number 5; T El 


a ae 
Chas. F Reece of Resce Supply Co. ~“WATTY" T H O 


Mercantile National Bank Tower Other Outdoor Electric Advertising, | 


Dallas Chamber of Commerce Kaiser-Frazer Motor Company Oak Farms, Ltd. Texas Power & Light Compe 
C. S. Hamilton Motor Company Magnolia Petroleum Company (Flying Red Horse) Firestone Tire & Rubber C, 





Admiration Coffee A. Harris & Company The Borden Company | American Air Lines Dr. We 


Eotimates & Descgue 


Long sweep of Cold-Cathode Lighting at Skillern’s 
Loma Alto Store — 1620 feet of General Luminiscent 


Tubing with twenty specially designed High Power Factor 
tg Skillern’ 


Acme Transformers — gives mass illumination, 45-foot candles Now ge4 
wi 


at showcase level — in pure daylight colors with minimum glare. 
Skillern's Store Number 16; 


Mercantile Bank Building 


RIC ADVERTISING, | 


T H O M Pp S O N — P res d ent ial 


ing, Inc., Installations Breweries 
Southern Select Bluebonnet 

ight Compa ‘ 

ight Company The Coca-Cola Company Ford Motor Company iach Pitas Jax ee ee 


Rubber Company Texas Bank & Trust Company Santa Fe Railroad Falstaff Tecate 





Dr. West Products Hunter Whiskey Orand Buick Company 








| Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE R-9349—DALLAS 


Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 




















Ritts ADVERTISING 
is sound selling directed to the 


present . . . planned for the future. 


Louise Woop ALLEN 
RANDALL Brooks 
Marie CALLAHAN 
WANDA JARROTT 
Epwin J. KARLSON 
Dave McConNeELL 
Mack J. McKee Account Executives. Two new junior account executives in the Crook Advertising 
Howaro N. Smit Agency; now observing its twenty-fifth anniversary, are Wilson W. Crook, Jr., left, 
and Robert L. Claxton, Jr., right. Both are veterans of Pacific Army combat service 
Ro ers & S mith in World War II and are graduates of Southern Methodist University. While in 
ys S. M. U., Mr. Crook, son of Wilson W. Crook, agency head, served as editor of “The 
sMdvertising Campus”, student newspaper. Mr. Claxton was editor of “The Rotunda”, S. M. U 
Established 1917 yearbook, and since the war has been an instructor in social sciences at S. M. U. 





1524 Irwin-Keasler Building—R-6044 
DALLAS CHICAGO NEW YORK Two new scientists on the staff of the of Agriculture, who has been appointed 
Texas State Research Foundation at Dal- assistant agronomist at Renner. 
las are DR. GEORGE Z. DOOLAS, for- 


merly a teacher at Loyola University, H. M. CLAY, who has been an em- 


Chicago, who has been named assistant ployee of the City of Dallas for the last 
( i U soil scientist at the Renner laboratories, 21 years, 11 in the water department and 
and DR. ROBERT RANKIN KALTON, — 10 as senior accountant in the auditor's 


a former agent of the United States Re- office, has been named to the newly estab- 


Employment Service gional Soybean Laboratory, Department lished post of budget officer. 











“The Right Person for the Right Position” 


Since 1929 


Solve your personnel problems 





by calling... 


a 9 5 5 1 [SS —<——S——__ eee 
We have Executives, Office, Sales, i Dallas Leathe e& Son 


and Technical help of all kinds. | INVESTMENT BANKERS 


KIRBY BLOG. DALLAS 





Your use of our interviewing 


room is invited. 
MRS. NELL B. CLOUD, Manager 


Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 
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J. MILES ABELL MORTON BIGGER JOHN P. COSTELLO, R.G. (DICK) FULLER WM. S. GOBER LONNIE LANGSTON, 
cLU cLU 
HOUSTON DALLAS DALLAS DALLAS JACKSONVILLE LUBBOCK 
Qualified for Second Qualifying and Life Qualifying and Life Qualifying Member Qualifying Member Qualifying Member 
Time Member Member 


+ | 


A Salute 


to Eleven Underwriters | 





R. L. MAXWELL 


Cuditeian Meter Whose Work in the Field in the Service of 
Their Fellow Texans Brought Them the 


Distinction of Membership in the | 





MILLION DOLLAR ROUND TABLE 





EDGAR J. MYERS, 
cLU 


Qualif ying Member Honor Group 











of the 














National Association of Life Underwriters 





—$—— 


HARRY M. ROBERTS te 
cLu 


DALLAS 
Qualifying Member 






















n Life_ 
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HOME OFFICE + DALLAS 





ED E. SAMMONS CHARLES E. SEAY, 
DALLAS cLu 
DALLAS 
Qualifying Member Qualified for Second 
Time 
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IGELOW carpet or auc low-Sanford at Los Angeles in 1937 and 
has been a salesman in that district since 


1938. 
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DR. HAROLD JESKEY, organic 
chemistry professor at Southern Method- 
ist University, has been elected chairman 
of the Dallas-Fort Worth section of the 
American Chemistry Society, succeeding 
; MAURICE O. BARR of Dallas. Officers 
— also include T. S. McDONALD of Dal- 
las, secretary. H. T. BROWN of the 
Texas State Research Foundation, Dallas, 
is chairman-elect. 


ff q 7 


J. H. JACKSON, JR., Army veteran, 
who has for a number of years been asso- 
ciated with Ford dealership service de- 
partments, has been named service man- 
ager of Ridout Motors, Inc., 1715 North 
Akard, Ford dealership. ZEB BAKER 


has been made assistant manager. 


Named by Bigelow-Sanford. Patrick 
Moore has been transferred from Los 
Angeles as manager of the Dallas district 
office of the Bigelow-Sanford Carpet 
Company, succeeding John W. Vann, 
who has been moved to Atlanta in a 
similar capacity. Mr. Moore joined Bige- 





THOMAS, JAMESON & MERRILL 
pean 
TER AS 


ARCHITECTS AND 


8 2 0 NORTH 
DA & GAS 4, ° 














GIANTS ~~ Midgets 


in motors are available again. Wide ranges of 
types and sizes are carried in our warehouse... 
others can be furnished under reasonable 
deliveries. 
Electric motors yield maximum dollar returns only 
when the motors are carefully selected and applied, 


properly operated, and efficiently maintained. Our 


engineers can help select the motors needed to solve 





your problems. No inquiry too small... No obli- 


gations on your part. 


Electrical Contractors and Dealers will also 


find most of their motor needs at the General 


discounts. Call today for leaflets and prices. 


Distributors for 
Robbins & Myers, Inc. 
Louis Allis Co. 


GENERAL INDUSTRIAL SUPPLY CORP. 


2504 Main Street 





— Central-1145 — 
WHOLESALE ELECTRICAL AND INDUSTRIAL SUPPLIES 


Dallas, Texas 











General Agent. Milton F. Simmons, 
who has been in life insurance through- 
out his business career, has become gen- 
eral agent in Dallas for the Franklin Life 
Insurance Company, with offices in the 
Republic Bank Building. With the Amer- 
ican Service Bureau in Dallas for five 
years after graduation from Texas A. & 
M. College. Mr. Simmons next served the 
Texas insurance department at Austin, 
was a claims adjuster for the Mutual 
Benefit Health & Accident Association. 
then was in the agency organization of 
the Republic National Life Insurance 
Company, and most recently has been an 
agent for the Southland Life Insurance 
Company. He is treasurer of the Dallas 
Association of Life Underwriters. 
q 5 y 


MISS ELLA PATTON, who has been 
field supervision nurse for the Dallas 
City Health Department, has been named 
supervisor of nurses, succeeding MISS 
FAYE PARNELL, who was recently ap- 
pointed director of nurses at Parkland 
Hospital. 





Industrial warehouse at the standard trade * 


BUSINESS, RESIDENTIAL, 
INDUSTRIAL 


LOANS 


For Building, Buying, 
Refinancing or Repairing Business 
or Residential Real Estate at 
Lowest Interest Rates. 

FHA and GI Loans 
On New and Existing Homes. 


T. J. BETTES CO. 
Donald McGregor, Vice-President 
1202 MAIN C-8028 

South's Leading Mortgagee 
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GRADE A NEWS: 





STATE FAIR OF TEXAS 
OCT. 4-19 


See Elsie and her Baby Boy in 
BORDEN'S OLD MILL BUILDING 


ordens 


MILK and ICE CREAM 
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R. D. SUDDARTH, president of the 
Oak Cliff Bank & Trust Company, has 
been named district chairman for Oak 
Cliff for the National Federation of Small 
Business, Inc. 

5 7 y 


EVALYN WEBB, manager of the 
Magnolia Seed Store, Ervay and Pacific, 


has been named chairman of the retail 
merchandising committee of the South- 
ern Seedsmen’s Association. 


v v if 


DR. PAUL F. BOBB, who has been 
associate secretary of the Central Amer- 
ica Mission, Dallas, has accepted a call as 
pastor of the Sunset Presbyterian Church. 





LANDAUER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


J-8-9562 








¢ Letter and Figure 
¢ Hand and Machine 
e Inserts 


STEEL STAMPS 


Embossed and Debossed Marking With Metal Tools 


* Symbol and Inspection 
¢ Interchangeable 
¢ Burning Brands 





Hob and Mold Engraving 





Brass Dies — Gold Stamping Dies 





2207 Olive Street 





MANUFACTURERS OF ENGRAVED NAMEPLATES 
BAKELITE, PLASTICS, BRASS AND ALUMINUM 


ROY M. FELLERS CO. 


Member: Marking Device Association 


DALLAS 1, TEXAS 


Phone R-4997 
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Phone or write 


Build Better 
with for full informa- 
TEXCRETE tion. 
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» TEXCRETE 


BUILDING BLOCK 


@ Made with HAYDITE—the famous cellular 
ageregate—steam-cured TEXCRETE Blocks are lighter-weight 
and more durable than ordinary concrete masonry .. . self-insulat- 
ing for heat and sound... fire resistant ...nailable ... economical. 
Superior for all kinds of building construction. Surpasses all build- 
ing code requirements for Grade “A” Block. 


the modern 
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CONCRETE BUILDING PRODUCTS 


24 Merchants State Bank Annex 
s 4703 Ross Avenue 












Hotel Adolphus Manager. Randall 
Davis, who has been manager of the Hotel 
Gibson in Cincinnati since 1940, has been 
appointed managing director of the Hotel 
Adolphus. Mr. Davis, who joined the 
Gibson staff in 1935 after serving the 
Statler Hotel in Cleveland for several 
years, succeeds Richard H. Nash, who re- 
signed recently. B. Gail Dillard, who 
started with the Hotel Adolphus 23 years 
ago as assistant night auditor, has been 
acting managing director and will con- 
tinue as resident manager. 
y y 7 

W. V. BEDNAR, petroleum engineer, 
has become a member of the staff of 
Meyer and Achtschin, Dallas petroleum 
geology, economics, and engineering 
firm. 


SPECIALISTS IN 
OFFICE, SALES AND 
TECHNICAL PERSONNEL 
FOR MORE THAN 
20 YEARS 


No Charge to the Employer 
821 Republic Bank Building 





Asseciate Offices 
in 34 Cities 
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CIRCULATING HEATER RADIANT HEATER 































ON LESS FUEL 








A 
DC-500 CLEAN FLAME R-200 CLEAN-FLAME 


WITH GRILLE 


For Beauty and Long Service— 


GUIBERSON STEEL KITCHEN CABINETS 


with lifetime Formica tops 


These Guiberson cabinets will make your kitchen the 
heart of your hofne... whether you’re remodeling or build- 
ing. Beautifully finished in white baked-on enamel, they’re 
wonderfully easy to keep clean—and the tops are of life- 
time Formica with moulded back splash. They will fit 
into almost any size or shape kitchen. 


Features that make Guiberson cabinets outstanding in- 
clude chrome-plated handles, new mixer faucet with spray 
head, semi-concealed silent hinges, ball-bearing rollers on 
drawers and sliding shelves, rubber cushioned door stops, 
and insulated door and drawer fronts. ° 


ESTABLISHED 1919 


FO EAD tate 





THE GUIBERSON CORPORATION 


SEE THESE GUIBERSON PRODUCTS AT THE STATE FAIR OF TEXAS, Booth 
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You get comfort plus economy with both of 
these Guiberson Clean-Flame oil-burning heat- 
ers, because the patented, twin-throat burner 
consumes every drop of fuel completely, effi- 
ciently, and without odor. They provide more 
heat faster... with less muss...less bother... 
less attention. Handsomely finished in warm 
brown oven-baked enamel, they are styled in 
the modern manner to make them an attrac- 
tive addition to your home, office, or shop. 
Burning kerosene, distillate or fuel oil, the 
Clean-Flame burners are rated at 50,000 BTU 
—and their safety is attested by the fact that 
they are listed by the Underwriters Laboratory. 
A host of “convenience features” completes the 
picture to make the two Guiberson Clean- 
Flame models the finest oil-burning space heat- 
ers on the market today. 


No. 44, General Exhibits Building, Electrical Division 
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LUMBER 


Order what you need... 1-inch, 2- 
inch, 4-inch. Yellow Pine, Oak, Gum, 
White Pine. 


INDUSTRIAL 


Attention: 


LUMBER BUYER 


We carry large stocks of lumber 


suitable for 
CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call T-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Sumner Lumber Company! 
927 SOUTH HASKELL AVENUE 
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TEXAS COTTON OIL MILLS are proud to have Future 
Farmers and 4-H Club Members among their cus- 
tomers, and to feel that their feed products are help- 
ing these young people do a better job of feeding. 


These alert, progressive young people are the hope 
of TEXAS agriculture. We congratulate them on their 
accomplishments. .and pledge our full cooperation in 
their future progress. 








TEXAS COTTONSEED 
CRUSHERS’ ASS’N, INC. 


624 Wilson Bldg. Dallas |, Texas 





Bond Manager. With a background of. 
25 years in investment banking, William 
P. Hemenway has assumed his new duties 
as manager of the bond department of 
the Southwestern Life Insurance Com- 
pany, succeeding the late Clarence E. 
Wolfe. He has served for the last two 
years as an account executive at Dallas 
for Merrill, Lynch, Pierce, Fenner & 
Beane. 
fie ae 

A World War II veteran and a former 
East Texas high school principal at 
Groveton, HENRY M. LIVELY has been 
named a supervisor in the Dallas agency 
of the Bankers Life Company. 

i A: 

MARVIN M. MALONE, vice presi- 
dent of the Southwest Printing Company, 
has been named secretary of the Dallas 
Kiwanis Club, succeeding the late 
JAMES L. HANWAY. 

y 7 7 

EARL H. COTTON, formerly with 
Merrill, Lynch, Pierce, Fenner & Beane, 
has become associated with Harris- 
Upham & Company, Mercantile Bank 
Building, dealers in stocks, bonds, and 
commodities. 


Metropolitan 


Foremost in Dallas since 1887. More calls 
for Secretaries and Bookkeepers than we 
can fill. Approved school for G.1. training. 
Enter any time—the sooner the better. 
Write or phone C-87738. 














S. J. NADEL, CLU. 


AND ASSOCIATES 
Life Insurance Counselors 
2006 Tower Petroleum Building 
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Telephone R-3083 
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THESE AGENCIES NEED YOUR HELP 


Boy Scouts Dunne Memorial Home 
Bradford Memorial Hospital for Boys 
for Babies Family Service 


Richmond Freeman 
Memorial Clinic 

Goodwill Industries 

Hope Cottage Association 

‘ , Jewish Welfare Federation 

Dallas Camp Fire Girls Lighthouse for the Blind 

Dallas Child Guidance Marillac Social Center 
Clinic Neighborhood Recreation 

Dallas Day Nurseries Association 

Dallas Infant Welfare St. Joseph's Home for Girls 


Camp Woodland Springs 


Catholic Charities, 
Central Office 


Dallas Big Brothers 


Association Salvation Army 
Dallas Girl Scouts Servicemen's Emergency 
Dallas Hearing Society Fund 


Veterans’ Service Center 
Housing Bureau 
West Dallas Social Center 


Dallas Needy Children's 
School Lunch Fund 

Dallas Visiting Nurse 
Association USO 

Dr. John H. Dean Y.M.C.A. 
Memorial Home Y.W.C.A. 









It Costs 


So Little... 


a iT MEANS 
SO MUCH 


f Miiill 


| aS DALLAS COUNTY S\N 


There is only one real way to learn the Com- 
munity Chest story. That is to go out and see 
the work for yourself. Perhaps you wonder 
what happens to the Community Chest dol- 
lar. Initially, 7¢ comes out to meet overhead 
expenses. This 7¢ covers all the cost of the 
annual campaign, all the expense of collect- 
ing pledges, the keeping of records, and the 
administration of the various agencies. With 
7¢ out of the dollar, there is still $1.93 left 
to spend... Why?—Because EVERY DOL- 
LAR YOU GIVE TO THE COMMUNITY 
CHEST GROWS INTO APPROXIMATELY 
$2.00. The very people the Chest helps with 
the $1,250,000 annually immediately put it 
to use and, by the sweat of their own brows, 
produce another $1,250,000... 





Give Now for a Worthy Cause 





JOHN & MITC 





HELL COMPANY 


Manufacturers of Fine Machinery for Forty Years 
DALLAS, TEXAS 
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Dr. Pepper Vice President. Leonard 
M. Green, who has been associated with 
the Texas Company for the last 17 years, 
has been elected vice president of the Dr. 
Pepper Company in charge of company- 
owned bottling plants. To assume the 
newly created Dr. Pepper position Sep- 
tember 20, Mr. Green will return to Dal- 
las from Chicago where he has been 


serving as assistant sales manager for 
the Texas Company for the mid-west 
states. A native of McKinney, he joined 
the Texas Company in the sales depart- 
ment in 1930 after his graduation from 
Baylor University and became manager 
of the Dallas division in 1938, directing 
sales promotion in Texas, Oklahoma, and 
New Mexico until his advancement to the 
Chicago post. 
yor? 

I. B. GERMANY, Dallas oilman, has 
been elected president of the Lone Star 
Steel Company, succeeding JOHN W. 
CARPENTER, president of the Texas 
Power & Light Company, who has re- 


signed. 
ce 6s 


JOHN H. MURRELL, partner in the 
firm of DeGolyer & McNaughton, Dallas, 
has been named to a three-year term on 
the executive committee of the petroleum 
division, American Institute of Mining & 
Metallurgical Engineers. 

 'e « 

JULIAN J. FOSTER, who has been 
commercial agent in Dallas for the Kan- 
sas, Oklahoma & Gulf Railway, has been 
named traffic manager in the Dallas ter- 
ritory for the Chicago Great Western 
Railroad. 





Administrative Assistant. D. W. 
(Bee) Campbell, who has been associ- 
ated with the Dallas district sales office 
of American Airlines, has been appointed 
administrative assistant to M. D. Miller, 
American’s regional vice president at 
Dallas. Mr. Campbell has served Ameri- 


can for 11 years. 





Equipment Dept. 


A new complete truck 
equipment department in 
charge of one of the best 
qualified truck men in the 
Southwest, offering a com- 
plete line of truck equip- 
ment and special heavy- 
duty truck services. Make 
this your TRUCK HEAD- 
QUARTERS. 






for your TRUCK 
requirements 


make immediate delivery on almost any item of 
truck equipment. Regardless of the make of your 
truck, Ed Maher Transportation Engineers can help 


i 
I 
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TRUCK SALES ... SERVICE. . . EQUIPMENT. We can i 
I 
! 
I 
you with your truck problems. 

I 

I 
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420 NORTH HARWOOD 
PHONE RIVERSIDE-3875 


ED MAHER, INC. — DALLAS’ OLDEST AUTHORIZED FORD DEALER 
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To the People of Dallas 


Dallas Railway & Terminal Company has applied 
to the City of Dallas for authority to make a reason- 
able increase in its schedule of fares. It was neces- 
sary to take this action because the present rates 
of fare are far short of paying the cost of the service. 


Revenue Passengers Down— 
Operating Costs Up 
Compared with a year ago, revenue passengers 
are now 8% less, but operating costs are 12% more. 


Pay Roll 

Pay roll cost per vehicle hour is now 108% higher 
than for January 1941, while fares are only 15% 
higher. Pay roll increase granted to employes effec- 
tive March 1, 1947, raised the Company's expense 
$600,000 per year; and a pension plan, installed 
December 30, 1946, costs the Company $150,000 per 
year 


Material Costs 
The cost of all the materials used by the Company 
in the operation and maintenance of its property is 
very much higher than before the war. 


Equipment Much More Expensive 

The 166 new motor coaches and trolley coaches 
being received this year are costing about 50% more 
than they would have cost in 1941. For example, a 
large 44-passenger motor coach now costs about 
$15,500. Before the war the-same coach would have 
cost about $10,000. 

The higher cost of equipment has the effect of 
increasing materially the Company’s depreciation 
charges, because the day a new piece of equipment 
goes into service, it begins to wear out. 


Everything Costs More 

In general, the cost of all items that go into pro- 
viding transportation service — wages, gasoline, 
tires, repair parts, ete.—have gone up, up, UP in the 
same way that your own cost of living has gone up. 
Therefore, in spite of careful management, the Com- 
pany cannot make ends meet on a schedule of fares 
that has been increased only 1-cent per ride since 
1926. 


Improvements 

During the year 1947 the Company has already 
received 60 buses and 24 trolley coaches, and within 
the next two months &2 more large buses will arrive 
on the property. This will make a total of 166 new 
vehicles received during this year, the cost of which, 
together with other improvements, will exceed 
$2,500,000. With this new equipment a general im- 
provement in transportation service has been and 
will be made. The Company desires to make other 
improvements in its service just as rapidly as its 
financial condition will permit. 


Fares in Other Cities 
Rates of fare in some other cities comparable to 
Dallas: 
10c straight (no reduced rate by token) 
Cincinnati, Seattle, Washington, D. C. 
10¢ Cash, 834¢ Token 
Kansas City, Oakland 
10¢ Cash, 8'4c Token 
Denver, Fort Worth, Indianapolis, Oklahoma 
City, Portland, Pittsburgh, San Antonio 
DALLAS—8c Cash, 7¢ Token 
Rates of fare in about 200 other cities are higher than in 
Dallas, and yet it costs practically the same to operate in Dallas 


as elsewhere 


Our Problem 
The Company must earn sufficient revenues from 
its operations to: 

1. Pay the wages of its 1,600 employes. 

2. Buy the necessary repair parts to maintain 
its physical properties and pay other costs of 
operation. 

3. Pay its constantly increasing Federal, State, 
County and City Tax Assessments. 

4. Save back enough with which to replace its 
equipment as it wears out. 

5. Pay its owners (bondholders and stockhold- 
ers) a fair rental for the use of their money. 


Proposed Fares 
We believe that the basic fares requested: 

10c from the Occasional and Transient Rider 

8'4¢ from the Regular Rider 

5c from Students and Children 
will produce sufficient revenue to enable the Com- 
pany to furnish good transportation service to the 
people of Dallas, provided there is no greater decline 
in riding than is now contemplated, and provided 
there is no further substantial increase in costs. 


Dattas Raiway @ Terminat Company 
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Hensley Commander. Colonel Robert 
W. Warren, formerly commanding officer 
at Ellington Field, Houston, has become 
commander of Hensley Field, succeeding 


Lt. Colonel I. H. Shearer. Colonel War- 
ren, West Point graduate, served as com- 
manding officer at Perrin Field, Sherman, 
in 1941 and 1942, next directed the bom- 
bardier school at Big Spring in 1943 and 
1944, and then served as commander of 
the 96th Bombardment Group overseas. 


y 7 y 


Loan Association Opens 
In Modernized Quarters 


The Farm and Home Savings and Loan 
Association formally opened its newly 
modernized quarters this month at 1210 
Main in a building formerly occupied 
by Joe Yee’s Cafe. 

The remodeling program has provided 
a modern-type building of white Bedford 
stone with red granite base surrounding 
large aluminum-trimmed windows. The 


Roman travertine marble floor has been 
laid in a traffic-flow plan that is reflected 
in a similar reverse curve recess-lighted 
ceiling. Paneling, bank fixtures, and fur- 
niture are of walnut. Fluorescent light- 
ing is used, and year-round air condi- 
tioning has been installed. 

Mark Lemmon, who occupies the sec- 
ond floor of the building. was the archi- 
tect for the project. Carpenter Brothers 
were the contractors. 

5 A 5 i 


HINDS V. THOMAS. who as an ac- 
count executive with the Herbert Rogers 
Company, Dallas advertising agency, has 
handled the public-relations and advertis- 
ing program of the McGaugh Hosiery 
Mills for the last two years, has been 
appointed director of advertising and 
public relations for McGaugh. 









Step This Way, Polks! At The Pair 
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000. Until completion of the one-story 
building, Mr. Bailey will have offices in 
the Houseman Building. The Dallas 
branch, serving Texas and Oklahoma, 
will operate under the name of the Auto- 
car Sales & Service Company and will in- 
clude regional units at Odessa, Oklahoma 
City, and Houston. The Dallas plant will 
contain 70,300 square feet of space, will 
be of steel and concrete with buff brick 
exterior, will include a service machine 
shop for maintenance of trucks, and is 
being erected on a 164 by 425-foot site. 
George Dahl is architect, and the Asch- 
Abel Construction Company is the con- 


tractor, 





Heads Autocar Branch. M. K. Bailey M. A. (MILT) ATKINSON, who has 
is district manager in charge of the fac- been a sales representative at Tulsa for 
tory branch established in Dallas by the the American Airlines, has been trans- 
Autocar Company of Ardmore, Pa.,man- ferred to Dallas in a similar capacity. 
ufacturer of heavy-duty motor trucks, ‘y # 

which has begun construction of a head- THOMAS WILEY NORSWORTHY 
quarters plant for sales, service, and parts and JAMES WILSON MURPHY have 
at 7100 Hines Boulevard, representing been named account executives for the 


an investment of approximately $250,- McCarty Company. advertising agency. 
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Cessna SPEEDS YOUR TRAVEL 


The Personal Plane for You. 
SEE IT! FLY IT! 
Phone for Demonstration—T-3-2878 


MUSTANG AVIATION, INC. 


CORNER OF NORTHWEST HIGHWAY AND ABRAMS “ae 











DALLAS, TEXAS 
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STOP THAT NOISE! 


Noise is an irritant that affects customers and employees alike. It creates 
confusion and decreases efficiency. 


Acousti-Celotex, the famous perforated cane fibre tile, soaks up disturbing 
noise. It can be quickly and quietly applied without disturbing business 
routine and it can be repeatedly painted without losing its sound absorbing 
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qualities. 


PERMANENT 


ELOTEX 


Tent Orriwe 


PAINTABLE 


cousti- 


NICHOLS COMPANY 


HOUSTON 
C-6020 


S. W. 


DALLAS 
T-3-2166 
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Airport Manager. A former Naval 
gunnery officer, D. Y. Waldron has taken 
over administration of Love Field as air- 
port manager for the City of Dallas. A 
graduate of Southern Methodist Univer- 
sity, he has been an advertising solicitor 


for the “Dallas Times-Herld”’. 





T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 


Phone R-5026 Dalias 











You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


> 
CRUGER T. SMITH 


General Insurance 


R-8624 Magnolia Building 
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Gus Thomasson Heads 
Crown Hill Company 


Gus W. Thomasson, who during the 


war served as district director for the 
Office of Price Administration, has been 
elected president and managing direc- 
tor of the Crown Hill Company, suc- 
ceeding the late Charles W. Smith. In 














PHOTOSTAT PRINTS 


Southwestern Blue Print Co. 


1801 Commerce Street Phone C-8084 











his new post, he has assumed active man- 
agement of the company’s cemetery and 
mausoleum properties at Lemmon and 
Northwest Highway. He is a past presi- 
dent of the Dallas Manufacturers’ and 
Wholesalers’ Association and a former 
cirector of the Dallas Chamber of Com- 
merce. 
ae a 

L. B. WEAVER, who has had 22 years 
of experience in the jewelry business, has 
been appointed manager of General 
Wholesale Jewelry, Inc., 170714 Main, 
succeeding R. D. LEONARD, who has 
resigned to devote his full time to his 
own company, Joan Frank Productions. 














| Purveyors to Hotels and Restaurants — 


Order your choice entrees tailored to fit the desires of those you serve. 
No more scrap-waste to subtract from your profit...no more worry 
with cutting meat for cooking in your own kitchen. Let us do what 
you do not profit by doing ...let us tailor make your meat cuts. 


ULLENGERS 


717 N. SAN JACINTO ST. HOUSTON 2, TEXAS, PRESTON 3371 
4008 GOMMERCE ST. DALLAS, TEXAS, PHONE U. 6-4884 


WE HAVE YOUR FAVORITE PACKERS BRAND 























Resident Manager. H. D. Edwards, 
formerly assistant manager of the Dallas 
office of Arthur Young & Company, New 
York, has been advanced to resident man- 
ager, succeeding Norman G. Maiden, a 
general partner in the firm, who has re- 
turned to the home office after nine years 
in Dallas. Mr. Edwards is a former secre- 
tary of the Dallas Chapter of Certified 
Public Accountants and is currently an 
associate director of the Dallas Chapter 
of the National Association of Cost Ac- 
countants. 
Pe 

MRS. GRACE D. STEPHENSON has 
begun operation of the Stephenson Em- 
ployment Service, 1718 North Hender- 
son, in partnership with her son, James 
H. Stephenson. 
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Trailmobile Manager. F:. J. (Bert) Cle- 
ments is manager of the Dallas branch 
of the Trailmobile Company of Cincin- 
nati, manufacturer of semi-trailers and 
vans, which has been opened in a new, 
$100,000 plant on Plantation Road, near 
Hines Boulevard. With the establishment 
of the Dallas facility, serving East Texas, 
Northern Louisiana, and Southwest Ar- 
kansas, Trailmobile has moved its serv- 
ice, sales, and distribution headquarters 
from Fort Worth to Dallas. The former 
Fort Worth operations, which were head- 
ed by Mr. Clements, will be continued as 
a sub-branch of the Dallas plant, serving 
principally Northwest Texas as a service 
unit. Nick Carter, with an experience of 
30 years in truck servicing operations in 
the Dallas area, has become service man- 
ager for the Trailmobile branch. The 
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FANS 
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2907 San Jacinto Street 





DALLAS @ SEPTEMBER, 1947 


15,000-square-foot Dallas plant on a four- 
acre site houses the area offices. service 
shop, and parts distribution warehouse. 
5 Y 7 
JAMES L. CABANISS, who has sezved 
the Texas Employment Commis ion fer 
11 years, has assumed his new duties as 
manager of the Texas State Employment 
Service division office in Dallas, succeed- 
ing RALPH H. FLADGER, weo re- 
signed. 
7 od 3 
New manager of the Telenews Theater 
is JAMES PREDDY. formerly manager 
of the Forest Theater, who succeeds 
ROSS McCAUSLAND, now with the 
Theaters to 
manager of the new Delman Theater on 
Lemmon ALEX BARR, for- 


merly treasurer of the Melba Theater. 


A delman-Sachs serve as 


Av enue, 


has been made manager of the Forest 
Theater. 
7 y 7 

HENRY FE. ENGLISH. president of 
Sproles-Red Ball Lines, Dallas, is the 
nominee for second vice president on the 
American Trucking Association’s slate of 
officers to be ratified at the organization’s 
annual convention in Los Angeles in 
October. 





Appointed by C.&E.I. New general 
agent at Dallas for the Chicago & FEast- 
ern Illinois Railway is Harold H. Sce- 
graves, with offices in the Texas Bank 
Building. Mr. Scegraves has succeeded 
N. C. Calvert, who has retired as general 
agent in C.&E.I.’s Dallas office. 
,or7 

JAMES FULTON, formerly with Oil 
Well Supply Company, has assumed his 
new duties as secretary and treasurer of 
the Texas Pump & Supply Company, 500 
Industrial Boulevard. 


STATIONERS 


OFFICE OUTFITTERS 


1523 COMMERCE ST. 





¢ TELEPHONE R-8585 
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Made Assistant Manager. Jesse R. 
Adams, who joined the American Surety 
Group (American Surety Company, New 
York Casualty Company, and Surety 
Fire Insurance Company) in the home 
office safety engineering division in New 
York in 1930, has been advanced to assist- 
ant manager of the Dallas branch office. 
He has been a special agent at Dallas 
since February 1, 1946. 


Dallas College to Offer 
Public Relations Course 


A course in public relations will be 
offered for the first time by Dallas Col- 
lege of Southern Methodist University 
during the fall semester, it has been an- 
nounced by E. L. Callihan, chairman of 
the S. M. U. journalism department. 

Ted Barrett, public relations director 
of the “Dallas Morning News.” will be 
the instructor for the new He 
plans to use a large number of Dallas 
men from the public relations field as 
eccasional lecturers. The course is open 


course, 


to anycne interested in public-relations 
work, and may be taken on a non-credit 
basis or may be counted for three hours 
of credit toward a degree at S. M. U. 

The registration period for Dallas Col- 
lege is September 15 to 20, and the pub- 
lic relations class will meet for the first 
time September 25 and thereafter every 
Thursday from 7 to 9:45 p.m. 

The course will deal with public rela- 
tions techniques and practice in industry. 
commerce, government, politics, social 
welfare. education, religion and other 
fields, and with the duties and respon- 
sibilities of the public-relations counselor 
and publicity chairman. 
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Joins Dr. Pepper Company. Joe B. 
Alford, Army veteran and public rela- 
tions graduate of Leland Stanford Uni- 
versity, has joined the publications staff 
of the Dr. Pepper Company to work in 
the firm’s public relations program. A 
native of Seymour, Texas, Mr. Alford is 
a graduate also of Texas Technological 
College and before the war was associ- 
ated with the Texas Power & Light Com- 


pany. i 4 ® 


7-Eleven Stores Undergo 
Modernization Program 

A $250,000 expansion program an- 
nounced for the 7-Eleven Service Stores 
for 1947 calls for the addition of six 
new stores, already completed or under 
construction, and the eventual modern- 
ization of all of the older units. 

Three Dallas stores already completed 
in the 7-Eleven chain of ice and food- 
selling establishments are at Clarendon 
and Pierce, at 6930 Harry Hines Boule- 
vard, and at 2517 South Beckley. Remod- 
eling work has been completed for stores 
at Knox and Travis, 2826 North Haskell. 
and 3018 Oak Lawn. Modernization of 
stores at 2818 Greenville and at Bryan 
and Fitzhugh has begun. 


We Send You Qualified Applicants 


For Professsional—Technical 
Office and Sales Positions 


CITY PERSONNEL SERVICE 


Edith Sewell, Manager 


2018! Main Street Phone. R-4786 
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Architect and Engineer 
904 Fort Worth Ave. Phone C-1246 
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PROVIDING 


On-the Got 


SAFETY ENGINEERING SERVICE 
SERVICE FACILITIES For many years the Texas Employers’ Insurance 
Association has maintained the largest and most active 
insurance safety engineering department in the state of 
Texas, with a large staff in the home office and trained 
safety engineers working out of most of the Association’s 
19 district offices. 


The Texas Employers’ Insurance 
Association maintains facilities 
whereby employers of labor in 
Texas can secure complete and 
highly specialized Workmen’s Com- 
pensation Service, including: These safety engineers are always available to policy- 
holders of the Association to assist them in accident pre- 
vention programs. Their activities include: (1) Analyzing 
and reporting on accident causes, (2) Recommending the 
elimination of or guarding against job hazards, (3) Teach- 
ing safety on the job, (4) Advising with employers, and 


numerous other activities which have to do with reducing 
on-the-job accidents, 


Nineteen district service offices. 
Proved financial responsibility. 
Qualified rating and underwrit- 
ing “know-how.” 
Prompt handling of claims. 
Texas’ largest insurance safety 
engineering organization. 
Insurance at cost to Texas em- This safety engineering service not only serves to 
ployers. reduce the number and severity of industrial accidents and 
conserve much needed manpower, but also serves to reduce 
the cost of Workmen’s Compensation Insurance. 





TEXAS EMPLOYERS INSURANCE ASSOCIATION 


* DALLAS + EL PASO + FORT WORTH 


Home Office: DALLAS * District Offices in: ABILENE - AMARILLO + AUSTIN « BEAUMONT + CORPUS CHRISTI 
GALVESTON * HARLINGEN +» HOUSTON «+ LUBBOCK + MIDLAND + PORT ARTHUR + SAN ANTONIO + SHERMAN « TYLER » WACO + WICHITA FALLS 
HOMER R. MITCHELL, Chairmen of the Boord A. F. ALLEN, President 
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New Sales Manager. M. B. Bentley 
has been transferred to Dallas as district 
sales manager by the soaps division of 


BENNETT & CRITTENDEN 
Architects 


DALLAS 


Members American Institute of Architects 
Members Texas Society of Architects 











Colgate-Palmolive-Peet Company, with 
offices in the Tower Petroleum Building. 
Mr. Bentley, who succeeds R. A. 
transferred to San Antonio in a similar 
capacity, has been with Colgate-Palm- 
olive-Peet for 12 years, the last seven as 
district field representative in St. Louis. 


Tom, 


4g 

ROBERT G. STOREY, dean of the 
law school of Southern Methodist Uni- 
versity, has been appointed a director of 
the State Bar of Texas, succeeding the 
late WILLIAM P. GOAR of Dallas. 

¥ y y 

BEN H. WOOTEN, vice president of 
the Republic National Bank, is chairman 
of a committee named by the Dallas City 
Council to cooperate in housing prob- 
lems. Other members are J. L. STEPHEN- 
SON, CARL L. PHINNEY, DALLAS 
BLANKENSHIP, BALLARD BUR.- 
GHER, LAURENCE R. MELTON, 
COOPER DRURY, CHARLEY F. 
MAYER, and CARL BROWN. 

a ae 

The Scott Paper Company has moved 
JAMIE M. PHILLIPS to Dallas as dis- 
trict manager from Birmingham, Ala.. 
where he has served in the same capacity 
since 1941. 





Heads Accountants. J. Kiernan White, 
assistant secretary-treasurer of The Mur- 
ray Company, is the new president of the 
Dallas Chapter of the National Associa- 
tin of Cost Accountants. He succeeds 
Norman G. Maiden, general partner of 
Arthur Young & Company, who has re- 
turned to the home office of his firm in 
New York after nine years of service in 
the Dallas office. 








BOATS: 
Humble Marine Coatings give a du- 
rable, high quality finish that looks 
good and gives long-lasting protec- 


tion. 








or DRILLING BITS: 


Speed up machine operation and get 
better finish 

Fluids—there’s 
type of machine, every operation and 


with Bur-Ban Cutting 
a Bur-Ban for every 


every cutting speed. 


HUMBLE — e Lubricants ¢ Lubrication Service 


Whatever you make, let Humble Products and Humble Lubrication Service help you do a 


better job. Humble products are second to none in quality; Humble Lubrication Service pre- 


vents problems before they start. Leta Humble engineer make recommendations for your plant. 
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Goodrich Manager. Luis J. Roberts 
has been appointed manager of the B. F. 
Goodrich Store, 2133 North Harwood. 
Mr. Roberts, who has been with the Good- 
rich organization since 1929, has been 
manager of the truck and bus tire depart- 
ment in the Dallas district, and prior to 
coming to Dallas in 1945 was in the field 
engineering department of the B. F. 
Goodrich Company at Akron, Ohio. 


Stanley Walker Takes 
Editorship of "Scene" 

Stanley Walker, former city editor of 
the “New York Herald-Tribune,” who 
retired to his ranch near Lampasas, 
Lampasas County, last year, has as- 
sumed the editorship of “Scene” maga- 
zine of Dallas, whose new publisher is 
D. T. Conroy. “Scene,” which began 
publication early this year, with offices 
in the Melba Building, has been pur- 
chased by Mr. Conroy from Mr. and 
Mrs. Wayland Boles. 

Mr. Walker, who also formerly served 
as managing editor of “The New York- 
er” magazine, will continue to live on 
his ranch and spend several days each 
month in the Dallas offices of “Scene.” 
Jean Shaffer is managing editor. 

ae ae 

IRA C. JARED, JR., World War II, 
who formerly served the Lone Star Gas 
Company and the Sun Oil Company, has 
joined the Dallas agency of the Great 
National Life Insurance Company. 





PAUL G. BENTLEY CO. 
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New Institute to Offer 
Public Relations Course 


Planned for businessmen interested in 
receiving training in public relations, 
publicity, and 
newly formed Southwest Institute of Pub- 
lic Relations of Dallas has scheduled 
the opening of its first class sessions for 


public speaking, the 


September 15. 

The Institute will start with evening 
sessions only, so that men and women 
engaged in business during the day may 
attend. Registration is now under way 
for the courses, which will be limited to 
persons actually engaged in some phase 
of public relations work or to persons 
who have a special interest and talent in 
the field, said Leo W. Allman, director 
of the Institute. 

Classes will meet in the Junior Ball- 
room of the Jefferson Hotel and will run 
for 17 weeks. Class work will deal with 
publicity, industrial public 
speaking, and public relations, including 
personal, personnel, labor, community, 
stockholder, consumer, trade, and gov- 
ernment relations. Regular lecturers will 
be supplemented by guest speakers who 
are specialists in various public-relations 
fields. 


relations, 


A former newspaperman, Mr. Allman 
has for two years served as a govern- 
ment public-relations executive. Dwight 
H. Plackard, Dallas public-relations 
counselor and president of the Public 
Relations Institute of Texas, is associ- 
ate director of the new Southwest In- 
stitute of Public Relations. 





Pal Ade Distributor. Paul C. Gerhart 
of Dallas is president of Pal, Inc., of 
Texas, which was formed recently to dis- 
tribute state-wide a new non-carbonated, 
pasteurized orange drink. Initial distri- 
bution has been inaugurated in eight 
East Texas counties with the granting of 
a franchise to the Dr. Pepper Bottling 
Company of Palestine, owned and oper- 
ated by Joe S. Meyer and Edward L. 
Meyer. Pal, Inc., of Texas, a subsidiary 
of Pal, Inc., of Washington, D.C., ex- 
pects to grant other franchises to quali- 
fied bottlers until distribution is obtained 


throughout Texas. 





Heating and Air Conditioning 


Duct-Work 
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Ventilators 
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Sheet Metal and Mfg. Co. 


3013-15 Canton Street 
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Fred A. Lenzen, Jr. 
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Motors, Dallas Studebaker dealership, 
has occupied new quarters covering the 
1400 block of North Harwood, bounded 
by Munger, Cochran, and Olive. The 
grounds with two buildings provide 50,- 
000 square feet of space. The premises 
were remodeled at an expenditure of 
$20,000. oe tT 


New 15-Story Office Building J. N. MASON and J. W. WOERNER, 


owners of the M&W Hardware & Sup- 


* : as 
ply Company at 915 West Jefferson, have 
Planned by LMS Corporation completed the modernization of their 


appliance Cepartment. 





The March of Industry 
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Erection of a 15-story, $3,000,000 
office building at 1800 Main by the newly 
organized L. M. S. Corporation is sched- 
uled to get under way by November 1, 
with completion expected by December 1, 
1948. To be known as the Mercantile 
Securities Building, the structure will 
adjoin the Mercantile Bank Building on 
the east and will extend from Main to 
Commerce, with a 55-foot frontage on 
the former street and an 85-foot frontage 
on the latter. 

The building will conform in design, 
appointments, air-conditioning facilities, 
and other equipment to the Mercantile 
Bank Building. It will have its entrance 
on Main. Its 15 stories and one basement 
will provide total rentable area of 155,- 
000 square feet. 

Neely G. Landrum, president of the 
First Federal Savings and Loan Associa- 
tion and the Greenville Avenue State 
Bank, is president of the new L. M. S. 
Corporation, which will own and operate 
the building. Other officers are John B. 
Mills, executive vice president; James 
N. Landrum and Cecil G. Mills, vice 
presidents; and H. Edward Smith, secre- 
tary-treasurer. Mr. Smith, who is man- 
ager of the Mercantile Bank Building, 
will also serve as manager for the new 
building. 

Architect for the project is William D. 
Reed, Jr. The construction contract has 
been let to the Henger Construction Com- 
pany. The site for the structure has been 
leased for 99 years at an annual rental 
of $40,000. Steel for the building has 
been ordered from the Mosher Steel Com- 
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pany. 


MAIN STREET VIEW at right of the proposed 
15-story, $3,000,000 Mercantile Securities Building, 
shows proximity of the structure to the Mercantile 
Bank Building and how it will conform in appear- 
ance, materials, and design to its neighboring sky- 
scraper. The new office structure, however, will be 
a completely separate building. Its entrance will 
be on Main. It will be served by four high-speed, 
fully automatic elevators. 
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Efficient and low-cost operation assured through 
proper design and precision fabrication from 
quality materials. 
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Construction Begins on Plant 


To House Lorch 


Construction is under way on a new, 
$500,000 plant at Wood and Poydras to 
house the apparel manufacturing and 
sales operations of the Lorch Manufac- 
turing Company and Westway Sports- 
wear, Inc. The two-story structure, which 
will provide 60,000 square feet of space, 
is scheduled for completion by July 1, 


19438. 


and Westway 


Executive offices, conference and dis- 
play rooms, and shipping departments 
of both companies will be located on the 
first will contain 
Westway’s sewing rooms, an employees’ 


floor. The basement 


cafeteria, and storage rooms. A design- 
ers’ room, the Lorch apparel factory, and 
a specially built pressing room will be on 
the second floor. 





WINTER 
SALES 


KEENLY PLANNED 


And Whether You're Shooting e 


$5 HUNDRED 
or 


$5 HUNDRED THOUSAND 


We place your "shots" square- 
ly in your market with appeals 
that bring sales. 


BRAZELL ADVERTISING AGENCY 


921 North Peak St. « 


DALLAS -+ 


Plan of action with 
“visuals” prepared 
for you...entirely 
without obligation. 
Phone today. 


T7-8000 


Member Southwestern Association of Advertising Agencies 
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NEW HOME of Lorch Manufacturing Company 
and Westway Sportswear will look, when completed, 
as shown in the architect's sketch reproduced above. 


Thomas, Jameson & Merrill are archi- 
tects for the building. which will be air- 
conditioned throughout and have exte- 
rior walls of cream-colored brick, with a 
red brick contrast and window frames 
and trim of aluminum. J. E. Morgan & 
Sons are the contractors. Lester P. Lorch 
is president of both concerns. 





Barada & Page. Construction is under 
way on a warehouse and office building 
at Third and Tuskegee to house the Dal- 
las branch of Barada & Page, Inc., manu- 
facturers and distributors of agricultural 
and industrial chemicals, with home of- 
fice in Kansas City. The new structure 
will’ represent an investment of about 
$60,000, and will provide 9.000 square 
feet of covered railroad dock space. A 
total of 45,000 square feet of property 
space provides room for future expan- 
sion of warehouse area as well as outside 





Robert D. Goodwin 


ARCHITECT 
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4801 Lemmon Dallas, Texas 
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Women’s Division 
Added by Wilson 


James K. Wilson Company has added 
a women’s ready-to-wear department. 
whose three separate shops handle coats 
and suits, sportswear, and finer dresses. 

Head of the Sam 
Pearlman, whose experience in the wom- 
en's field has included service in execu- 
tive positions with several of Texas’ larg- 


new division is 


est women’s stores. Mrs. Freda Bronne 
Cox is assistant manager and stylist for 
the department. 

The women’s shops occupy the entire 
third floor of the new store at 1513 Main, 
into which the James K. Wilson Company 
moved last February. In keeping with 
the remainder of the store, the women’s 
department has year-round air gondi- 
tioning, recessed lighting, light oak fix- 
tures, a floor carpeted in pastel colors, 
and a public address system for music. 
Each shop is decorated in pastel shades, 
and a full-length window in front pro- 
vides natural light for the entire floor. 


NAME BRANDS of women's ready-to-wear are 

carried by James K. Wilson's new women's depart- 

ment. Pictured at top are James K. Wilson, left, and 

James K. Wilson, Jr., and at bottom Mrs. Freda 
Bronne Cox and Sam Pearlman. 


storage tanks for bulk chemicals. W. R. 
Peterson is Dallas manager for Barada 
& Page. Porter Lindsley of J. W. Lindsley 
& Company, realtors, negotiated purchase 
of the property. The architectural firm 
of Tatum, Alexander & Quade designed 
the building and is supervising its con- 
struction by Miller & Norton, general con- 


tractors. 


New Parking Garage. With the clos- 
ing of a $1,000,000, 99-year lease on a 
site on Jackson between Akard and Field, 
Faban, Inc., has announced plans for 
the erection of a $350,000 public parking 
garage. Specifications call for a four- 
story, concrete and steel garage building 
and basement to cover the entire site 
having a frontage of 142 feet and depth 
of 9414 feet. Completion of the building, 
which will have space for parking of 800 











EVERETTE HALE 
HEALTH BUILDER 


R-6051 711 Construction Bidg. 





automobiles daily, is scheduled for 
March, 1948. 
ganized for the purpose of constructing 


Faban, Inc., has been or- 


downtown parking facilities in Dallas. 
The lease was negotiated by John A. 


Prather. manager of the lease depart- 
ment of the real estate firm of Majors & 
Majors. The property is now occupied 
by a garage and parking lot of the Dun- 
lap-Swain Company. 
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RESERVE LOAN LIFE INSURANCE 


COMPANY OF TEXAS...1201 Main Street...Dallas 


in force 
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New Four-Place Silvaire. A four-place, all-metal utility plane has been added to 
its line by Luscombe Airplane Corporation, Dallas, manufacturer of two-place Sil- 
vaires. The new plane, pictured above, is a high-wing, multi-purpose ship, designed 
to provide more cargo space, visibility, and small-field adaptability than conventional 
for its type. Equipped with a 165-horsepower engine, the plane has a cruising range 
of more than 500 miles, carries 40 gallons of gasoline at full load, and accommodates 
100 pounds of baggage in addition to four passengers. Cruising speed is approxi- 
mately 130 miles an hour. All seats are removable to permit carrying of 600 pounds 
of cargo along with the pilot and a full load of fuel in the two wing tanks. 


Dairy Queen Plant. The Dairy Queen 
Products Company of Dallas has been 
established as a partnership by Joe E. 
Dobbs and Marvin S. Sprain, who have 
obtained exclusive franchise on a newly 
invented machine known as the Dairy 
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Queen for the manufacture of a frozen 
dairy product. They have opened their 
business in a new one-story building of 
Cemesto board construction over tubular 
steel frame, centering a lot at 3709 Green- 
ville, with 129-foot frontage for drive-in 
space. 


Regal Shoe Company. Returning to 
Dallas after an absence of 15 years, the 
Regal Shoe Company of Whitman, Mass., 





has occupied remodeled quarters on the 
ground floor of the Andrews Building, 
1412 Main. Regal has leased the space for 
eight years for a consideration of about 
$55,000. 


Sands Electric Moves. The Sands Elec- 
tric Company, owned by T. O. Sands, has 
moved from 3611 Barry into larger quar- 
ters in a new building at 1223 Second, 
providing 6,300 square feet of floor space. 
In connection with his removal, Mr. 
Sands has opened a retail store in the 
front part of his new building, which is 
handling a full line of electrical supplies 
for home and commercial use. 


Photographic Studio Opens. L. C. 
Kirby has opened the Kirby Photo- 
graphic Studio at 2022 Abrams Road, 
with a staff of three photographers. The 
firm will specialize in magazine illustra- 
tions, commercial and portrait work, and 
Kodachrome color photography. 


The Sani-Wax Company has moved 
its offices from 1911 to 1315 Pacific.... 
Pioneer Air Lines has signed a con- 
tract with Dallas Aero Service at Love 
Field for the repair and servicing of all 
its planes... . Byer-Rolnick Company 
of Garland opened on September 1 East- 
ern sales headquarters and show rooms 
for Resistol hats in the Empire State 
Building, New York, with Charles C. 
Haas, former president of the American 
Hat Company, in charge. 


Irving Arkin has opened Irving’s 
Delicatessen at 4437 Lovers Lane, spe- 
cializing in Kosher foods. .. . The Dallas 
Advertising Guild, recently established 
at 2008 Cedar Springs by William D. 
Stetson, has added a cover girl model 
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Modernized Quarters Opened 


Formally by Cullum & Boren 


Formal opening this month of its mod- 
ernized quarters by Cullum & Boren 
Company, 1509 Elm, marked the com- 
pletion of an extensive remodeling pro- 
gram. 

The first floor of the building, having 
frontage on Pacific as well as Elm, has 
been completely remodeled and the sec- 
ond floor has been rearranged. Air con- 
ditioning has been installed, with a cen- 
tral system for cooling as well as heating 
having been added for all floors. 

Modern show cases have been set up 


school to its operations. Richard R. 
Duemler is business manager... . Nei- 
man-Marcus Company has begun the 
installation of mobile telephone service 
in its delivery equipment, so that truck 
deliveries may be expedited from a mo- 
bile telephone terminal in the store’s de- 
livery department. 


om W. Collins 
Publicity © Advertising 
js-8g69 Photography 


L-3669 3709 HAYNIE 











in zig-zag position on the first floor in 
accordance with the present-day trend 
of avoiding straight-line arrangement. 
New, street-display windows on Elm have 
been designed with two levels, which 
double the area of the previous arrange- 
ment by providing full-visioned display 
from both the first and second floors. 
The remodeling plans call for the in- 
stallation of new, modern elevators as 
soon as some necessary parts are received. 
In addition to its sporting goods busi- 
ness, Cullum & Boren, founded in 1902, 





MODERNIZATION of retail quarters of Cullum 
& Boren Company has enhanced the appearance 
of its various departments including the shop for 
toys and children's games on the mezzanine (top, 
right), the first-floor division for guns and games 
(bottom, left), the housewares and hardware de- 
partment, first floor (center), and the shop for 
cameras, tennis equipment, and trophies, first floor 
(bottom, right). Pictured, left to right, at top, left, 
are: Will Wilson, Cullum & Boren vice president; 
Cheney Logan, salesman for the firm; George Pierce, 
Cullum & Boren secretary-treasurer and former 
president of the Dallas Manufacturers’ & Whole- 
salers’ Association, a division of the Dallas Cham- 
ber of Commerce; and Gordon Cullum of the Cullum 
& Boren staff. 


has a housewares department, a toy sec- 
tion, and a women’s sportswear depart- 
ment. It also does a wholesale sporting 
goods business and has a manufacturing 
division which produces “Red Fox” ath- 
letic equipment. 
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A photographic illustration of a jar of pickles, 
or perhaps an industrial installation or opera- 
tion. Perhaps a publicity phote for a Trade 
Magazine. Whatever it may be, our cameras are 
ready, willing and efficient. Our phone number, 
C-7388. Our address, 211 South Pearl. 
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$150,000 Addition Going Up 


For First Texas Chemical 


The contract has been let to the T. C. 
Bateson Construction Company for the 
erection of a $150,000 addition to the 
building housing the First Texas Chem- 
ical Manufacturing Company, 1810 
North Lamar. H. B. Gieb and Associates 
are engineers on the project, and B. W. 
Lanum is the architect. 

A total of 36,000 square feet of floor 


Pinter Restaurant. Jumbo No. 2, an 
air-conditioned, drive-in restaurant, seat- 
ing 105 diners at one time, has been 
opened by Pinter Brothers at 6412 Lem- 
mon in the Airlawn Industrial District. 
Owners of the $100,000 restaurant. 
housed in a building of stucco, tile, and 
rock construction, are Clarence, Sam, and 


area for the manufacture and distribu- 
tion of all kinds of pharmaceutical prod- 
ucts will be provided by the three-story 
concrete and steel addition. An addi- 
tional $25,000 will be spent for new 
machinery. The addition of 16,000 
square feet will form an east wing to the 
present structure. 

\. M. Payne is president and general 


Lewis was the 


W. L. Pinter. Walter C. 
architect and contractor. 
i g 7 


JACK SMITH, former city engineer 
for University Park, has been named tax 
assessor and collector for the new Park 
Cities Water District. ROY C. COFFEE 
has been made attorney for the district. 
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EAST WING, being added to plant of First Texas 

Chemical Manufacturing Company, will give the 

building the appearance pictured in the architect's 
drawing reproduced above. 


manager of the First Texas Chemical 
Manufacturing Company, which was 
and moved to 


founded at Paris. Texas. 


Dallas in 1903. 
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New Dallas Quarters Opened 
By Zales Jewelry Stores 


Zales Jewelry Stores, which started 23 
years ago from a single unit with two 
employees at Wichita Falls, opened its 
newest store last month in modernized 
quarters at 1606 Main. The store has nat- 
ural mahogany fixtures, both direct and 


New Chinese Restaurant 
Announced for Dallas 

Opening of Joe Lee’s Chinatown, a 
restaurant designed to duplicate the Chi- 
nese atmosphere and cuisine, has been 
scheduled for September 14 in the re- 
modeled building which formerly housed 
the Hi-Hat Club at 6511 Northwest High- 
way. Co-owners will be Robert Y. Lee 
and Joe S. Guey, former restaurant op- 
erators in Canton, China, who came to 
the United States in 1937. 

More than $10,000 is being spent in 
redecorating the interior of the former 
Hi-Hat Club to achieve the Oriental at- 
mosphere. The restaurant will include 


indirect lighting, mirrored columns and 
front entrance, 
throughout. 
Manager of the new store is Charles 
Gartner, who has a staff of some 30 em- 
ployees. The quarters provide approxi- 


and is air-conditioned 


six private dining rooms and will have 
a capacity for 260 diners. 

Messrs. Lee and Guey, who will pre- 
pare the dinners personally, have an- 
nounced that unusual blends of imported 
tea will be served in colorful Chinese 
cups and that chopsticks will be avail- 
able. In addition to Chinese dishes, the 
menu will offer K. C. steaks and fried 
chicken. 

5 ¥ y 

J. ALEX BLAKELEY, AYRES 
COMPTON, and PAUL JACOBS have 
been elected to the board of directors 
of the Dallas Automobile Club. 
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ENTRANCE to the new Dallas store of Zale's 
Jewelers is pictured at right. Shown at left are 
Charles Gartner, manager of the store, left, and Ed 
Braunstein, member of the Zale's sales organization 


mately 2,200 square feet of floor area. 

The Zales Jewelry Stores, which es- 
tablished the first unit in Dallas in 1937 
at 1601 Elm, now operates 21 stores in 
Texas, Oklahoma, Nebraska, and Mis- 
scuri, with general offices in the Mercan- 
tile Bank Building, Dallas. 
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Television Demonstration. Hundreds of Dallasites were 
given their first opportunity last month to see how television 
programs are transmitted when Titche-Goettinger Company 
sponsored a four-day visit to Dallas by the RCA Television 
Caravan. Television sets installed throughout the store enabled 
shoppers to see the performances broadcast from fifth-floor 


studios. 


Pictured at right is Starlight Operetta Vocalist Kathryn 
Hunter being televised as she sings a selection from the “Desert 
Song.” Shown at left are newspaper and radio representatives 
members of the RCA staff, and Titche-Goettinger officials 


Hutton Brokerage Firm. A Dallas 
office of the New York securities broker- 
age firm of E. F. Hutton, which is sched- 
uled to be opened within 60 days in quar- 
ters leased for 10 years on the ground 
floor of the Magnolia Building, will be 
headed by Harold D. McEwen and W. A. 
Taylor as co-managers. Mr. McEwen is a 
former merchandise manager for A. Har- 
ris & Company and Mr. Taylor has been 
manager of Hutton’s Santa Monica, 
Calif., branch. 





it takes only 
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NOW any firm with as many as five 
employees can take advantage of the 
savings offered by Great American Re- 
serve through its Group Life Insurance 
Plan—the economical way to buy life 
insurance. Complete coverage Group 
Hospital and Surgery Benefits also avail- 
able. 

Here is low-cost, safe protection for 
you. Let us show you the advantages 
of the Great. American Reserve Plan— 
phone 

BOB BOURDENE 
R-9551 


GREAT AMERICAN RESERVE 


INSURANCE COMPANY 
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present at a press breakfast, at which W. T. Powers, Jr., Titche- 
Goettinger advertising manager, was host to thank the news- 
paper and radio groups and others for their cooperation in 
helping to publicize the demonstration. 

The store’s television studios were divided into booths, 
where various products were displayed to show the advantages 


of televised advertising. The equipment was moved from 


Sharpe & Dohme Building. Under con- 
struction is a new building at 1108 Mce- 
Kinney to house the Dallas branch of 
Sharpe & Dohme, Inc., manufacturers of 
pharmaceutical and biological products. 
The structure of brick and steel will be 
one story in height, will provide 20,000 
square feet of floor space, and will repre- 
sent an investment of more than $100,000. 
The Inge Construction Company is the 
architect and builder. George P. Brazel- 
ton is Dallas manager for Sharpe & 
Dohme. 


Bass Shoe Store Opens. Specializing 
in scientifically fitted orthopedic shoes 
for women and children, the Bass Shoe 
Store has opened at 4106 Oak Lawn. 
Owned by C. W. Bass, who has been in 


booth to booth for the demonstration of televised commercials. 
For the entertainment portions of the programs, the Titche- 
Goettinger staff arranged for talent from Dallas radio stations 
and the Starlight Operetta. 


the shoe business for 25 years, the store 
is handling shoes manufactured by Wil- 
bur Coon in Rochester, N. Y. Mr. Bass 
was formerly manager of a shoe shop 
in the Medical Arts Building. 


Southland Life Addition. President 
W. C. McCord of the Southland Life 
Insurance Company has announced plans 
for a $100,000 addition to the Southland 
Life Building, which will extend a two- 
story offset through the eleventh floor 
providing 864 additional square feet of 
floor space on the nine floors and adding 
nearly 8,000 square feet to the total floor 
area of the building. J. A. Pitzinger is 
architect for the project, and Vivrett & 
Vivrett are the contractors. 
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Personnel Advancements 


Are Announced by WE 


ELEBRATING this year its twenty-fifth anniversary. 
Radio Station WFAA recently broadened its service 
facilities by several staff additions and advancements. 

Louis Jackobson, who has been program director and pro- 
ducer for the national networks and the Chicago office of the 
J. Walter Thompson Company, has joined WFAA as pro- 
gram director. Sidney Pietzsch, formerly managing editor of 
“Scene” magazine, has become news editor for WFAA. Clau- 
dine French Shannon, with both a radio and advertising 
background, has been named the station’s continuity director. 

Ralph Maddox, who has been manager of KRIC at Beau- 
mont, has returned to the WFAA staff as special events direc- 
tor. Staff promotions include those of George Shapleigh, 
moved from the announcing staff to the position of merchan- 
dise manager; Marian Kate, advanced from the continuity 
department to assistant to the program supervisor; and Ray- 
mond C. Huffer, transferred from the continuity department 
to the post of publicity director. 

Virginia Bates, formerly a feature writer and columnist 
for the Wichita Falls “Daily Times,” has been named assist- 
ant publicity director. George K. Utley has returned to WFAA 
to assume duties in the sales department. 

A former student of advertising and marketing at the Uni- 
versity of Cincinnati, Mr. Jackobson has served as program 
director at WPEN, Philadelphia, and WLW, Cincinnati, and 
for seven years produced and directed the “Chicago Theater 
of the Air.” 

Previous to his connection with “Scene,” Mr. Pietzsch, also 
a cartoonist, served as telegraph editor of the “Beaumont 
Journal” and the “Galveston News.” Mrs. Shannon’s radio 
and advertising experience has included service with KWFT. 
Wichita Falls; KOMA, Oklahoma City; XEMO, Tiajuana. 
Mexico; the Texas State Network, Fort Worth; the National 
Broadcasting Company, New York; and with the Dallas and 
Chicago offices of Grant Advertising, Inc., as radio director 
and office manager. Mr. Shapleigh, who during the war years 
was associated with Pan-American Airways in Central Amer- 
ica, is a Princeton University graduate and for two years was 
chief announcer at WPRU, Princeton’s radio station. 

Miss Kate, who joined WFAA’s staff in 1942 as an an- 
nouncer, began her acting career at the age of 16 with the 
Shubert Stock Company in Minneapolis and was commenta- 
tor for the fashion show staged at the Eastman Kodak Com- 
pany's exhibit at the World’s Fair in New York. An Univer- 

(Continued on Page 80) 
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Safeway Ad Chief. David R. Comp- 
ton, formerly at San Francisco with Essex 
Advertising Service, a division of Safe- 
way Stores, has been appointed advertis- 
ing manager for Safeway for the Dallas 
zone, succeeding Les A. Harris, who re- 
signed recently. Mr. Compton, who at- 
tended the University of Oregon, joined 
the Safeway organization in 1946. Dur- 
ing the war, he was combat correspond- 
ent for three years with the Marine Corps 
in the South Pacific and before that was 
assistant advertising manager of the 
“Oregon Statesman” at Salem. 
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Sangers Wins Citation 
For Stockholders’ Report 

For the second consecutive year. San- 
ger Brothers has been judged winner of 
the “Best of the Industry” merit citation 
for the excellence of its 1946 annual re- 
port to stockholders. The award has been 
made by “Financial World,” weekly in- 
vestment and business magazine, in its 
yearly competition nation-wide for lead- 
ership in the various fields of industry 
in annual reports for the previous year. 
Last vear Sanger Brothers not only won 
the merit award but also received the 
“Oscar of Industry” for the best 1945 
report in the United States in the depart- 
ment store field. 

7 v y 


A. Harris Bride's Shop. The third-floor 


bride’s shop of A. Harris & Company 
has been newly decorated with a color 
scheme of monochrome shades of green 
accented by sharp white. Walls are in 
Wedgewood green with mint leaves 
chintz pattern. chairs are dark green, 
and the rug is light green. The shop has 
a staff of bridal consultants who plan 
small or large weddings. 

7 _f y 
New Jewelry Store. The Mission 
Jewelry Company of San Antonio has 
opened a Dallas store at 1601 Elm, with 
Joseph S. Yonack as manager. The store 
will stock a full line of diamonds, radios, 
cameras, watches, silverware, luggage. 
and home appliances. An optical depart- 
ment is under the supervision of Dr. J. C. 
Chenoweth, optometrist. 
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Heads Sales Office. H. L. Renking, 
formerly manager at Pittsburgh for the 
Electric Machinery Manufacturing Com- 
pany, Minneapolis, has been placed in 
charge of the new sales office opened by 
the company in Dallas to handle its line 
of large motors, generators, and control 
equipment. Mr. Renking is a graduate in 
electrical engineering of the Institute of 
Technology, University of Illinois. The 
Dallas office is located at 2023 Jackson. 





4 4 
Xo eye 


Assistant Vice President. M. G. Gil- 
bert, Navy veteran and former vice pres- 
ident of American Ribbon & Sundries, 
Inc., has been elected assistant vice pres- 
ident of the Texas Bank & Trust Com- 
pany, with duties in the correspondent 
bank division. Prior to the war, Mr. Gil- 
bert served Geophysical Service, Inc., 
Dallas. in the accounting department and 
later was on the Dallas factory manager’s 
staff of North American Aviation, Inc. 
ee Be 

JOHN A. ERHARD has been elected 
chairman of the board of governors of 
the recently opened Cipango Club. 


Other members include S. H. LYNCH, 


W. C. MceCORD, AL H. MEADOWS, 
CARL C. MAYS, H. STANLEY MAR- 
CUS, R. H. HOPKINS, JOHN L. CAN- 


AVAN, and DR. FRANK MOON. 
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Senditt Luncheon Honors 
Round-the-World Bill Odom 


APTAIN William P. (Bill) Odom, 

round-the-world speed pilot, was 
given an enthusiastic send-off to the start- 
ing point of the Bendix Air Trophy Race 
last month’s end by the Exchange Club, 
joined by the Dallas Chamber of Com- 
merce. 

Captain Odom, who has flown around 
the world twice this year, had to drop out 
of the race, however, at the last minute 
when a leak developed in one of the gaso- 
line tanks of his Dallas Reynolds Bomb- 
shell. 

Dallas well-wishers joined in honoring 
the globe-circling flyer at the Exchange 
Club luncheon at the Hotel Adolphus. 
He was applauded for his aviation ac- 
complishments by Mavor Jimmie Temple 
and D. A. Hulcy, Dallas Chamber presi- 
dent. A certificate of honorary citizen- 
ship was awarded him by Mayor Temple. 
He was also showered with tokens of 
friendship, including a Resistol western 
hat, especially designed for him by Harry 
Rolnick of Byer-Rolnick Company; an 
embroidered western shirt, presented by 
Count Mayes of Irby-Thompson Com- 
pany; a pair of western pants, from C. 
M. Van Zandt of Gus Roos Company; a 
parachute, presented by C. H. McElfish, 
manager of the Pioneer Parachute Com- 
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pany; a pair of cowboy boots, the gift 
of the Exchange Club, presented by A. 
L. McKittrick, secretary, and a hand- 
tooled leather belt, presented on behalf 
of Dallas citizens by J. Ben Critz, vice 


COWBOY OUTFIT, presented by Dallas friends 
to Bill Odom, round-the-world record holder, is be- 
ing exhibited by the flyer at left to D. A. Hulcy, 
center, and Carroll Sallee, his engineer, right. At 
top, right, the Dallas Reynolds Bombshell is shown 
at Love Field ready for a test flight. At bottom, right, 
Mayor Jimmie Temple, right, is pictured presenting 
Captain Odom with an honorary citizenship cer- 
tificate. Mr. Saliee, co-pilot of Captain Odom on 
his first world flight, was presented with an avia- 
tion watch by Joe Linz of Linz Brothers. 


president and general manager of the 
Dallas Chamber. 
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Fire Prevention Observance 
Planned for October 5 to 11 


ELL along with its planning for 

an intensive observance of Fire 
Prevention Week October 5 to 11, the 
Dallas Fire Prevention Council believes, 
however, that every week should be Fire 
Prevention Week. 

“Many worth-while projects are truly 
effective because of day-to-day applica- 
tion, and this is especially true with re- 
spect to fire control,” pointed out T. L. 
Yeargan, council chairman, “Through 
concerted, daily thoughtfulness, we can 
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together? Joan Frank Productions will provide the show 
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ingly modest. Just call us and let's talk it over. 
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prevent 90 per cent of all fires just by 
observing a few simple rules, mainly 
good housekeeping. Saving our lives 
and property from fire is as simple as 
this. Yet it has become a habit to ex- 
ert our maximum fire control effort only 
during Fire Prevention Week. 

“The more successful and complete 
we make the 1947 Fire Prevention Week 
campaign, however, the longer its les- 
sons will remain with us throughout the 
year,” Mr. Yeargan continued, in call- 
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ing for the cooperation of all Dallas 
citizens in this year’s observance. 

Preparations are well advanced for 
the week’s program, which will be key- 
noted by the slogan: “Fire Prevention— 
Have It on Your Mind, Not on Your 
Conscience.” Up at strategic locations 
along major highways near the city lim- 
its are signboards welcoming visitors to 
Dallas and urging them to be careful 
with cigarets and struck matches. 

There will again be a fire prevention 
exhibit at the State Fair of Texas show- 
ing materials and equipment. This will 
be set up in the Agricultural Building. 
Fire chiefs and other fire department 
personnel as well as plant protection men 
throughout Texas are being invited to 
view the exhibit when they visit the Fair. 

Fire prevention literature will be dis- 
tributed at the exhibit booth and attend- 
ants will be on hand to answer questions. 

Posters carrying the appeal to help 
save lives and property by fire preven- 
tion activities will be displayed in street- 
cars and busses during Fire Prevention 
Week, which will mark the anniversary— 
October 9—of the Chicago fire of 1871. 

While plans have moved ahead for the 
week’s observance, Dallas’ fire losses 
have moved up. For the first seven 
months of this year—January through 
July—fire losses have totaled $836,769, 
a 57 per cent increase over the total for 
the same period of last year, it has been 
reported by Fire Chief C. N. Penn, who 
has warned that the rising losses may 
cost Dallas citizens $200,000 in addi- 
tional insurance premiums if losses are 
not held to a minimum during the re- 
mainder of this year. 

Property loss from fire in Dallas for 
the last 10 years has averaged more than 
$1,000,000 annually, with an average of 
about 20 Dallas persons losing their lives 
as the result of fire each year, Mr. Year- 
gan pointed out. 

“Most of the fires which cause these 
losses could be prevented if the citizens 
of Dallas would only think and be more 
careful,” he said. “We are looking to 
the boys and girls of today, Dallas’ fu- 
ture adult citizens, to study the causes 
of fire and learn some of the simple meth- 
ods of preventing fire, so that the Dallas 
of tomorrow will be a safer, more pros- 
perous city. 

“Fire Prevention Week offers every- 
one in Dallas an opportunity to join in 
the fight against fire,” Mr. Yeargan con- 
tinued. 

“In the last decade, fire has killed 100,- 
000 persons, burned or disfigured 170.- 
000, and caused more than $3,000.000.- 
000 of property loss.” 
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S.M. U. Bids for Top Honors 


In Conference Football Race 


ITH the Southern Methodist Uni- 
Waa Ponies rated to be the 
strongest team to represent the Hilltop 
since the Mustangs tied for the confer- 
ence championship in 1940, the State Fair 
of Texas will be the scene of one of the 
Southwest’s major gridiron attractions 
when the Methodists entertain the Uni- 
versity of Missouri Tigers Saturday 
night, October 4. 

Coach Matty Bell and his assistants 
open their season in San Francisco with 
the University of Santa Clara Brones on 
September 27, and then return to Dallas 
immediately to start preparations for the 
Missouri tilt. 

Two years ago when the clubs clashed 
in Dallas, Missouri eked out a 10-to-7 
victory over the Ponies but last year the 
Mustangs gained revenge when they won, 
17 to 0, in Columbia. 

Competition for places on the Pony 
team is spirited this season. At tailback. 
Coach Bell has such proved performers 
as Doak Walker, all-conference in 1945 
who was in the Army last year; Frank 
Payne, who placed on the second all- 
conference team last season; Billy Mi- 
zell, a letterman in 1945 who was on the 
injured list in 1946; and Pete Weather- 
ford, former Highland Park High School 
luminary who stood out with his defen- 
sive performance last season. In addi- 
tion, Gene Roberts, former Masonic 
Home star, and Gilbert Johnson, a skilled 
passer, showed up so well in the spring 
drills that they are assured of opportuni- 
ties to perform against the visiting Mis- 
sourians, 

Leading contenders for the fullback 
position are Dick McKissack, a regular 
as a freshman last year; Joe Stell, the 
leading ground gainer in spring intra- 
squad games; and David Moon, a two- 
year letterman. Les Ming, 200-pounder 
from Oklahoma, and Bill Sullivan, for- 
mer Adamson High School star, are 
other possibilities at the position. 

Seven wingbacks are vying for the 
starting honor, but Paul Page, a regular 
for two years, has the advantage. The 
tall boy from Eldorado who made three 
long runs for touchdowns against Texas 
Christian University in 1945, will get his 
competition from Carroll Parker, a 1946 
letterman: Bill Moxley, Louis Burress. 
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and Ed Gree, who were handicapped by 
injuries last season; and Jimmie Ken- 
drick and Sammy Owen of the 1946 
B team. 

Several rugged Mustangs are seeking 
the blocking back position. The most 
experienced are Bob Ramsey and Fran- 
cis Pulattie, but Kenneth Blackburn, 
Howard Parker, James Marion, and 
Frank Bradley are huskies who will be 
dificult to keep on the bench. 

Four lettermen are among the candi- 
dates for the left end position. Dick 
Reinking and Zohn Milam won their 
numerals last year, Grady Martin let- 
tered in 1942, and Bobby Folsom was a 
star in 1944, Leo Fikes. a star at High- 
land Park High School last year, and 
Carl Wallace and Wayne Burnett of the 
1946 B club are other candidates eager 
to occupy the position left vacant by 
Gene Wilson, all-conference 
for the last two years. 


wingman 


Captain Sid Halliday at right end will 
get his competition from Harold Clark. 
a regular in 1945 who was out with in- 
juries last year; Raleigh Blakely, a let- 
terman, and Charles Russell, Charles 
Perry, John Cheney, and Glenn Chan- 
nell. 

Joe Ethridge and John Hamberger are 
the only 1946 lettermen available for the 
tackle positions, but they have capable 
reserves in Jack Halliday, Walter King. 
Bill Cook, Jim Swope. John Basham, 
Norman Rosenblum, Henry Johnson, 
and Gwyn Morton. 

The veterans Earl Cook and Floyd 


Lewis are likely to be the starting guards 
with Claud Hill, Cecil Moseley, Julius 
Pechal, Walter Roberds, Herbie Wales, 
Jene Holt, Eric Lipke, Melvin Rosen- 
blum, Bunker Hunt, Dick Davis, and 
Raymond Scholz as their replacements. 

With Fred Goodwin, Cecil Sutphin, 
Lloyd Baxter, G. B. Cranfill, Eldrige 
Adair, Bill Repass, Bobby Duke, and 
Eddie Richardson seeking the starting 
assignment at center, the Mustang men- 
tors are assured of strength at the pivot 
position. 

After the Missouri clash, the Mustangs 
will play three more games in Dallas 
this fall, opposing the Rice Owls at 
Ownby Stadium October 18, engaging 
the University of Texas Longhorns at 
the Cotton Bowl on November 1, and 
meeting the University of Arkansas 
Razorbacks at Ownby Stadium Novem- 


ber 15. 


Community Chest 

(Continued from Page 35) 

will solicit more than 10,000 prospective 
givers in small firms, the residential 
areas, and among retired business men 
and women. 

Fred M. Lange, 
managing director of Southwestern Med- 
ical Foundation, is head of the Speakers’ 
Bureau. More than 100 other Dallasites 
will serve in the Bureau, standing by to 


vice president and 


accept campaign speaking assignments 
for organizations and firms. 
ee oe 

MISS SYBYL HOLADAY, who has 
been assistant to MISS E. M. THOMP- 
SON, manager of the Sub-Deb Depart- 
ment of Dreyfuss & Son, during the sum- 
mer months since opening of the depart- 
ment in 1941, has been named assistant 


manager of the department. 
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Thomas Furniture Company. Claude 
E. Thomas, owner of the Claude E. 
Thomas Furniture Company, has moved 
his firm into new quarters in a remod- 
eled and enlarged building which he 
purchased at 4524 McKinney. The one- 
story, brick-and-tile structure provides 
3,000 square feet of floor space. Mr. 
Thomas, who has been in the furniture 
field for 20 years, started his retail busi- 
ness eight years ago in rented quarters 
at 4608 McKinney. 
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ICIE Award. DALLAS was included among the nation’s top publications which 
received citations for excellence of execution recently at the annual convention of 
the International Council of Industrial Editors in St. Louis. The certificate of award 
reproduced above was presented to DALLAS “in recognition of exceptional accom- 
plishment in achievement of purpose, excellence of editorial content, and effective- 
ness of design.” More than 700 magazines published in the United States and Canada 
were examined by the committee of judges in making the awards. 
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Serving Texas 


Burrus Feed Mills offer a market for the products of agriculture thereby 
helping both industry and agriculture. Texo Feeds, the only feeds for- 
tified with Alfagreen, a vitamin-mineral rich concentrate, help produce 





You Are Cordially Invited to Visit Our 
Exhibit at the State Fair 
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Burrus Feep Mitts 


——{ WFAA Staff Changes 


(Continued from Page 75) 


sity of lowa graduate, Mr. Huffer was 
formerly a member of the staff of WSUI, 
Iowa City, and KFNF, Shenandoah, 
Iowa, and also was on the staff of the 
“Daily lowan” at Iowa City. The writing 
background of Mrs. Bates, assistant to 
Mr. Huffer, includes service as publicity 
director for the Wichita Falls units of the 
USO, YWCA, and Order of Rainbow. 

Previous to joining KRIC, Mr. Mad- 
dox served as production manager for 
WFAA. He also was announcer for WJDX 
at Jackson, Miss., and later joined NBC 
at Chicago as production manager. For- 
merly continuity editor at WFAA, Mr. 
Utley, previous to joining the station, was 
commercial manager at KRIC, Beaumont. 

: es 

PAUL A. LAY and WALT NELSON. 
associated commercial artists, have 
moved into new quarters at 1801 San 
Jacinto. 
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U. S. Chamber Officials 


Honor Guests at Dinner 


N Dallas recently to address the 
] Southwestern Chamber of Commerce 
Institute, President Earl O. Shreve of the 
Chamber of Commerce of the United 
States and Executive Vice President 
Ralph Bradford were guests of honor at 
a dinner at the Baker Hotel sponsored by 
the Dallas Chamber of Commerce. D. A. 
Hulcy, Dallas Chamber president, 
presided, 

Mr. Shreve, who is also vice president 
in New York for the General Electric 
Company, said that the peace of the world 
the United 
States—as it never has before in history, 


now depends on one nation 


and called upon Chamber members to 
take a more active part in politics in the 
interest of international welfare as well 


as domestic progress. 


Mr. Bradford declared Chambers of 








Commerce should contribute materially 
to heading off a trend in this country 
similar to that he found in Europe while 
attending the meeting of the International 
Chamber of Commerce in Geneva, Swit- 
zerland. 


“IT got the impression that Europeans 


TOP, left to right, D. A. 
Hulcy, Earl O. Shreve, and 
W. B. Clayton. Left, D. 
Hodson Lewis, Ralph Brad- 
ford, and J. Ben Critz 


are giving well-meaning lip service to our 
ideals of free enterprise while drifting 
increasingly toward statism,” he said. 
“The answer to our problems is not in 
Washington. It must be given in Dallas, 
in Terrell, in Robstown, and in other 
thousands of communities.” 
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Thomas Furniture Company. Claude 
E. Thomas, owner of the Claude E. 
Thomas Furniture Company, has moved 
his firm into new quarters in a remod- 
eled and enlarged building which he 
purchased at 4524 McKinney. The one- 
story, brick-and-tile structure provides 
3,000 square feet of floor space. Mr. 
Thomas, who has been in the furniture 


field for 20 years, started his retail busi- 
ness eight years ago in rented quarters 
at 4608 McKinney. 
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ICIE Award. DALLAS was included among the nation’s top publications which 
received citations for excellence of execution recently at the annual convention of 
the International Council of Industrial Editors in St. Louis. The certificate of award 
reproduced above was presented to DALLAS “in recognition of exceptional accom- 
plishment in achievement of purpose, excellence of editorial content, and effective- 
ness of design.” More than 700 magazines published in the United States and Canada 
were examined by the committee of judges in making the awards. 
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sity of lowa graduate, Mr. Huffer was 
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formerly a member of the staff of WSUI, 
Iowa City, and KF NF, Shenandoah, 
Iowa, and also was on the staff of the 
“Daily lowan” at lowa City. The writing 
background of Mrs. Bates, assistant to 
Mr. Huffer, includes service as publicity 
director for the Wichita Falls units of the 
USO, YWCA, and Order of Rainbow. 

Previous to joining KRIC, Mr. Mad- 
dox served as production manager for 
WFAA. He also was announcer for WJDX 
at Jackson, Miss., and later joined NBC 
at Chicago as production manager. For- 
merly continuity editor at WFAA, Mr. 
Utley, previous to joining the station, was 
commercial manager at KRIC, Beaumont. 
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PAUL A. LAY and WALT NELSON. 
associated commercial artists, have 
moved into new quarters at 1801 San 
Jacinto. 
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U. S. Chamber Officials 


Honor Guests at Dinner 


N Dallas recently to address the 
| Southwestern Chamber of Commerce 
Institute, President Earl O. Shreve of the 
Chamber of Commerce of the United 
States and Executive Vice President 
Ralph Bradford were guests of honor at 
a dinner at the Baker Hotel sponsored by 
the Dallas Chamber of Commerce. D. A. 
Hulcy, Dallas Chamber president, 
presided. 

Mr. Shreve, who is also vice president 
in New York for the General Electric 
Company, said that the peace of the world 
the United 
States—as it never has before in history, 
and called upon Chamber members to 
take a more active part in politics in the 
interest of international welfare as well 


now depends on one nation 


as domestic progress. 


Mr. Bradford declared Chambers of 







Commerce should contribute materially 
to heading off a trend in this country 
similar to that he found in Europe while 
attending the meeting of the International 
Chamber of Commerce in Geneva, Swit- 
zerland. 


“T got the impression that Europeans 


TOP, left to right, D. A. 
Hulcy, Earl O. Shreve, and 
W. B. Clayton. Left, D. 
Hodson Lewis, Ralph Brad- 
ford, and J. Ben Critz 


are giving well-meaning lip service to our 
ideals of free enterprise while drifting 
increasingly toward statism,” he said. 
“The answer to our problems is not in 
Washington. It must be given in Dallas, 
in Terrell, in Robstown, and in other 
thousands of communities.” 
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Dale Miller 


(Continued from Page 7) 


to insert either Grapevine or Lavon, but 
not both, in the bill, and the stronger 
contender was Lavon. Grapevine was the 
more important project, because of its 
pertinence to the acute water problems 
of the Park Cities; but Lavon (which is 
about as close to Dallas on the northeast 
as Grapevine is on the northwest) was a 
better prospect politically, for two prac- 
tical reasons: First, it is located in the 
congressional district of the former 
Speaker of the House, who still wields 
great influence as minority leader; and 
second, it is a relatively simple flood con- 
trol project without the multiple-purpose 
complexities of the Grapevine project 
which could scarcely have been explained 
to a harassed Subcommittee during the 
brief time allotted to witnesses. 

Consequently, though the Grapevine 
project was presented by competent wit- 
nesses “for the record,” the practical 
impetus was put behind Lavon in the 
House, and the effort proved successful. 
The bill as it emerged from the House 
and was sent to the Senate contained 
$500,000 to initiate construction of La- 
von Lake, and meanwhile the $1,600,000 
recommended for Benbrook survived its 
impact with the economy program by 
sustaining a reduction of only $200,000. 
The House bill thus contained a total of 
$1,900,000 for the Trinity. 

The big job, of course, was yet to be 
done—the job of adding Grapevine Lake 
to the bill on the Senate side. Again the 
prospects were far from bright, particu- 
larly since the bill now contained funds 
for two reservoirs on the same river in- 
stead of one; but there were nevertheless 
certain factors present which kindled 
some hope for success. To begin with, the 
Senate is usually more liberal with ap- 
propriations for public works than the 
House, and thus more receptive to the 
testimony of witnesses. Secondly, a heavy 
flood which swept down the Mississippi 
Valley was a timely reminder to Congress 
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of the grave need for further protection 
against these recurring disasters, and this 
reminder was fortified by a compelling 
message from the President which 
reached Capitol Hill just at the time the 
Senate was giving careful consideration 
to the appropriations bill. And finally, 
the undeniable merit of the Grapevine 
project itself was explained to the Senate 
Subcommittee by Trinity witnesses in 
statements of unusual clarity and force. 
It was not too easy to make a case for 
Grapevine—despite the fact that there is 
doubtless a greater need for that reser- 
voir than for either Benbrook or Lavon 
—because of the paradoxical circum- 
stance that the strongest argument for 
Grapevine was one which was not ger- 
mane to a flood control appropriations 
bill. Grapevine was authorized as a flood 
control reservoir, and properly so since 
flood control is a recognized Federal re- 
sponsibility. A great measure of the urg- 
ency for immediate construction, how- 
ever, was supplied by the acute need of 
the Park Cities for a domestic water sup- 
ply, and yet a municipal water supply, 
of course, is of no official concern to the 
Federal Government. Consequently, Trin- 
ity witnesses were compelled to lay prin- 


cipal stress on the need for flood protec- 
tion, with less emphasis on the problem 
of local water supply than that serious 
feature warranted. But there was 
question as to the merit of Grapevine 
Reservoir from the standpoint of flood 


no 


control alone. 

Trinity supporters had a triple goal in 
the Senate: To include Grapevine in the 
bill; to hold the House appropriation for 
Lavon; and to hold at least the House 
appropriation for Benbrook, if not to 
restore the small cut made by the House 
in the original Budget estimate. This goal 
was achieved in entirety. The Senate in- 
serted $500,000 for Grapevine, approved 
the House figure of $500,000 for Lavon, 
and restored the original Budget recom- 
mendation of $1,600,000 for Benbrook. 
Anxious hours ensued, while the confer- 
ence committee of the Senate and House 
sought to reconcile the differences be- 
tween the two bills—and among these 
differences, of course, was the House fig- 
ure of $1,900,000 for the Trinity as com- 
pared with the Senate figure of $2,600.- 
000—but the maximum Senate appropri- 
ation was retained in the final bill. 

How the Trinity fared in comparison 
with the total of flood control projects 


contained in the bill can be noted by 
these box scores: For construction work 
on all such projects throughout the coun- 
try the Bureau of the Budget originally 
recommended $328,584,000, the House 
provided only $121,269,800, the Senate 
voted $258,829,825, and the final bill 
appropriated $231,800,825. For the Trin- 
ity the Budget recommended $1,600,000, 
the House provided $1,900,000, the Sen- 
ate voted $2,600,000, and the final bill 
appropriated $2,600,000. 


The conspicuous progress achieved for 
the Trinity can be attributable in part to 
the skill and ingenuity of its supporters, 
and in part to the conscientiousness and 
intelligence of Congressional committees. 
But the most important reason for its suc- 
cess is inherent in the project itself. The 
comprehensive program for the develop- 
ment of the Trinity River is a soundly 
conceived plan to produce immeasurable 
benefits to millions of people over a wide 
area through flood protection, conserva- 
tion of soil and water, and eventually 
navigation. It is a project of real merit, 
and it is advancing on its merits. It is 
now moving forward vigorously. There 
is no basis for skepticism in the outlook 
for the future. 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 

7B47/CGB. Belgium. Consul general 
of Belgium offers addresses of firms seek- 
ing Dallas representatives for the sale of 
block or slab marble, marble mantel- 
pieces, aluminum articles, kitchen uten- 
sils, roofing builders’ hardware, knitting 
needles, and willow and cane basketware; 
also desires contact with those interested 
in construction and installation of glass- 
works, and in new cement manufacturing 
process. 

















3B47/JJE. Spain. Commission agent 
desires to serve as purchaser of paper, 
cardboard, cork, and cork stoppers. 

7B47/I&E. Mexico. Firm desires to 
contact Dallas concerns interested in han- 
dling Mexican articles. 

7B47/A&R. Puerto Rico. Firm wishes 
to represent Dallas merchants on a com- 
mission basis; also desires to export 
agricultural products such as filler to- 
bacco, cigars, and coconuts. 


6B47/IABA. Peru. Commission 
agency wants to contact manufacturers 
and exporters interested in the sale of 


raw materials and machinery in Peru; 
also desires to contact importers of raw 
material such as raw sugar, raw cotton 
and wool, hides, chinchona bark, cocoa 
leaves, canned fish and fruits, fish in 
brine, and silverware. 


5B47/ECT. India. Manufacturers’ 
representative wants representation in 
general lines including building hard- 
ware, electrical goods, motor parts and 
accessories, radio receivers, chemicals, 
paints, industrial machinery, tools, tex- 
tiles, cutlery, and hosiery. 


6B47/MR. Puerto Rico. Manufactur- 
ers’ representative desires market in the 
United States for canned pasteles. 


7B47/LAC. Eeuador. Importing-ex- 
porting firm wants commercial contacts 
with importers interested in serving as 
commission agents for Panama hats. 


7B47/HDB. Argentina. Exporting- 
importing concern desires contact with 
firms interested in exporting machinery, 
electrical products, and metallurgical 
equipment to Argentina. 


7B47/FFS. Mexico. Mexico City im- 
porter and commission agent desires to 
represent American concerns in Mexico 
as distributor. 


7B47/CGB. Belgium. Consul general 
offers address of Belgium firm seeking 
Dallas representative for high grade guns 
for hunting and skeet shooting; also 
offers address of Belgium concern which 
wants sales representatives in Dallas for 
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electric lamps and machine tools for 
metal work. 

7B47/CS. Switzerland. Consulate 
offers address of Swiss firm interested in 
obtaining American distribution for its 
products, including toys, aluminum gifts, 
plastics, and metals. The consulate also 
offers the name of a Swiss firm interested 
in obtaining an agent for its products in 
the United States including head scarfs, 
shawls, and silk fabric. 

7B47/FF&H. Cuba. Havana commis- 
sion agents want to contact manufactur- 
ers and exporters interested in exporting 
to the Cuban market papers and card- 
board, chinaware, glassware, enameled 
goods, cabinet hardware, pearl buttons, 
ribbons, and novelties. 


7B47/MMK. Egypt. Khartoum ex- 
porting-importing firm desires to import 
American textiles, principally cotton 
piecegoods. 

6B47/DR. Turkey. Istanbul commis- 
sion agents desire to contact manufactur- 
ers and exporters of all kinds of textiles; 
also want to contact concerns interested 
in importing such Turkish products as 
anis, dried fruits, hazel nuts, oil cakes, 
oil seeds, bees wax, gum atraganth, ce- 
reals, salted fish, salted pork and wild 
boar, cotton wastes, cotton and wool 
rags, mohair wool, mineral asbestos, 
small cattle hides and skins. 


6B47/MP. India. Bombay importer 
wants to represent American manufac- 
turers as agent for importing as well as 
exporting textiles and fabrics, machinery, 
electrical goods, textile machinery and 
supplies, leather and rubber goods, hard- 
ware and sanitary wares, glassware and 
crockery, plastic products, and cutlery. 


7B47/OB. Belgium. Brussels firm de- 
sires to contact manufacturers of women’s 
apparel interested in exporting to Bel- 
gium such merchandise as dresses, skirts, 
blouses, slacks, and coats. 


7B47/OP. Hawaii. Honolulu canning 
and packing firm desires to contact im- 
porters and distributors interested in 
handling the firm’s canned fruit drink 
known as “Papaya Nectar.” 


7B47/OCdeT. Cuba. Export represen- 
tative in Havana desires to contact firms 
interested in obtaining exclusive sales 
rights for Compania Ron Quiroga prod- 
ucts, rums, liqueurs, gin, brandy, and 
natural alcohol, and also for sugar con- 
centrates and syrups, sugar and its by- 
products, hard candy, sliced and crushed 
pineapple, shredded and grated coconut, 
canned lobster, and fruit extracts. 


DALLAS @ SEPTEMBER, 1947 











Business 
Opportunities 








EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 

The following individuals and 
firms are interested in representing 
Dallas manufacturers in their re- 
spective territories: 


Endicott Corporation, 31 Irvington, 
Boston 16, Mass.; manufacturer and 
manufacturers’ agent; interested in ex- 
changing representation in the New Eng- 
land area for representation in the Texas 
territory. 

Carl P. Dumbolton, 10906 Ashton, 
Los Angeles 24, Calif.; industrial design- 
er; wishes to represent Dallas building 
material manufacturers on the Pacific 
Coast. 

A. R. Tarbutton, 506 Luna Boule- 
vard, Albuquerque, N. M.; manufactur- 
ers’ representative; wishes to represent 
Dallas manufacturers in the New Mexico 


territory. Provide 


The following individuals and a8 rT) Ss PI TALI ZATI €% N 


firms are seeking representation in 


Dallas and vicinity: for 
Endicott Corporation, 31 Irvington, - 
Boston 16, Mass.; anata of edge- YO s ) R E M PL OY E E « 


lit plastic items; wishes to secure a Texas 





distributor or wholesaler. : ; 
, en There is a definite trend on the part of Texas employers to con- 
ae ker, mo Veile, esi tribute substantially towards a Hospitalization and Surgical Oper- 
aS Sees eee ener s Warene ation insurance plan for their employees. These employers believe 


to secure representation in Texas and 


. that the increase in employee morale, and decrease in employee 
adjacent states, 


turnover effected by the purchase of this insurance, on a company 


viet Tee Maes ees ie ee paid-for basis, fully justifies the small comparative cost. 

turkey saddle manufacturer; wishes to Qualified employers who have installed the Employers Casualty 
contact an individual or sales organiza- Company Group Plans receive the benefits of dividends. If you 
tion presently calling on turkey growers are interested in establishing a group in your business, you should 
and feed stores in Texas. investigate the participating plan offered by this Texas Stock 

John-Massey Hosiery Company, Company. 

Valdese, N. C.; manufacturer of hosiery 

for young women and children; wishes WRITING: FIRE * WINDSTORM + HAIL + EXPLOSION 

to contact an individual interested in AUTOMOBILE + BURGLARY + COMPREHENSIVE LIABILITY 


selling to the Dallas retail trade. INLAND MARINE «+ PLATE GLASS «+ HOSPITALIZATION 


Commerce and Industry Associa- 
tion of New York, Industrial Develop- AAS AMA Batman ert MDE Las 


ment Bureau, 233 Broadway, Woolworth 

Building, New York 7, N. Y.; member of FE a o L 0 Y E a S C . SU A LT Y C 0 
this association wishes to contact a Dallas \ / “ 
organization with a clientele among de- 


A. F. ALLEN, President 


HOME OFFICE « DALLAS \A Stock Company/ DISTRICT OFFICES IN: 


‘ ER ABILENE * AMARILLO + AUSTIN. + BEAUMONT /+ CORPUS CHRISTI + EL PASO 
partment and retail stores, specializing in FORT WORTH * GALVESTON * HARLINGEN + HOUSTON + LUBBOCK + MIDLAND 





. . . aT * . 7 . . 
furniture, bedding, and sporting goods, PORT ARTHUR SAN ANTONIO SH pean y TYLER waco WICHITA FALLS 
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to represent a line of articles made of 
koroseal and fiber glass. Member also 
wants a second agent experienced in con- 
tacting manufacturers of the above items. 
George Jue Manufacturing Com- 
pany, 350 Washington, Venice, Calif.; 
manufacturer of an aluminum bicycle for 
children, a tennis racket press, and an 
aluminum trailer for tricycles; seeking 
Dallas manufacturers’ representative. 


The Adjusta-Post Manufacturing 
Company, 908 St. Clair at Bowery, 
Akron 7, Ohio; manufacturer of an ad- 
justable steel cellar column used to cor- 
rect structural and foundation defects in 
houses and buildings; seeking a Dallas 
dealer on a franchise basis. 

Hy-Matiec, Inc., 717 West Eleventh, 
Los Angeles 15, Calif.; manufacturer of 
hydraulic and pneumatic cylinders and 





BURT BUILDING 





BROAD & NELSON 


ARCHITECTS, ENGINEERS, PLANNERS 


DALLAS—R-4768 
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THE HOUSE THAT SERVICE BUILT 


OUR SPECIALTIES: 


% MACHINE TOOLS— WELDING EQUIPMENT 
% WOODWORKING MACHINERY 
% AIR COMPRESSORS — PORTABLE ELECTRIC TOOLS 
% AIR TOOLS —ELECTRIC MOTORS — MILLING CUTTERS — FILES —- HACK SAW BLADES 
% BAND SAW BLADES —CIRCULAR SAW BLADES —DADO HEADS — MOULDER KNIVES 
%& PLANER KNIVES — SHAPER STEEL—SAND PAPER — SANDING BELTS 
% GRINDING WHEELS — METAL CUTTING BAND SAW BLADES (DISSTON) 
% V-BELTS AND PULLEYS —HAND TOOLS (STANLEY) — INDUSTRIAL SUPPLIES 


MACHINERY SALES & SUPPLY CO. 


0 


3405 Commerce Street 
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IT PAYS e@eee 
To put a good product 


in a good container. 
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DALLAS, TEXAS 


DALLAS 








valves; wishes to contact manufacturers’ 
agents and distributors in Dallas present- 
ly dealing in these or allied items, 

Florence Parks Company, 1625 
West Fort, Detroit 16, Mich.; seeking a 
Southwest distributor of a novelty savings 
bank. 

Blue Blazes Company, 9406 North 
Woolsey Court, Portland 3, Ore.; manu- 
facturer of fire-place crystals; seeking a 
manufacturers’ representative for the 
state of Texas. 

Walton Hosiery Sales Company, 
248 East Broad, Statesville, N. C.; manu- 
facturers’ representative; seeking a Dal- 
las representative now calling on retail 
and chain stores with a similar non-com- 
petitive line. 

F. Norelli, 4 Waverly Place, New 
York 3, N. Y.; 


concerns interested in a line of imported 


wishes to contact Dallas 


briar smoking pipes. 

K. & B. Name Plate Company, 605 
South Clarence, Los Angeles 23, Calif.; 
manufacturer of lithograph and etched 
metal plates, dials, and advertising spe- 
cialties; seeking a manufacturers’ repre- 
sentative in the East Texas territory. 

Ranger Manufacturing Company, 
111 Summer, Boston 10, Mass.; manu- 
facturer of leather jackets and sports- 
wear; desires representation in Texas for 
line of men’s, boy’s, and juvenile leather 
jackets. 








LOOSE LEAF COVERS e EDITION BINDING 
**WIRE-O AND CERLOX PLASTIC BINDING” 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street R-5179 Dallas 











ee eR 


Phone R-6701 


Ne ee 
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ADEQUATE LIGHTING is your store's "soliciting eye" 


hewn Use... 
LIGHTING properly used attracts customers, inducing them to 
buy... 


nel, 


people like to buy in a WELL LIGHTED STORE. 


As a "buyer's market’ returns, competition will be keener than 
ever. You must be prepared to solicit, and most important will be 


the condition of your "'soliciting eye’'—ADEQUATE LIGHTING. 


The eyes of a great man sometimes grow dim; 
of a great business, never! 


AIDING DALLAS BUSINESS WITH BETTER LIGHTING AND WIRING 






ELECTRIC SERVICE 


6713 Snider Plaza Phone: L-3188 
"A Qualified N.E.C.A. Contractor " 
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tf 
Your Handy 


BOEDEKER 
Pick-up Station 


for Boedeker ice cream 
in small quantities... 
so good for dinner and 


Sunday suppers. 


For parties or picnic 
quantities, where dry ice 
packing is required, 
place your order for 
Boedeker ice cream with 
your favorite dealer or 


phone T-3-7861. 








os 


SOEDERER , 5-2, 





Since 
1886 











ADLETA SHOW CASE & FIXTURE 
MANUFACTURING COMPANY 
AMERICAN BEAUTY COVER COMPANY 
DATES DATA WORKS. 00scensssesccsescccoscossscccosessoes 
Agency—Crook —s Agency 
gt eee 
BENNETT & CRITTENDEN, ARCHITECTS 
PAUL G. BENTLEY COMPANY, ENGINEERS 
Ge Fe IEE oikeccncesoscstccrcccesnvesisossces 
Agency—Bozell and Jacobs Advertising Agency 
BLUE DIAMOND COMPANY..... 
Agency—J. Neal Ferguson Advertising Agency 
BOEDEKER ICE CREAM COMPA 


ADVERTISERS 





Agency—Rogers and Smith Advor'sin Agen: y 
51 


THE BORDEN COMPANY ; 
Agency—Tracy-Locke Company, Ine. 
BRAZELL ADVERTISING AGENCY 
BREWER STUDIO, PHOTOGRAPHERS 
BRIGGS-WEAVER MACHINERY COMPANY 
Agency——The McCarty Company 
BROAD & NELSON, ARCHITECTS 
BUILDING MAINTENANCE SERVICE, INC. 
Agency—The Persons J, Crandall Company 
JOHN L. BURKE & COMPANY, INSURANCE 
BURRUS MILL AND ELEVATOR COMPANY 
CENTRAL INDUSTRIES, INC... 
CHAPPELL, STOKES & BRENNEKE, 
CONSULTING ENGINEERS ....... 
CITY PERSONNEL SERVICE 
CLOUD EMPLOYMENT SERVICE 
TOM W. COLLINS, PHOTOGRAPHY 
COLUMBIA LESSORS, INC. 
THOMAS K. CONE, JR., PHOTOGRAPHER 
CONSUMERS SUPPLY & PLUMBING COMPANY 
COUCHMAN ADVERTISING AGENCY 
—- & BOREN COMPANY 
ency——Crook Advertising Agency 
DALLAS- FORT WORTH BREWING COMPANY 
Agency——Grant Advertising, Inc. 
DALLAS PIONEERS 4 and 
DALLAS oe: & LIGHT COMPANY 
Agency—Bozell and Jacobs Advertising Agency 
DALLAS RAILWAY & TERMINAL COMPANY 
Agency——Ayres Compton Associates 
DALLAS UNiON TRUST COMPANY 
Agency—Herbert Rogers Company 
EMPLOYERS CASUALTY COMPANY 
Agency—lIra E. DeJernett Advertising Agency 
EVANS EMPLOYMENT SERVICE 
S. L. EWING COMPANY 
ROY M. FELLERS COMPANY 
FIRST NATIONAL BANK IN DALLAS 
Agency—Rogers and Smith Advertising Agency 
J. N. FISHER, REALTOR 
FLEMING AND SONS, INC. 
FLUORESCENT LITE EQUIPMENT COMPANY 
Agency—Bozell and Jacobs Advertising Agency 
FOREMOST DAIRYLAND 
Agency—Albert Evans Agency, Fort Worth 
T. C. FORREST, JR., CONSULTING ENGINEER 
GABLE ELECTRIC SERVICE 
Agency—Loring Advertising Agency 
GAYLORD CONTAINER CORPORATION 
GENERAL INDUSTRIAL SUPPLY 
CORPORATION 
Agency——A dvertising-Business Agency, 
Fort Worth 
GRAYSON GILL, ARCHITECT AND ENGINEER 
ROBERT D. GOODWIN, ARCHITECT 
GREAT AMERICAN RESERVE INSURANCE 
COMPANY 
Agency—Ira E. DeJernett Advertising Agency 
THE ~cncgell ATLANTIC & PACIFIC TEA 
COM 
THE mtd CORPORATION 
Agency—Rogers and Smith Advertising Agency 
THE HAGGAR COMPANY 
Agency—Tracy-Locke Company, Inc. 
EVERETTE HALE, HEALTH BUILDER 
WYATT C. HEDRICK, ARCHITECT AND 
ENGINEER 
CHARLES L. HENRY AND ASSOCIATES 
HUDSON & HUDSON, REALTORS 
HUMBLE OIL & REFINING COMPANY 
Agency—Franke, Wilkinson, Schiwetz and 
Tips, Inc., Houston 
JOAN FRANK PRODUCTIONS 
Agency—William J. Springfield, Advertising 
KARR EMPLOYMENT SERVICE 
KAY BAR MANUFACTURING COMPANY 


KOCH & FOWLER, CONSULTING ENGINEERS 

LANDAUER & GUERRERO, CONSULTING 
Ee er 

THE LAYNE-TEXAS COMPANY, LTD. 
Agency—T. Page Rogers, Houston 
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J. W. LINDSLEY AND COMPANY, REALTORS 
LONE STAR GAS COMPANY penne 
S. H. LYNCH AND COMPANY....000000....0.0.ccee 

Agency—Wilhelm, Laughlin, Wilson and 

Associates 
MACATEE, INC. 

Agency—Boxell and Jacobs Advertising Agency 
MACHINERY SALES & SUPPLY COMPANY 
ED MAHER 

Agency—Randall, Gay, Perry Adv yertising 
MAIN OPTICAL COMPANY 
R. R. McCAULEY, REALTOR 
E. V. McCRIGHT AND COMPANY, LTD. 
ROBERT E. McKEE, GENERAL CONTRACTOR 
MERCANTILE NATIONAL BANK 

Agency—Ratcliffe Advertising Agency 
METROPOLITAN BUILDING AND LOAN 

ASSOCIATION 

Agency——Ira E. DeJernett Advertising Agency 
METROPOLITAN BUSINESS COLLEGE 
JOHN E. MITCHELL COMPANY 

Agency——The McCarty Company 
MURRAY INVESTMENT COMPANY 

Agency—McMains Advertising 
MUSTANG AVIATION, INC. 

Agency—W. Allen Brazell Adv yertising Agency 
MUSTANG SHEET METAL & 

MANUFACTURING COMPANY 

Agency—W. Allen Brazell Advertising Agency 
S. J. NADEL AND ASSOCIATES 
NATIONAL CITY BANK 

Agency—Bozell and Jacobs ‘Advertising Agency 
S. W. NICHOLS COMPANY 
OAK FARMS, LTD. 

Agency—Stanley Camphe ell Advertising Agency 
OLDHAM LUMBER COMPANY 
OUTDOOR ELECTRIC ADVERTISING, 

INC. ‘ and 
PEPSI-COLA BOTTLING COMPANY 
PRESBYTERIAN BOOK STORE 
REPUBLIC NATIONAL BANK OF DALLAS 

Agency—Tracy-Locke Company, Inc. 
RESERVE LOAN LIFE _— 

COMPANY OF TEXA 

Agency——H, O’Reefe es Advertising 
RIDOUT MOTORS, INC. 

Agency—DeLoach Advertising Agency 
ROGERS AND SMITH, ADVERTISING 
DALLAS RUPE AND SON 

Agency——Tracy-Locke Company, Inc. 
RUSSELL MILLER MILLING COMPANY 
RUTHERFORD SCHOOL OF BUSINESS 

Agency—The Persons J. Crandall Company 
SACKS EMPLOYERS SERVICE 
CRUGER T. SMITH 
SOUTHERN PACIFIC LINES 

Agency—Wilhelm, Laughlin, Wilson and 

Associates, Houston 
SOUTHLAND LIFE INSURANCE COMPANY 

Agency—Grant Advertising, Inc. 
SOUTHWESTERN BELL TELEPHONE COMPANY 
SOUTHWESTERN BLUE PRINT COMPANY 
SOUTHWESTERN LIFE INSURANCE COMPANY 

Agency—Crook Advertising Agency 
STEWART OFFICE SUPPLY COMPANY 

Agency—lIra E. DeJernett Advertising Agency 
WILLIAM J. SPRINGFIELD, ADVERTISING 
SULLENGER'S SELECT MEAT COMPANY, INC. 

Agency—Lee, Parks, Greer and Hawkins, Inc., 

Houston 
EDWIN TANKUS, TAILORS AND IMPORTERS 
TEXAS aa CRUSHERS’ 

ASSOCIATION ......... 

Agency—E. R. Henderson & Associates, Ine. 
TEXAS orto INSURANCE 

ASSOCIATION 

Agency—lIra E. Delernett Advertising Agency 
TEXAS MEAT AND PROVISION COMPANY 
TEXAS MOTOR COACHES 

Agency—Loring Advertising Agency 
TEXCRETE BUILDING PRODUCTS COMPANY 

Agency—McCrary Advertising Agency 
TEXLITE, INC. _ 

Azgency—Wilhelm, ‘Laughlin, Wilson and 

Associates 
THOMAS, JAMESON & MERRILL, 

ARCHITECTS AND ENGINEERS 
WALLS PONTIAC COMPANY 

Agency—Advertising Associates 
JAMES K. WILSON COMPANY 
WYATT METAL AND BOILER WORKS.... 

Agency—W allace Davis and Company, Houston 


CLAUDE ZIMMERLY, WATCH REPAIR SERVICE 68 
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BUSINESS CONFIDENCE 
Built on Years of Service 


v Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 





Established 


1B69 Latent" 


Leather Goods— 
Wholesale and Retail 


1869 BaLsauoEtor 


Manufacturers and Wholesale 


Established 


1gas “ous 


Structural Reinforcing 
Stee! and Machinery Repairs 


1889 & company 


Distributors Real Estate, Insurance 
1872 2’ termnat co. 
© METZGER'S DAIRY 
Street Railway 1889 
Dairy Products, Wholesale 
and Retail 


¥ (eae 















ee 
NVinTSANGER BROS. 1) 


WHOLESALE & RETAIL DEALERS IN 
bi Dry Goons, CLoTwinG,Boors. woes. HaTs.Er-. 























Now in its seventy-fifth year in Dallas as one of the city’s top-ranking 
department stores, Sanger Brothers had its Texas beginning at 
McKinney in 1857 in the one-story, wooden building shown in the 
sketch above. Isaac Sanger had journeyed there by stagecoach from 
New Orleans to found the first Sanger store in Texas, followed by 
others at Decatur and Weatherford. Later he was joined by his 
brothers, Lehmann, Phillip, and Alexander, who opened stores at 
Bryan, Hearne, Millican, Calvert, Kosse, and Corsicana along the 
route of the Houston & Texas Central Railroad as it built northward 
from Houston. They established their Dallas store the same year the 
first H. & T. C. train reached the city in 1872. 





L872 sancer eros. 


Retail Department Store 


1875 DALLAS TRANS. & 
TERM. WHSE. CO. 
Warehousing, Transportation 
and Distribution 


1875. sanx in battas 


Banking 


1876 cochran’ * 


Insurance General Agents 


1876 company 


Home Furnishings 


18590) WILLIAM S. 
HENSON, INC. 
Printing and Advertising 


1893 — & SONS, 


Manufacturers—Paper and 
Paper Products 


1900 JOHN DEERE 
PLOW CO. 
Agricultural Implements 


1982 ssusse om 


Wholesale and Retail 
Sporting Goods 





Established 
1903 ACME SCREEN 
COMPANY 
Ac-Ka-Me Products, Insect 


Screens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


1903 FIRST TEX. CHEMI- 
CAL MFG. CO. 
Pharmaceutical Manufacturers 
1904 ATLAS METAL 
WORKS 
Sheet and Metal Manufacturers 
19) T. A. MANNING 
& SONS 


Insurance Managers 
Fire — Casualty 


Established 
1906 HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 


1909 surety company 


Wholesale Hardware and 


Industrial Supplies 
1911 GRAHAM-BROWN 
SHOE COMPANY 
Manufacturing 
Wholesalers 


1912 STEWART OFFICE 
SUPPLY COMPANY 
Stationers—Office Outfitters 

1914 TEXAS EMPLOYERS 

INSURANCE ASS'N 
Workmen's Compensation 
Insurance 











The electric show's theme center is a giant 
sphere, 30 feet in diameter, that depicts 
the World of Tomorrow. The sphere is 
transparent with lucite stripes revolving 
cround a central platform which itself 
revolves. Scintillating lights make a daz- 
zling spectacle of the entire theme display. 


Again this year the Electrical Appliance Exposition 


will be a major feature of the State Fair of Texas. 





This year, bigger and better than ever before, the Electrical Ap- 
pliance Exposition will stand again as the showcase for one of 


the factors which make Dallas great ... the electrical industry. 


When you plan your visit to the State Fair of Texas... take 
time to view the Electrical Appliance Exposition, in the Gen- 


eral Exhibits Building. 


DALLAS POWER & LIGHT COMPANY 
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For more than fifty years, each step forward in 

Southwestern Industrial development*has been consistently 
reflected in the growth of Briggs-Weaver. With the 

advent of each new industry or technique, the scope of 
Briggs-Weaver stocks has been increased to meet the potential 
requirements. And Briggs-Weaver methods and organization 
have steadily developed to truly deserve being known as 


“The House of Service.” 





INDUSTRIAL MACHINERY @© SUPPLIES 
MACHINE TOOLS @© PUMPS & MOTORS 
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cat Paver Macieh NE 
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FOR OVER 50 YEARS ‘THE HOUSE OF SERVICE” 








DEPOSIT 
BY MAIL 


Depositing by Mail is not limited to personal checking 
accounts. Now, many business firms, both large and small, 
whose receipts are principally in checks are using our 
Deposit by Mail Service. It saves time and bank trips. De- 
posits can be mailed at any hour, and receipts are mailed 


back promptly. 


Call or write for complete information on Depositing by 


Mail and a supply of deposit-by-mail envelopes. 


DRIVE-IN DEPOSIT SERVICE: 


This is popular with firms collecting considerable cash. It saves 
time and car-parking, because you can drive straight to the teller's 


window, and out again without turning or backing. 


Mercantile National Bank 
P.O. Box 3068, Dallas 1, Texas 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








